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Under the slogan ‘Being first by your side’

CaixaBank launches first institutional campaign as the
leading bank in the Spanish financial sector

e The entity strengthens its position as a bank that is close and committed
to its customers, to people’s well-being, and to the progress of society as
a whole.

e The campaign reinforces its leadership discourse based on the bank’s
values and corporate mission to inform that CaixaBank and Bankia are
joining forces to together become the first in supporting millions of
families, the self-employed, businesses, young people and the elderly.

Barcelona. 28 March 2021

CaixaBank, the leading bank in Spain, will unveil on 29 March its first institutional publicity
campaign following its merger with Bankia. Under the slogan “Being first by your side”, the
campaign highlights CaixaBank's position as the leader in the Spanish banking sector
following the merger with Bankia, with total assets of €623.8 billion, close to 20 million
customers, leading market share for all key products, and the most extensive and specialised
branch network in the sector, with a presence in around 2,200 municipalities.

‘CaixaBank and Bankia are merging to become Spain’s leading bank and to be firstin serving
millions of families. To be first in supporting the self-employed and businesses, in believing
in young people and in caring for the elderly. Being first by your side.’ This is the narrative
thread of the campaign which, in addition to stressing the position of the leading bank,
emphasises that CaixaBank is a customer-oriented bank, one which offers a specialised,
segmented banking model, with a range of products and services adapted to the needs of

each customer profile.
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Trueto its values

The campaign underscoresthe factthat CaixaBank is a different bank, true to its foundationa
values and origins, and fully aware of the key role it plays in people's lives.

The campaign, developed by ComunicatA, showcases CaixaBank’s closeness to
customers, its responsible banking model, and a clear commitment to people’s well-being

and the progress of society as a whole.

The entity, chaired by José Ignacio Goirigolzarri and directed by Gonzalo Gortazar, will be
carrying out the campaign across various media: in-branch POS material, television, radio,
press, digital media and social networks.
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