Consolidated
Interim
Management

January-June
2026

7K CaixaBank




Legal Notice

The purpose of this document is informative only and is not
intended to provide a financial advisory service or the offer of
sale, exchange, acquisition or invitation to acquire any kind of
securities, product or financial services of CaixaBank, S.A.
(hereinafter, "CaixaBank" or "the Company") or of any other
company mentioned herein. The information contained
therein is subject to and should be treated as complementary
to, other publicly available information. The information refers
to CaixaBank Group; where there is a different scope for data
or information, this will be specified. Anyone who purchases a
security must do so solely based on their own judgment and
its suitability for their purposes. Decisions should be made
exclusively using the public information included in the
documentation drawn up and registered by the issuer. If
necessary, purchasers should seek appropriate advice and
must not rely on the information in this document.

CaixaBank cautions that this document may contain
statements on provisions and estimates of future business
and profitability, particularly in relation to the financial and
non-financial information relating to CaixaBank Group (such
as environmental, social and governance (ESG) performance
targets), which has been prepared mainly on the basis of
estimates made by the Entity. Please note that these
estimates represent our expectations regarding the
development of our business and that there may be various
risks, uncertainties and other relevant factors that could cause
developments to differ materially from our expectations.
These variables include market conditions, macroeconomic
factors, regulatory and government requirements; fluctuations
in national or international stock markets or in interest and
exchange rates; changes in the financial position or our
customers, debtors or counterparties, as well as our capacity
to meet ESG expectations and obligations, which can mainly
depend on the actions of third parties, such as our
decarbonisation targets, etc. These risk factors, together with
any others mentioned in past or future reports, could
adversely affect our business and its level of performance, or
the achievement of future objectives, including those relating
to ESG performance. Other variables that are unknown or
unpredictable, or for which there is uncertainty about their
evolution and/or potential impacts, may cause the results to
differ materially from those described in the forecasts and
estimates.
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Past financial statements and previous growth rates are no
uarantee of the future performance, results or price of shares
?including earnings per share). Nothing contained in this
document should be construed as constituting a forecast of
future results or profit. It should also be noted that this
document has been prepared on the basis of the accounting
records kept by CaixaBank and, where applicable, by the
other CaixaBank Group companies, and includes certain
adjustments and reclassifications to bring the principles and
criteria followed by the integrated companies in line with
those of CaixaBank, and therefore the data contained in this
presentation may not coincide in some respects with the
financial information published by some entities in the
CaixaBank Group.

The statement of profit or loss and the consolidated balance
sheet and the corresponding breakdowns of those statements
provided in this report, are presented under management
criteria, but have still been prepared in accordance with
International Financial Reporting Standards ('IFRS”) as
adopted by the European Union under the terms of Regulation
(EC) No 1606/2002 of the European Parliament and of the
Council of 19 July 2002, as subsequently amended. In
preparing these statements, Circular 4/2017 of the Bank of
Spain of 6 December, as subsequently modified, has also
been taken into due account in that it adapts IFRS-EU to
Spanish credit institutions.

This document features data supplied by third parties
generally considered to be reliable information sources.
However, the accuracy of the data has not been verified. With
regard to the data provided by third parties, neither
CaixaBank nor any of its administrators, directors or
employees, guarantees or vouches, either explicitly or
implicitly, that these contents are exact, precise or complete,
nor is it obliged to keep them duly updated, or to correct them
in the event of detecting any deficiency, error or omission.
Moreover, in reproducing these contents via any medium,
CaixaBank may introduce any changes it deems suitable and
may partially or completely omit any portions of this
presentation it chooses. CaixaBank assumes no liability for
any discrepancies with this version. This statement should be
taken into account by all persons or entities that may have to
take decisions or prepare or disseminate opinions regarding
securities issued by CaixaBank and, in particular, by analysts
and investors who handle this presentation.

All of them are invited to consult the documentation and
public information communicated or registered by CaixaBank
with the Spanish National Securities Market Commission
(CNMV). Be advised that this document contains unaudited
financial information.

Certain images included in this presentation have been
generated by artificial intelligence tools and are used for
illustrative purposes only. Accordingly, they should not be
interpreted as real data, verifiable facts or financial, strategic
or corporate information. CaixaBank conducts a rigorous
review of all content to assess its accuracy and truthfulness
prior to publication. Some images may be subject to third-
party intellectual property rights or restrictions on their use.

Further to the financial information drawn up pursuant to the
IFRS, this report contains a number of the Alternative
Performance Measures (APMs) set out in the Guidelines on
Alternative Performance Measures published by the European
Securities and Markets Authority on 5 October 2015
(ESMA/2015/1415) (“the ESMA Guidelines”) so as to provide a
clearer picture of the Entity's financial performance and
situation. Please be advised that these APMs have not been
audited. These measures are considered additional
disclosures and in no case replace the financial information
prepared under IFRSs. Moreover, the way CaixaBank Group
defines and calculates these measures may differ to the way
similar measures are calculated by other companies. As such,
they may not be comparable. Please refer to the ‘Glossary'
section of the document for details of the APMs used, as well
as for the reconciliation of certain management indicators to
the indicators presented in the consolidated financial
statements prepared under the IFRS.

The content of this document is governed by Spanish law that
applies at the time of its preparation, and is not intended for
any natural or legal person located in any other jurisdiction.
Thus, it does not necessarily comply with the regulations or
legal requirements that apply in other jurisdictions.

Notwithstanding the legal requirements or any limitation
imposed by CaixaBank that may be applicable, any form of
use or exploitation of the contents of this document, as well as
the use of the signs, trademarks and logos contained herein, is
expressly prohibited. This prohibition extends to any type of
reproduction, distribution, transfer to third parties, public
communication and transformation, by means of any type of
support or medium, for commercial purposes, without the
prior and express authorisation of CaixaBank and/or other
respective owners of the presentation. Failure to comply with
this restriction may constitute an offence punishable by law in
such cases.

Figures are presented in millions of euros unless the use of
another monetary unit is stated explicitly, and may be
expressed as either EUR million or € million.
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In accordance with CNMV Circular 3/2018, the
consolidated interim Management Report must
include significant events occurring during the
interim period, as well as a description of the
principal risks and uncertainties relating to the
half-year that significantly alter any of the
information contained in the consolidated
Management Report prepared for the previous
financial year.

For this reason, and in order to ensure a proper
understanding of the information, this document
should be read in conjunction with the 2025
consolidated Management Report authorised
for issue by the Board of Directors on 19 February
2026.

The CNMV's Guide for the Preparation of
Management Reports by Listed Companies has
been taken into consideration when drawing up
this document.

From 1 January 2026 up to the date of
authorisation for issue of this report, no
significant events have occurred within the
Group that are not disclosed in this report.
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01 Presentation of the CaixaBank Group

Our
identity

CaixaBank is a
financial group with
a long-term
sustainable banking
model based on
quality, customer
focus and specialist
expertise.

—

See the definition in the "Glossary — Financial Information”.

CaixaBank offers a tailored value proposition of products and services for each customer segment, viewing innovation as
both a strategic priority and a defining feature of its corporate culture. Its leading position in retail banking in Spain and
Portugal enables it to play a key role in supporting sustainable economic growth.

Its workforce of more than 47,000 employees accompany families, the self-employed and companies in their projects and
ventures, offering them the tools, products, services and expert advice they need to make informed decisions and develop
sound financial habits that promote financial well-being. These decisions allow them to plan effectively for recurring
expenses, protect themselves against unforeseen events, maintain their purchasing power in retirement, fulfil personal
aspirations and projects, and support companies’ growth, internationalisation and day-to-day operations through specialised
solutions.

20.9 47,580 €1,170,778 M

Millions of Employees Business activity'
customers

4,543 40,4%

Branches Customer penetration

(Spain)?
The leading bank in Spain by
number of customers, total

assets and key retail products

The financial group of choice for
individual customers in Spain, with a
sound and growing franchise in
Portugal

TK CaixaBank | 7
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0 ] CAIXABANK'’S DNA

iden?i%l; The CaixaBank Group is part of a vision

that began more than 120 years ago and
has been evolving continuously ever
since. This journey reflects CaixaBank’s
distinctive approach to banking, in which
responsibility and social commitment are
an essential part of its identity.

Today, CaixaBank continues to transform
its business with the aim of creating
sustainable value for its customers,
shareholders and employees, as well as
for society as a whole.

OUR MISSION

Contributing to the financial
well-being of our customers and
the progress of society as a
whole

We do this:

OUR PURPOSE

Standing by people for
everything that matters

OUR VALUES

@Eﬁ Relying on:

Aside from contributing
to its customers’
financial well-being,
CaixaBank aims to
support progress across
society as a whole.

As a retail bank with
deep roots in the
communities it serves,
CaixaBank sees itself as
playing a part in the
progress of the
communities in the
areas where it operates.

Specialised advice.

Personal finance simulation and
monitoring tools.

Comfortable and secure payment
methods.

A broad range of savings, pension
and insurance products.

Responsibly-granted loans.

Overseeing the security of our
customers’ personal information.

Social
commitment

By effectively and prudently
channelling savings and financing
and guaranteeing an efficient and
secure payment system.

Through financial inclusion and
education; environmental
sustainability; support for diversity;
with housing aid programmes; and
promoting corporate voluntary
work.

And, of course, through our
collaboration with the Obra Social
(social work) of “la Caixa”
Foundation, whose budget is partly
nourished through the dividends
that CriteriaCaixa earns from its
share in CaixaBank. A major part of
this budget is funnelled into
identified local needs through the
CaixaBank branch network in Spain
and BPI in Portugal.

TK CaixaBank | 8
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01 caixaBankin the first half of 2026

Our CUSTOMERS MOBILISATION OF SHAREHOLDERS AND INVESTORS

identity
Number 1Bank in Spain with a strong position in Portugal SUSTAINABLE FINANCE

>€100,000M €3,203M €8,338M
€20.9 M ]4 M 4,543 Target 2025{2027 Attributed profit/(loss) Gross income

Customers Digital Branches
customers
% %
19.1M 12,233 €81,096 M 132;]3 :IZLB ;
el ATMs Mobilising sustainable finance ratio
-~ (cumul. 2025-2027)
EUROMONEY Best Bank in ., .
AWARDS Spain in 2026 ENVIRONMENT AND 15.4 39.6 . .
SPAIN CLIMATE 12 months ROE Cost-to-income ratio
EMPLOYEES AMPLE LIQUIDITY
Commitment to diversity {@j{j{é : j{%@é}—[ﬁ? ﬁv} €165,763M 184%
Total liquid assets Liquidity Coverage Ratio (LCR)

‘[}[}[j{% }[} Creating shareholder value

55.5% M %
. €2,315 59,4%
Female Final dividend paid in Cash Payout in 20252
47, 5 8 0 -I 0 April 2026 (0.33€/share)
employees . .
Sectors with decarbonisation Share buyback programmes in the first half of 2026
targets
9 €500M + €500M
Executed' ongoing?
SOCIAL COMMITMENT IN ITS DNA
44.4%
L]
Vr‘llw%rpgge”rjnen t ,397 Committed to the
EMPLOYER = i
positions at - 29 1,423 elderly community

Ofibuses Municipalities

CaixaBank, S.A.

C tf d oluntariado
A5%  winAkwlo AT 5| 72,889
@ excellence 24,499 484,601 ]

o

=)

eople who have improved
Target Volunteers Beneficiaries Eheirpemployability P
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] Milestones in the first half of 2026

Our
identity

S

April

January

CaixaBank raises the growth and profitability
targets in its 2025-2027 Strategic Plan after
exceeding the targets set for the first year of the
Plan.

CaixaBank recognised by Top Employers for the
fifth year running for its commitment to talent
and its people.

CaixaBank issues €1,250 million in Senior Non-
Preferred debt, attracting its highest-ever
demand for an issuance in this format.

g
g

gt

Gishake

CaixaBank approves its eighth share buyback
programme (SBB), for a maximum amount of
€500 million.

Moody's upgrades CaixaBank's financial strength
rating to a3 (from baal), reflecting the
improvement in the Bank's profitability since 2022.

CaixaBank completes its fifth US dollar issuance,
raising a total of $2,000 million in two tranches.

CaixaBank named Best Bank in Western Europe
and Spain by Global Finance.

February

innagin

CaixaBank ensures financial inclusion by
expanding its mobile branch service. In total,
CaixaBank provides coverage to 1,423 towns and
villages and more than 632,000 people.

imagin, Spain’s leading neobank among young
people, now has more than 4 million customers.

CaixaBank is boosting product take-up through its
digital channels by extending its Al agent to act as
an assistant for customers taking out its full range
of products.

v

May

CaixaBank celebrates Social Month, with more
than 4,628 charitable activities across Spain and
19,642 volunteers.

S&P Global ranks CaixaBank as the leading bank
for sustainability in Europe and the eleventh most
sustainable financial institution in the world.

r—

March

Changes to the composition of the Board of
Directors and its committees, with new
appointments and reappointments.

The Annual General Meeting approves a final
dividend, which was paid in April in the amount
of €2,315 million (€O.33/shqre?, bringing the
dividend for 2025 to €0.50/share).

CaixaBank promotes female talent through the

WONNOW Awards and professional
development programmes in the financial
sector.

June

CaixaBank, with its Generacién+ value
proposition, renews its AENOR certification and
adds CEOMA accreditation in recognition of its
outstanding service model for older people.

The CaixaBank app is the highest-rated banking
app in Spain according to Google Play.

The Board of Directors agrees changes to the
Management Committee.

MicroBank, the Group's social bank, has helped
create 14,489 direct jobs through its support for
entrepreneurs and microenterprises.
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Environment

ECONOMIC ENVIRONMENT
GLOBAL AND EURO AREA PERFORMANCE

The conflict in the Middle East is straining the global environment.

The global economic landscape in the first half of 2026 was marked by a sharp increase
in geopolitical uncertainty following the outbreak of the conflict in the Middle East in late
February. The region’s strategic importance — both because of its role in energy
production and exports and because of its significance in key markets such as fertilisers,
helium, aluminium and international logistics — amplified the economic impact of the
conflict. In particular, the partial disruption of flows through the Strait of Hormuz — through
which around 20% of the world’s oil and liquefied natural gas passes — triggered a further
supply shock to the global economy.

This shock led to a significant rise in energy prices, a spike in inflation, a deterioration in
confidence and tighter financial conditions. Although the initial impact was partly
cushioned by the use of oil inventories accumulated in commercial and strategic
reserves, the rise in energy costs disrupted the disinflationary process and prompted a
shift towards a more cautiously restrictive stance in expectations and the direction of
monetary policy.

Towards the end of the period, the announcement of a memorandum of understanding
between the United States and Iran, providing for a temporary ceasefire, the reopening of
the Strait of Hormuz and a 60-day negotiation period, led to a marked easing of tensions
in energy markets. Nevertheless, the agreement ultimately crumbled, once again laying
bare the high level of geopolitical uncertainty that continues to characterise the
international landscape.

Despite this more challenging environment, global business activity showed remarkable
resilience. Global activity indicators, such as the PMIs, remained at levels consistent with
GDP growth slightly above the historical average, although part of this strength was
attributable to temporary factors, such as precautionary demand and early purchases in
anticipation of potential supply disruptions and further price increases. By region, Asiq,
despite its high dependence on energy supplies from the Middle East, maintained positive
activity indicators, with China buoyed by dynamic export growth linked to artificial
intelligence and green energy.

In the United States, the economy demonstrated notable resilience in a more complex
environment due to the impact of geopolitical disruptions on energy and more restrictive
financial conditions. Higher oil and gas prices increased inflationary pressures, although
activity continued to be supported by relatively solid domestic demand, driven mainly by
the strength of the investment cycle linked to artificial intelligence and private
consumption sustained to a large extent by the financial wealth of older households.

Consolidated Interim Management Report (January — June 2026)

Against this backdrop, financial markets began to price in, with increasing probability, a
rate hike by the Federal Reserve (Fed) towards the end of the year, from the current range
of 3.50%-3.75%, an expectation reinforced following the Fed’s June meeting. The Fed, in
any case, is expected to maintain a cautious stance, whilst awaiting greater clarity on the
duration of the conflict in the Middle East and on the strength of the fundamentals that
have underpinned economic resilience.

In the realm of trade policy, the de-escalation of tariffs continued following the Supreme
Court’s unfavourable ruling, whilst the administration moved towards a new protectionist
framework with a more robust legal basis. Looking ahead to the second half of the year,
attention could gradually shift towards domestic issues, with the midterm elections on the
horizon, and towards the deterioration in public finances.

The euro area economy delivered a weak performance during the first half of 2026, amid
rising energy costs and the geopolitical uncertainty associated with the ongoing conflict in
the Middle East. The year had already got off to a modest start, with GDP stagnating,
although excluding Ireland, growth would have been 0.2% quarter-on-quarter, similar to
the fourth quarter of 2025. Second-quarter indicators point to an economy that is virtually
stagnant, weighed down in particular by weakness in the services sector and the lack of
forward momentum across the area’s major economies. Inflation climbed to 3.2% in May,
a three-year high, driven mainly by energy prices and with some signs of second-round
effects, although it ended the quarter at 2.8% following the correction in energy prices
after the agreement between the United States and Iran. Despite the improvement in the
energy outlook, the weak start to the year is pushing down the envisaged growth for 2026,
which is expected to stand at around 0.5%, following the 1.3% recorded in 2025.

Against this backdrop, the European Central Bank raised the deposit rate by 25 basis
points to 2.25% in June and maintained a restrictive yet prudent stance. The markets are
pricing in two additional rate hikes in the second half of the year.

TK CaixaBank | 12
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PERFORMANCE OF SPAIN AND PORTUGAL

The Spanish economy continues to grow
strongly, despite the external environment
and the energy shock.

The Spanish economy maintained a dynamic pace of growth in the first part of the year
despite an unfavourable international environment. Following robust quarter-on-quarter
growth of 0.6% in the first quarter of the year, the latest economic data for the second
quarter suggests a slight slowdown in growth. This loss of momentum was mainly due to
the impact of the energy shock on household consumption and the slower pace of
growth in the external environment.

Nevertheless, the Spanish economy continues to benefit from a number of important
sources of resilience. The labour market continued to perform well, with seasonally
adjusted Social Security enrolment rising by 0.9% quarter-on-quarter in the second
quarter, and tourism continued to show a very positive trend.

Inflation rose during the first half of 2026, driven mainly by rising energy prices linked to
the conflict in the Middle East. After starting the year on a relatively moderate trajectory,
the headline inflation rate climbed above 3% from March onwards and remained at 3.2%
throughout the second quarter, primarily reflecting the impact of the energy component.
Nevertheless, the package of measures approved by the Government to mitigate the
increase in energy prices helped to limit the pass-through of the energy shock to final
prices.

Whilst the outbreak of the conflict in the Middle East dampened growth prospects due to
the impact of rising energy prices, the signing of the ceasefire in June and the
subsequent correction in energy prices have reduced the likelihood of more adverse
scenarios. Furthermore, the Spanish economy is facing this environment from a solid
starting point, underpinned by a strong labour market, a boost from tourism and domestic
demand fundamentals that remain favourable. Taken together, these factors should
enable the economy to maintain a still robust pace of growth over the year as a whole.
CaixaBank Research forecasts Spanish GDP growth of 2.4% in 2026.

Consolidated Interim Management Report (January — June 2026)

So far in 2026, the housing market has maintained a high level of activity, albeit somewhat
below the peaks recorded in 2025. Sales have slowed but remain at very high levels, with
around 704,000 transactions in the 12 months to May. On the supply side, the response
remains insufficient: Building permits for new housing units increased to 141,135 housing
units in the 12 months to February, a figure still far below the net creation of households,
which stood at 242,200 in the first quarter of 2026. This imbalance between supply and
demand continues to widen the housing deficit and exerts upward pressure on prices.
Thus, in the first quarter of the year, the appraised value of the private housing market
rose to 13.9% year-on-year, versus 13.1% in the fourth quarter of 2025, while the transaction
price remained at 12.9%. However, in real terms, the appraisal value is still 23% below its
previous peak.

PORTUGAL

Slight slowdown of the Portuguese
economy.

The Portuguese economy delivered a relatively strong performance in the first half of 2026,
underpinned by a strong labour market, resilient private consumption, and buoyant levels
of investment, partly driven by the momentum associated with the final phase of the
implementation of European funds. Nevertheless, economic activity unfolded in a more
challenging environment, shaped by higher energy prices, tighter financial conditions and
the deterioration in the international environment associated with the conflict in the Middle
East, compounded by the adverse impact of the severe storms that hit in February. The
information available for the second quarter suggests that economic activity remained
resilient, with an improvement in confidence indicators in May and favourable signs in
both investment and the labour market, although domestic demand could lose some
momentum and the external demand may make somewhat less of a contribution moving
forward.

At the end of the first half, inflation stood at 3.2%, compared with 2.2% at the end of 2025,
with the energy component making a significant contribution.

Against this backdrop, BPI/CaixaBank Research expects GDP growth to slow to 1.8% in 2026,

while average inflation is forecast to rise to 2.9%, driven mainly by temporary energy-
related factors.
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BUSINESS ENVIRONMENT: SECTOR, TECHNOLOGY AND SUSTAINABILITY

BUSINESS PROFITABILITY AND SOLVENCY

The profitability of the Spanish banking sector has
continued to perform positively in 2026, supported by
the contribution from net interest income and
improvements in operating efficiency.

Return on equity (ROE) stood at 17.3%! in the first quarter of the year, above the level
recorded in the same period of the previous year (+3.3 percentage points) and above the
European average?2

Net interest income showed signs of reversing the downward trend seen in previous
years. Although it fell year-on-year in 2025, partly offset by the recovery in activity, the
pace of decline slowed over the course of the year, and it returned to quarter-on-quarter
growth in both the fourth quarter of 2025 and the first quarter of 2026. This trend was
supported by the recovery in lending.

Lending activity continued on the growth trajectory seen in 2025, supported by a
propitious macroeconomic environment. Lending to the private sector® in Spain
increased by 4.1% in May 2026 compared with the same month of the previous year?,
driven by the strong performance of economic activity and the labour market.

Credit quality continued to improve, consolidating the downward trend in non-
performing loans. The non-performing loan (NPL) ratio fell to 2.63% in April 2026, marking
a significant year-on-year reduction of 55 basis points. Loans under special watch also
declined significantly (-8.1% year on year), accounting for 5.8% of the loan book in 20255,
which in turn points to limited signs of early credit deterioration.

! Source: Supervisory Statistics for Credit Institutions for the first quarter of 2026, Bank of Spain.

2ROE in Spain for the first quarter of 2026 was affected by the gains on the sale of a foreign subsidiary by one of the
sector's leading institutions, which were recognised in the first quarter of the year.

% Lending to households and non-financial corporations.

4since April 2026, Circular1/2025 has reclassified advances to pensioners outside the scope of lending, transferring ~€10-11
billion to “advances and receivables other than loans”. The year-on-year change is presented adjusted for this effect to
ensure comparability; without this adjustment, it would have been 3.0%.

5 Bank of Spain, Spring 2026 Financial Stability Report.

Moreover, the outstanding balance of ICO-guaranteed loans reflects the progress made
in their repayment and remediation to performing status. The outstanding balance of
loans backed by ICO guarantees? fell significantly in 2025, dropping 37.8% year-on-year,
reflecting the closed nature of this portfolio, and represents just 2.1% of total lending to the
private sectors. Despite the year-on-year decline in the volume of non-performing assets
(-9%) and assets under special watch (-41.4%), the reduction in the overall balance has
increased the relative share of non-performing assets. The ratio of loans under special
watch fell by 12 percentage points, while the non-performing loan ratio rose by 9.8
percentage points, to 19.7% and 31.1%, respectively.

Direct exposure to geopolitical risks remains limited. Exposure to the Middle East
accounts for only a very small proportion of the Spanish financial system’s total assets,
and is lower than in other European countries such as France and the United Kingdom.
While there could be indirect impacts through other regions, particularly Asia, Spain’s
direct exposure remains similarly contained.

The sector's solvency levels remain sound and comfortably above regulatory
requirements. The CETI ratio' increased by 0.6 percentage points year-on-year to 14.26%
in the first quarter of 2026, driven by organic capital generation, which offset the increase
in risk-weighted assets. Stress tests confirm the banking system’s strong capacity to
withstand adverse scenarios.

The Spanish financial system’s liquidity position remains very strong. The liquidity
coverage ratio (LCR)S stood at 170.4% in March 2026, compared with 171.3% a year earlier,
remaining well above regulatory requirements and the average for the major European
banks. This makes the Spanish financial system more resilient to potential funding
pressures.

Lastly, these sector conditions have contributed to a broad-based improvement in the
valuations of Spanish banks. Share prices are clearly above book value, with the price-to-
book ratio also well above the European average.

run
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DIGITAL TRANSFORMATION

=

Digital transformation is strengthening the customer
focus and raising service standards across the
sector.

Against this backdrop, financial institutions face growing expectations in terms of
convenience, speed, personalisation and cost, while the reduced friction involved in
banking with multiple providers or switching between them is intensifying competition
and increasing customers’ sensitivity to value propositions. Digitalisation has also
facilitated the entry and expansion of new digital competitors (fintechs and bigtech
companies), which, supported by technology and leaner cost structures, are steadily
broadening their product offerings, thus creating further competitive pressures.

For the time being, the size of this non-traditional financial sector relative to the financial
system as a whole remains limited, although it is growing rapidly. These players are
expanding their presence across the value chain and evolving their offerings into
increasingly comprehensive propositions that compete directly with those of traditional
banks.

At the same time, data and new technologies have become established as key drivers of
competitive advantage. Access to data and the ability to generate value from it enable
the development of products that are more closely tailored to customers’ needs and risk
profiles. In addition, the adoption of new technologies, such as cloud computing,
blockchain and artificial intelligence, is accelerating across the sector, albeit at varying
levels of maturity. In any case, the use of new technologies in the sector generates the
need to adapt business processes and strategies to the new environment.

The digitalisation of the sector also brings with it numerous opportunities to generate
more revenue. In particular, through the use of digital technology, institutions can expand
their customer base and provide services more effectively and efficiently. In this regard,
digitalisation makes it possible to reach a larger number of potential customers without
the need to expand the physical branch network. Digitalisation also makes it possible to
create new business opportunities, for example by offering digital platforms that allow
third parties to market their products, or through new financial products that are better
tailored to the needs and profiles of individual customers.

Consolidated Interim Management Report (January — June 2026)

Moreover, payment patterns are changing. The trend of a gradual reduction in the use of
cash in favour of electronic payments has gained speed with COVID-19, becoming
established thereafter. Digital payments are also evolving, from a model almost
exclusively dominated by card-based systems (linked to bank deposits) towards a more
mixed model in which fintech and bigtech players are also involved (offering alternative
payment solutions based on new technologies such as digital wallets, which are
becoming increasingly popular among users). At the same time, new forms of money and
payment rails based on distributed ledger technology (DLT), such as stablecoins, are
emerging.

The expansion of the cryptoasset market and stablecoins in recent years has driven
private investment in distributed ledger technologies (Distributed Ledger Technology or
DLT), enabling value-added functionalities in payments (such as programmability in
payments via Smart Contracts). This trend is being accelerated by the implementation of
the Markets in Crypto-Assets (MiCA) Regulation in the European Union and by regulatory
developments in other jurisdictions, particularly the United States, which are providing
greater regulatory clarity and encouraging major market participants to explore the
issuance and use of stablecoins, supporting their wider adoption.

In response to these developments, central banks continue to make progress on initiatives
to create market infrastructures for the settlement of tokenised central bank money,
helping to ensure that the money they issue continues to serve as the monetary anchor,
underpinning the stability, integration and efficiency of the financial system and payment
systems.

In tandem, the European Union continues to adapt payment services and the financial
sector more broadly to the digital transformation. Notable among these is the proposed
Regulation on Financial Data Access (FIDA), which is still under negotiation between the
European institutions and will establish rights and obligations governing the sharing of
customers’ financial data beyond payment accounts. A further highlight is the review of
the payment services framework (PSD3 and PSR), which, among other things, will
introduce changes in the management of access permissions to customer payment data
and measures to combat and mitigate fraud. In November 2025, the Council and the
European Parliament reached a provisional political agreement on the proposed reforms,
which must still complete the formal legislative process before entering into force.

CaixaBank is responding to this transformation with a strategy centred on customer
experience and the development of digital capabilities. The Bank combines an extensive
physical presence with advanced digital capabilities and has more than 13 million
monthly digital users in Spain. Its priorities include improving interactions through remote
channels, expanding digitally native services, strengthening advanced analytics,
generative artificial intelligence and tokenisation. Against this backdrop, imagin stands
out as a digital ecosystem aimed at the younger segment, while CaixaBank is also
participating in tokenised money initiatives, including tokenised deposit and reserve
projects such as the ECB's Pontes and the BIS's Agord, as well as the issuance of a euro-
denominated stablecoin (Qivalis) together with a consortium of European banks.
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CYBERSECURITY

)

Digital transformation
boosts the sector’s
competitiveness and
efficiency, but also
exposes banks to new
risks. Greater digital
activity among
customers and
employees, increased
reliance on third parties,
and the uptake of new
technologies such as
artificial intelligence call
for tougher
cybersecurity, fraud
prevention and
information protection,
together with
operational resilience.
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Cyber risk poses a significant threat to financial stability, as cyber incidents can disrupt
the information and communication technologies (ICT) that underpin financial activities,
potentially affecting areas such as lending, payment services and settlement systems.
Cyber incidents can also result in the misuse of the data that these technologies process
or store. Within the financial sector, banks have multiple points of contact with third
parties, increasing their exposure to cyberattacks and making them potential entry points
for attacks on the financial system.

All of this is taking place against an increasingly complex cyber threat landscape,
characterised by a growing number of attacks and increasing sophistication and
potential impact, driven by the digitalisation of the economy, greater reliance on third
parties, geopolitical tensions, and the emergence of offensive capabilities based on new
technologies such as artificial intelligence (Al) and quantum computing.

In response, supervisory and regulatory action to address these risks continues to gain
momentum. The European Central Bank has prioritised operational and cyber resilience
for the 2024-26 period, stepping up oversight and audits to ensure that institutions
maintain an adequate control environment and can withstand potential attacks.

In tandem, the European Union (EU) is responding to cyber risk with various initiatives,
including the Digital Operational Resilience Act (DORA), in force since January 2023 with
the aim of making financial institutions more resilient to digital risks, by creating a
framework to ensure that they can prevent, detect, respond to, and recover from any form
of disruption and threat related to ICTs.

CaixaBank is aware of the existing threat level and maintains cybersecurity as a priority. To
that end, it has a Strategic Plan for Information Security that constantly measures the
Group’s cybersecurity capabilities and it seeks to keep the Bank at the forefront of data
protection, in accordance with the best market standards.
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SUSTAINABILITY

The goal of decarbonising the European economy is being
accompanied by increasingly stringent regulation and
growing pressure (from investors, authorities and
supervisors alike) for companies to adjust their strategies
accordingly.

However, some of these regulatory requirements have been relaxed in the interests of
competitiveness. In February, the European Council approved the Omnibus Simplification
Package, with the aim of simplifying the EU’s sustainability regulatory framework without
compromising the objectives of the European Green Deal. This initiative proposes key
amendments to key sustainability regulations, such as the Corporate Sustainability
Reporting Directive (CSRD), the Taxonomy and the Corporate Sustainability Due
Diligence Directive (CSDDD), by reducing or deferring reporting obligations (depending
on the size of the company), with the aim of facilitating their implementation and
alleviating burdens, particularly for small and medium-sized enterprises. However, for
financial institutions, this simplification could result in more limited availability of ESG
information for certain companies, which could affect the quality of the analysis of
sustainability-related risks.

In the area of banking supervision, climate- and nature-related risks have become part
of the ECB's regular supervisory processes and remain a supervisory priority for the
2026-2028 supervisory cycle. The focus is on ensuring that institutions appropriately
assess and manage physical, transition and nature-related risks. At the same time, the
ECB continues to integrate these risks into its operational framework and the
management of the Eurosystem’s balance sheet. Along these lines, it is strengthening its
analytical tools, climate scenarios, available data and indicators, while further integrating
these risks into its risk management processes. Among the planned measures, the
introduction of a climate factor into the collateral framework stands out. Announced in
2025 and scheduled for the second half of 2026, this measure will apply to certain
marketable assets issued by non-financial corporations and is intended to protect the
Eurosystem against potential losses in value resulting from climate transition shocks. Also
in May, the Eurosystem updated its compendium of best practices on climate and nature
risk management and stress testing, drawing on practices observed at more than 60
supervised institutions. The supervisor acknowledges the significant progress made but
also identifies areas requiring further development, particularly in the measurement of
physical risks, prudential transition planning and scenario analysis.
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Meanwhile, the European Banking Authority (EBA) has continued to advance the
integration of ESG risks into the regulatory and supervisory framework. Among the
initiatives is the publication of the final ESG risk management guidelines, which set out
clear expectations (applicable from January 2026) on how institutions should incorporate
these factors into their governance, risk management, strategy and business model. A key
requirement is for institutions to develop prudential plans to monitor and address the
financial risks arising from ESG factors, including those associated with the transition to a
carbon-neutral economy by 2050. These plans must be underpinned by climate scenario
analysis covering both physical and transition risks and integrated into institutions’
financial and capital planning.

At the same time, the EU remains committed to its long-term climate objectives. The
European Climate Law establishes legally binding targets to reduce the bloc's net
emissions by 2030 and achieve climate neutrality by 2050. In 2026, this trajectory was
further reinforced by the introduction of a binding interim target for 2040. To support the
achievement of these objectives, the EU has rolled out the Fit-for-55 legislative package,
which adapts climate, energy, transport and tax legislation to align the various sectors of
the economy with the 2030 emissions reduction target. This entails significant structural
changes across a range of areas and requires substantial mobilisation of both public and
private investment. The European Commission has calculated that an additional annual
investment of €477,000 million is required until 2030 to achieve the goals outlined in the
Fit-for-55 package in the EU. In Spain, the updated 2023-2030 National Energy and
Climate Plan (NECP) raises the bar and estimates total investment needs of €308,000
million over the period, with a strong contribution from the private sector. Thanks to the
Next Generation EU (NGEU) Recovery Plan, more than €20,000 million' have been allocated
between 2022 and April 2026 to investments in renewable energy, sustainable mobility
and energy-efficient building renovation, thus boosting the green transition of the
economy.

Given this environment, CaixaBank considers it a priority to make progress in the transition
towards a low-carbon economy that promotes sustainable development, is socially
inclusive, and maintains excellence in corporate governance. Thus, and to materialise the
commitment, Sustainability (in its environmental, social and governance scope) is one of
the three pillars of the Group's Strategic Plan. The actions framed within this strategic axis
are set out in the Sustainability Plan.
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Corporate

environment 2025—2027 STRATEGIC PLAN

and strategy
The 2025-2027 Strategic Plan has reached its hG/fWGy pOiﬂt, The 2025-2027 Strategic Plan is based on three strategic lines:

with the key business indicators performing strongly.
During the term of this Strategic Plan, the Group intends to work towards two main 0"/
objectives to ensure sustained long-term profitability: first, to drive business growth by "
consolidating its market-leading position and, second, to accelerate its transformation Scaling up
in preparation for an increasingly digital and competitive environment. All of this is growth
underpinned by a commitment to remain close to people and contribute to a more
sustainable society, supported by a distinctive ESG positioning.
The Strategic Plan has now reached its halfway point, with the key business indicators all
showing very strong performance. The first year and a half of the Strategic Plan has been 5
marked by the roll-out of the main priority strategic initiatives: A/— \ 02/

@ /| Transformation and

| Focus on customer acquisition and engagement, with significant growth in the \<_/

customer base and payroll deposit share. investing in the

business

| The launch of proprietary platforms such as Facilitea Casa and Facilitea Coches, and
of Generacién+, all of which have performed very strongly and in line with the targets
set out in the Plan.

| The renewal of digital channels, improving their usability and functionality. 03/

| The launch and implementation of the Cosmos Plan to renew the Group's technology, @ Differential
notably including the start of the roll-out of Al agents in Connecta and across the positioning in ESG
branch network.

En 2024, CaixaBank unveiled its 2025-2027 Strategic
Plan, with the aim of accelerating growth, driving
transformation and consolidating sustainability.
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Scaling up
growth

CaixaBank's objective is to accelerate the
growth of the business in both Spain and
Portugal. After successfully completing the
integration with Bankiaq, the Group wants to
consolidate its leadership position in the
market, leveraging its main strengths to
grow in all business segments by acting on
the following levers:
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Enhancing the value
proposition for both
individuals and
companies.

Promoting our
proprietary digital
ecosystems and
solutions.

Sustaining
international
growth.

Developing products
and services with a
focus on
sustainability.

Customer loyalty and
engagement, witha
particular emphasis
on acquiring new
customers.

In this regard, since the launch of the Strategic Plan, CaixaBank has made progress in
rolling out various strategic initiatives under the Plan in line with the objectives set by the
Group. Particular highlights include the expansion of the Bank’s proprietary digital
ecosystems and solutions, with the launch of Facilitea Coches and Facilitea Casa, both of
which have been very well received.

The Bank has also made further progress in developing a range of initiatives aimed at
strengthening customer loyalty and engagement, while enhancing its value proposition
and maintaining a clear commercial focus on customer acquisition. Among the most
notable are the personalised Cashback rewards programme, the Pay Later service, which
allows customers to spread the cost of online purchases, and Generacién+, the Bank’s
new integrated offering for senior customers, providing tailored products, services and
support to meet the needs of longer lives.

2025 June 2026 2025-27e CAGR! 2025-27e CAGR!

KPI (year-on- (year-on- Strategic Plan Updated
year growth) year growth) Objective Guidance?

Performing loan book +7.0% +8.2% >4% ~6%
Customer funds +6.8% +7.6% >4% ~6%

Annual compound growth rate.
2 Target updated in the 2025 results presentation (January 2026).
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{%V Transformation and
< investing in the business

CaixaBank continues to drive business transformation by scaling up investment in
technology to support growth across all segments, in order to prepare for a more
competitive environment. The Group boasts the largest physical network in Spain, tailored
by segment, with top-tier digital and remote channels, and it aspires to continue
developing unique capabilities for the future.

This line’s core ambitions include:

Optimise and improve
the distribution platform.

Scale up investmentin
digital and technology.

Delivering specialised
and personalised service
through our distinctive
distribution platform.
Revamping digital
channels to enhance
customer experience
and increase
commercial and
operational efficiency.

Boosting technology
investments to back
strategic initiatives,
develop state-of-the-
art capabilities, and
elevate service quality.

Drive the
transformation of talent.

Promoting organisational excellence
by encouraging agility, simplification,
and fully harnessing the potential of
current talent.
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Within the framework of this line of the Strategic Plan, which envisages total investment in
technology and digitalisation of €5,000 million over the 2025-2027 period, CaixaBank has
launched the “Cosmos” plan, its roadmap for processes and technology.

Cosmos articulates the Group’s technological strategy over the coming years around
four major objectives:

| Making its Business areas more agile and with greater commercial capacity;

| developing new services through cutting-edge capabilities and process simplification;

| enhancing operational excellence by becoming more efficient; and

| strengthening and evolving the current technology platform, applying the highest
standards of resilience and security.

Cosmos has made strong progress during the first year and a half of the Strategic Plan.
Key milestones include the enhancements introduced across the Bank’s digital marketing
channels, the start of the roll-out of Al agents in Connecta and across the branch network,
and the transformation of key processes (2 see the “Technology and digitalisation -
Cosmos Plan” section).

KPI Starting point 2024 June 2026 2027 target
Cloud absorption (%) 33% 44,6% 50%
Workforce <35 years old (%) 9.1% 10,6% 1.4%
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positioning in ESG

CaixaBank seeks to maintain its founding essence by being close to people for a more
sustainable society, with two clear objectives:

| Moving towards a more sustainable economy, by increasing the mobilisation of
sustainable funds and implementing the portfolio’s decarbonisation objectives in line
with the commitments made.

| Driving economic and corporate prosperity with a focus on three major areas: social
and financial inclusion, employability and employment, as well as being a key player in
financial and personal well-being in a society where life expectancy is progressively
longer.

LEVERS TO ACHIEVE THESE OBJECTIVES:

Development of products Active management Continue to train sales
and services to support of decarbonisation and risk teams.

the transition of our levers (Net Zero

customers (mobility, perimeter) —

home, business Transition Plan.

consulting, etc.).

Since the launch of the 2025-2027 Strategic Plan, the Group has continued to expand
sustainable finance across its various business segments through the introduction of
new sustainable products. At the same time, sustainable intermediation has maintained
strong growth momentum, with the Group playing a significant role in the placement of
sustainable bonds issued by corporate clients.

In parallel, as part of its initiatives to promote economic and social development, the
Group has continued to foster employability and entrepreneurship through dedicated
products. These include loans targeted at students, self-employed individuals and
entrepreneurs, as well as microcredits for groups with difficulties in accessing finance.
Thanks to these solutions, more than 72,800 people have been able to improve their job
prospects and develop business projects, consolidating CaixaBank's role as an active
agent in generating a positive impact on society.
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@
Engagement plan for
corporate customers

(Business Banking
and CIB).

KPI Starting point 2024 June 2026 2027 target

Mobilising sustainable finance 1
(cumul. 2025-27) (€ million) 86,770 81096 AL

People who have improved their

employability or gained access

to employment thanks to specific 101319 72889 150,000
solutions (cum. 2025-27)

The 2024 starting point relates to the mobilisation of total sustainable finance over the 2022-2024 period. The 2025-2027
period includes the cumulative amount for the first year and a half of the Plan’s implementation. The definition of
sustainable finance mobilisation has also been updated to include, among other things, BPI's sustainable financing 7 see
the “Sustainable finance” section.
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FINANCIAL OBJECTIVES

Corporate . .
environment  AS @ result of the deployment and execution of this new

andstatedY  strategic Plan, CaixaBank aims to achieve the financial
targets set for 2027.

The 2025-2027 Strategic Plan sets out three overarching objectives:

1. Maintain sustainable profitability while continuing to invest in the business. The
Group has set targets under the Strategic Plan of achieving a Return on Tangible Equity
(ROTE) of above 16 % by 2027, and a cost-to-income ratio at levels close to 40 % (low
40s). In parallel, CaixaBank expected net interest income to grow by close to 0% and
service income to follow suit by close to mid-single-digit, while keeping costs under
control with growth of close to 4%, all in CAGR (Compound Annual Growth Rate) terms
during this Strategic Plan.

2. Growth in profitability with a prudent approach. CaixaBank set out to achieve growth
in business volume of over 4% in CAGR terms, maintaining the NPL ratio at levels close
to 2% in 2027 and the Cost of Risk below 30 bp on average per annum in the period
2025-2027.

3. Increased distribution capacity. Lastly, the Strategic Plan includes a commitment to
distribute cash dividends with a payout ratio of between 50 % and 60 % of consolidated
net profit, including an annual interim dividend, together with additional distributions of
CETI1 capital' in excess of 12.56%2

As announced to the market with the presentation of the 2025 results, the Group now
expects to exceed the targets set out in the Strategic Plan. A ROTE of around 20 % and a
cost-to-income ratio in the high 30s are expected to be achieved by 2027, along with net
interest income growth of approximately 4 % (CAGR). Moreover, business volumes are
expected to grow by close to 6% (CAGR), while the non-performing loan (NPL) ratio is
expected to remain below 1.75% in 2027.

In the first year and a half of the 2025-2027 Strategic Plan, the Group has recorded very  p| Starting point 2027 Strategic CUPZJL RIS
positive performance across its key financial metrics, in line with the targets set. Notable 2024 June 2026  Plan Objective guidance
highlights include the growth in activity and improved profitability, with ROTE at 18.0%, as ROTE 16.9% 18.0% >16% c.20%
well as the cost-to-income ratio remaining at low levels. The Group has also continued to -
maintain solid capital adequacy and liquidity levels, together with non-performing loans Cost-to-income 39.0% 39.6% Low 40s High 30s
at an all-time low. ratio

NPL ratio 2.6% 1.78% ~2% ~1.75%

! Subject to authorisation by the ECB and the Board of Directors. It considers the achievement of the capital and profitability targets set out in the Strategic Plan 2025-27.
2 The threshold for additional distribution of excess CETI capital for 2026 is 12.50%.
3 Target updated in the 2025 results presentation (January 2026).
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Shareholder structure

Corporate

Governance SHARE CAPITAL Share tranches Shareholders? Shares % Share capital
From 1to 499 250,429 45,638,048 0.7
As of 30 June 2026, CaixaBank's share capital amounted to 6,975,929,960 euros',
represented by 6,975,929,960 shares each with a par value of 1 euro. All the shares ~ From 500 to 999 89,714 64,814,277 09
belong to a single class and series, carry idgntical voting and ecopomic rights, and are From 1,000 to 4,999 132,934 288,342,050 41
represented by book entries. The Company's By-laws do not provide for loyalty shares
with double voting rights. From 5,000 to 49,999 32,619 364,127,771 5.2
From 50,000 to 100,000 656 44,466,947 0.7
MANAGED FREE FLOAT More than 100,0003 504 6,168,040,867 88.4
Total 506,856 6,975,929,960 100

In order to specify the number of shares
available to the public, a definition of free
float is used which takes into account

issued shares minus tl’eClSUI’Y shares, ) ' Corresponds to the effective share capital after the capital reductions carried out during the first half of 2026.

shares held by members of the Board of ? In relation to shares held by investors operating through a custodian entity located outside Spanish territory, only the

Directors and shares held by Fundacién - $ custodian entity is counted as a shareholder, as it is the entity registered in the corresponding book entry register.
T F— : 3 Includes treasury shares.

B?PCG?G la Caixa” and the FROB' which 4 Information provided by “la Caixa” Banking Foundation (and its subsidiary Criteria Caixa, S.A.U.) and by FROB (and its

differs from the reguldtory calculation. subsidiary BFA, Tenedora de Acciones, S.A.) at 30 June 2026.

FROB# Treasury shares and "la Caixa” Free float
Board of Directors Banking Foundation#

23.0% - 0.8% '

Retail Employees

18.0% 0.2% 31.0% 50.8% L
,L

-71.2% - 5.0%

International National
institutional institutional
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TREASURY SHARES

The purchase and sale of own shares, by
the Company or by its subsidiary
companies, will be adapted to the
provisions of regulations in force and the
resolutions adopted by the General
Meeting of Shareholders.

Information on the acquisition and
disposal of shares held in treasury during
the first six months of 2026 is included in
Note 18 "Equity” to the accompanying
Consolidated Interim Financial Statements.

In connection with the share buy-back
programmes (SBB), in March 2026 the
company completed the seventh share
buyback programme, having acquired
48,590,729 own shares for a total amount
of €500 million.

In May 2026, the deed recording the
capital reduction by €48,590,729 was filed
with the Companies Registry.
Consequently, the resulting share capital is
fixed at 6,975,929,960 shares, each with a
face value of 1 euro.

The eighth share buyback programme
commenced on 30 Aprii 2026 and
remained ongoing at the date this report
was authorised for issue.

These share buyback programmes have
been carried out with the aim of reducing
CaixaBank's share capital through the
cancellation of the repurchased shares.
These programmes were launched as part
of the shareholder distribution plan set out
in the 2022-2024 Strategic Plan.

7TH SHARE BUYBACK
PROGRAMME

On 31 October 2025, following receipt of the necessary
regulatory approval, the Board of Directors approved the
seventh share buyback programme, with the aim of
reducing CaixaBank’s share capital through the cancellation
of the treasury shares acquired under the programme. The
seventh programme commenced on 25 November 2025.

On 31 March 2026, this programme was concluded after
CaixaBank reached the maximum planned investment with
the acquisition of 48,690,729 treasury shares, representing
0.69% of the share capital. The public deed recording the
reduction of the share capital was filed with the Companies
Registry of Valencia on 20 May 2026.

The programme ended on 31 March 2026, with the following
amounts:

€500M 48,590,729

Amount bought Shares repurchased
back representing 0.69 % of share
capital
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8TH SHARE BUYBACK
PROGRAMME

On 30 April 2026, following receipt of the necessary
regulatory approval, the Board of Directors approved and
launched the eighth share buyback programme, with the
aim of reducing CaixaBank’s share capital through the
cancellation of the treasury shares acquired under the
programme.

The programme has the following key features:

€500M 6 months

Maximum Maximum duration
investment

The programme was launched on 30 April 2026. The
programme’s current status is as follows:

€135M

Amount repurchased
€209 M at 24.07.2026'

11,676,392

Shares repurchased
17,494,489 at 24.07.2026!

¥

-

Z

i
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SHARE PERFORMANCE IN THE FIRST HALF OF 2026

CaixaBank's share price closed on 30 June
2026 at €12.385 per share, up 18.6% in the
year to date. CaixaBank's share trading
volume' was 27.1% lower than in the first
half of 2025 in terms of the number of
shares traded and 17.7% higher in euro
terms.

Financial markets headed into 2026 with
fairly high levels of volatility and mixed
fortunes, amid potential sector disruptions
related to Artificial Intelligence (Al) and
high equity valuations. Nevertheless, the
second quarter closed with broad-based
gains in equity securities, buoyed by the
gradual easing of geopolitical tensions.
Developments in the Middle East conflict
were one of the key factors shaping the
quarter. From the initial ceasefire at the
beginning of April to the peace agreement
concluded in mid-June, which led to the
partial reopening of the Strait of Hormuz,
negotiations between Iran and the United
States experienced various phases of
progress and setbacks. Against this
backdrop, the gradual correction in energy
prices helped to moderate inflation
expectations and improve risk appetite.
Added to this was renewed investor

interest in companies linked to Al and, in
particular, semiconductor manufacturers,
which bolstered the strong performance of
the major international stock markets.

Notably, the stock markets recorded the
second quarter of 2026 as one of their best
quarters since 2020, following a first
quarter marked by a significant correction
due to the conflict in the Middle East, after
having started 2026 on a positive note. In
Europe, the decline in oil prices supported
a recovery in the sectors most sensitive to
energy costs and enabled the main stock
market Indexes—from the EuroStoxx to the
Ibex 35 and the DAX—to reach all-time
highs towards the end of the quarter. In the
United States, optimism over the
transformative potential of Al continued to
drive the Nasdaq and the S&P 500 higher,
although there was a shift away from
large, capital-intensive technology

companies towards more cyclical sectors
and semiconductor manufacturers.
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PERFORMANCE OF THE MAIN STOCK MARKETS IN
THE FIRST HALF OF 2026

— CaixaBank — IBEX 35 — Euro Stoxx Banks ~ — Euro Stoxx 50
+18.6% +12.5% +11.6% +9.3%

Dec-25 Jan-26 Feb-26 Mar-26 Apr-26 May-26 Jun-26
Market ratios June 2026 December 2025 Change
Share price (€/share) 12.385 10,445 1.940
Market capitalisation (€ million) 86,184 73,200 12,984
Book value per share (€/share) 5.56 5.49 0.06
Tangible book value per share (€/share) 474 4.69 0.06
EPS - Net attributable earnings per share
(€/share) (12 months) 088 083 0.04
PER (Price/ EPS; times) 1413 12.52 1.61
P/B ratio (share price / book value 223 1.90 0.33
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3 Management and administration of the Company

Corporate
Governance

2026 ANNUAL GENERAL MEETING (2026 AGM)

CaixaBank’s Annual General Meeting is the highest body representing shareholders and
their shareholding interest in the Company.

As at 27 March 2026, the 2026 AGM was held on second call. Given the importance of the
Annual General Meeting for CaixaBank’s regular functioning and corporate interest, and in
order to protect shareholders, customers, employees, and investors, as well as to
guarantee the exercise of shareholders’ rights and equal treatment, the Board of Directors
agreed to enable remote attendance at the 2026 AGM.

Resolutions of the Annual General Meeting of Shareholders of 27 March 2026

Approval of the individual and consolidated annual financial statements for the financial year 2025

L and their respective management reports

1.2 Approval of the consolidated non-financial information statement for the financial year 2025

1.3 Approval of the Board of Directors’ performance in 2025

2 Approval of the proposal for the appropriation of profit or loss for the financial year 2025
3 Re-election of the statutory auditor of CaixaBank and its consolidated group for 2027
4.1 Re-election of the Chairman, Tomdas Muniesa Arantegui

4.2 Re-election of the director Eduardo Javier Sanchiz Irazu
4.3  Appointment of Ana Maria Garcia Fau

4.4  Confirmation and appointment of the director Pablo Arturo Forero Calderén
Capital reduction by a maximum amount equivalent to 10% of the share capital through the

51 redemption of treasury shares.
Delegation to the Board of Directors of the power to issue securities contingently convertible
into shares of the Company, or instruments of a similar nature, for the purpose of or to meet
regulatory requirements for their eligibility as additional Tier 1 regulatory capital instruments
5.2 (“CoCos"{in accordance with applicable capital adequacy regulations, for a maximum total

amount of €3,500,000,000 (or the equivalent value in other currencies), as well as the power
to increase share capital by the necessary amount for its conversion, including power to
exclude, where appropriate, pre-emptive subscription rights. Determination of the criteria
governing the basis and terms of the conversion.

6.1 Setting of directors’ remuneration

6.2  Approval of the amendment to the Board of Directors’ Remuneration Policy

Delivery of shares to the executive directors as payment for the variable components of their

63 remuneration

6.4 Approval of the maximum level of variable remuneration for employees whose professional
’ activities have a significant impact on the Company’s risk profile

6.5 Consultative vote on the Annual Report regarding Directors’ Remuneration for the 2025
’ financial year

7 Authorisation and delegation of powers to interpret, correct, supplement, implement,

formalise as a public deed, and register the resolutions

7 see “Attendance quorum and voting results”.

At the General Meeting of
Shareholders held in
March 2026, shareholders
approved all items on the
agenda.

Quorum of
83.87%

of shareholders capital

92.79%

of average approval rate
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BOARD OF DIRECTORS

CorapOIAle At the 2026 AGM, the re-election of Tomés BOARD OF DIRECTORS AT 30.06.2026

Muniesa as Chairman of the Board of

Directors and Eduardo Javier Sanchiz as

Lead Independent Director was approved,

together with the ratification and

appointment of Pablo Arturo Forero as an 1 '| Q

independent director.

0000000 O o0
Moreover, the appointment of Ana Maria QGGG waww w ?WG

Garcia as an independent director to fill

the vacancy left by Maria Amparo Executive Independent Proprietary Other el
Moraleda (Deputy' Cholrmon). was AiTacions directors directors external
approved, together with the appointment directors

of Peter Loéscher as Deputy Chairman. As
at 30 June 2026 Ana Maria Garcia had
received fitness approval from the
European Central Bank and had accepted
her appointments.

67% 40 5.2 years

Independent women on the Board term of office
directors (Target >40%)

4.8 years independent
directors
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Governance

Consolidated Interim Management Report (January — June 2026)

The General Meeting held on 22 May 2020
adopted the resolution to set the number of
members of the Board of Directors at 15,
whose appointment, re-election, ratification
or removal shall be the responsibility of the
General Meeting.

The composition of the Board of Directors is as follows:

Mmés Muniesa

Proprietary director
mis Alvarez

Independent director
]

(‘BK;}O Maria Garcia

Independent director

ﬂ\5/Igrne|rdo Sdnchez

Independent director
®

Board Committees

® Executive
Committee

® Appointments and
Sustainability Committee

mter Léscher

Independent Deputy Chairman
000

ﬂ\6/Farnando Maria Ulrich

Other External director
(1)

(‘Bglsa Maria Garcia

Independent director
[ J

[
i gresq Santero

Proprietary director

Audit and Control
Committee

Remuneration ® Risk
Committee

| VGonzalo Gortazar
CEO - Executive director

(1)
%riu Veronica Fisas

Independent director

(‘Baistina Garmendia

Independent director
o o

égro Usarraga

Independent director
(I

Committee

ﬂmuardo Javier Sanchiz

Lead Independent director
[ 1

mblo Arturo Forero

Independent director
( 1]

9

| VJosé Maria Méndez
Proprietary director

® Innovation, Technology and Digitall
Transformation Committee
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Consolidated Interim Management Report (January — June 2026)

In exercising its powers of self-organisation, the Board is supported by a number of committees with specific remits and entrusted with oversight and advisory responsibilities, as well as
by an Executive Committee. The composition of the Committees is as follows:

EXECUTIVE COMMITTEE

Member

INNOVATION, TECHNOLOGY AND DIGITAL
TRANSFORMATION COMMITTEE

Position Category Member Position Category

Tomds Muniesa Chairman Proprietary Tomds Muniesa Chairman Proprietary
Gonzalo Gortazar Member Executive Peter Loscher Member Independent
Eduardo Javier Sanchiz Member Independent Gonzalo Gortazar Member Executive
Cristina Garmendia Member Independent Luis Alvarez Member Independent
Peter Léscher Member Independent Cristina Garmendia Member Independent
Koro Usarraga Member Independent Bernardo Sanchez Member Independent

REMUNERATION COMMITTEE RISK COMMITTEE

Member Position Category Member Position Category
Cristina Garmendia Chairman Independent Koro Usarraga Chairman Independent
Luis Alvarez Member Independent Fernando Maria Ulrich Member Otherdgxte;nql
irectors

Ana Maria Garcla Member Independent Maria Verdnica Fisas Member Independent
José Maria Méndez Member Proprietary Pablo Arturo Forero Member Independent
Koro Usarraga Member Independent Rosa Maria Garcia Member Independent

APPOINTMENTS AND SUSTAINABILITY COMMITTEE AUDIT AND CONTROL COMMITTEE

Member Position Category Member Position Category
Peter Loscher Chairman Independent Eduardo Javier Sanchiz Chairman Independent
Eduardo Javier Sanchiz Member Independent Ana Maria Garcia Member Independent
Fernando Maria Ulrich Member Otherdei;(;ggfsl José Maria Méndez Member Proprietary
Pablo Arturo Forero Member Independent Bernardo Sanchez Member Independent
Rosa Maria Garcia Member Independent Teresa Santero Member Proprietary

e
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Corporate
Governance

SENIOR MANAGEMENT

The Chief Executive Officer, the Management
Committee and the main committees of the
Company are responsible for the day-to-
day management and the implementation
and development of the decisions adopted

by the Governance Bodies.

Consolidated Interim Management Report (January — June 2026)

On 18 December 2025, the Board of Directors approved changes to the composition of the Executive Committee’,
which took effect in 2026. In this context, Jordi Mondéjar was appointed Chief Business Officer, succeeding Jaume
Masana, who took up the role of Chief Executive Officer of SegurCaixa Adeslas. Meanwhile, Mariona Vicens
continues to head Digital Transformation and Advanced Analytics and has also assumed responsibility for
CaixaBank Payments & Consumer (CPC) and imagin.

At the same time, the current Risk function has been split into two separate areas: a Credit Risk Underwriting and
Monitoring function, headed by Manuel Galarza, and a Risk Management and Compliance function, led by
Natividad Capella, who has joined the Management Committee.

On 26 June 2026, the Board of Directors agreed? to appoint Jordi Soldevila as the organisation’s new Head of
Communications and Institutional Relations, taking over from Maria Luisa Martinez. The effectiveness of this

appointment is subject to the European Central Bank’s approval of the candidate’s fitness for the role.

The composition of the Management Committee is as follows:

analo Gortazar

Chief Executive Officer

m“:r Calderén

Secretary General and
Secretary to the Board of
Directors

mrdi Mondéjar

Head of Retail, Private and
Business Banking

mwer Valle T-Figueras

Head of Insurance

S,

| VIRaki Badiola
Head of Corporate &
Investment Banking

)

Natividad Capella
Head of Risk Management
and Compliance

S,

| VJavier Pano
Chief Financial Officer

riona Vicens

Head of Digital
Transformation and
Advanced Analytics

OIR 18 December 2025
OIR 26 June 2026

mis Javier Blas

Chief Operating Officer

MGnuel Galarza

Head of Credit Risk
Underwriting and
Monitoring

risa Retamosa
Head of Internal Audit

mtthias Bulach

Head of Accounting
Mgmt Control and Capital

e,
mvid Lopez

Chief People Officer

ﬂmrdi Soldevila

Head of Commmunications and
Institutional Relations
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Risk
management

Consolidated Interim Management Report (January — June 2026)

Risk Management Model

CaixaBank aims to maintain
a medium-low risk profile,
with a comfortable level of
capital and ample liquidity
measures in line with its
business model and the risk
appetite established by the
Board of Directors.

Q090

il

The Board of Directors,
Senior Management
and the Group as a
whole are firmly
committed to risk
management.

The Group has, as part of the internal control framework and in accordance with the
provisions of Corporate Global Risk Management Policy, a risk management framework
that enables it to make informed decisions on risk-taking consistent with the target risk
profile and appetite level approved by the Board of Directors. This framework consists of
the following elements:

KEY ELEMENTS OF THE RISK MANAGEMENT
FRAMEWORK

L §
000 RISK o
MMM nilll
MANAGEMENT
Governance FRAMEWORK Strategic risk
and processes
organisation
Risk culture

7 see Note 3 to the accompanying consolidated interim financial statements.

01. Governance and organisation

This is achieved through internal policies,
standards and procedures that ensure
adequate oversight by the governance
bodies and committees, as well as through
the specialisation of the team.

02. strategic risk processes for
the identification, measurement,
monitoring, control and reporting
of risks:

Top Risk Events: the most significant
adverse events to which the Group is
exposed in the short and medium term,
beyond its own business model, and
which could have a significant impact
on its financial position, reputation,
strategy or any other matter.

Corporate Risks Catalogue: The Group's
risk taxonomy, which corresponds to the
material risks identified.

Risk Appetite Framework (RAF): a
comprehensive and forward-looking
tool used by the Board of Directors to
determine the types and thresholds of
risk it is willing to assume in achieving
the Group's strategic objectives for all
risks included in the Catalogue.

Risk Assessment: half-yearly self-
assessment of the Group’s risk profile.

03. Risk culture

The risk culture is based, among other
things, on general risk management
principles, employee training and
evaluation of variable remuneration for
employee performance.
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model

Business model

Retail Banking: Personal and Individual
customers, Premier and Businesses

Business Banking
CaixaBank Wealth Management
Corporate & Institutional Banking
Specialised value propositions
Distribution model
Physical network
Digital channels

’_ﬁ‘ = Connecta

Imagin

S —
\ Technology and digitalisation

PAGE 35
PAGE 36

PAGE 40
PAGE 41
PAGE 42
PAGE 43
PAGE 44
PAGE 45
PAGE 47
PAGE 48
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PAGE 50
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Value
creation
model

BASED ON OUR
STRENGTHS

B

&5

( LD\
Y,

.
N

3
J

F]

.
g

B

0%

Leading bank
in Spain and Portugal

Broad customer base
and universal banking model

Multi-channel distribution
model

Strong subsidiaries in
insurance and long-term
savings management

Financial strength

Benchmark in sustainability

Excellent human team

]

WITH SPECIALISED
MANAGEMENT

10.7 M customers
Individuals Banking
5.0M customers
Personal Banking

2.8 M customers
Premier Banking

1.7 M customers
Businesses and other

/Business
Banking

0.4 M customers

\_

ICustomers in Spain and Portugal

209 M

Customers!

Consolidated Interim Management Report (January — June 2026)

CaixaBank
Wealth
Management

0.3 M customers

~

J

CiB

0.03 M customers

Distribution channels available to customers in the segment

WITH DISTRIBUTION CHANNELS
TAILORED TO THEIR PREFERENCES

Branchese

4,235 branches in
Spain and 308 in
Portugal

Connecta
@ 7.2 M customers within
the relationship model

in Spainand 0.6 M in
Portugal

CaixaBankNow

13 M customers using
digital channels in
Spainand TMin
Portugal

imagin e

4.2 M digital customers
looking for neobank
experience (Spain)

A WIDE RANGE OF
FINANCIAL AND INSURANCE
PRODUCTS AND SERVICES

—

Adapted to the needs of
customers and integrating
sustainable criteria.

22X~ solutions for
@\ everyday life

B_ Payment
methods
o) Savingsand

g investment
\_\%/ / products
o)

%) Financin

= d
\C
/7 Insurance

(Life Savings, Risk Life,

and General Insurance)

.
U

ruh
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Value
creation
model

Segmentation model

RETAIL BANKING: Personal and Individual customers,
Premier and Businesses

Retail Banking's value proposition is based on an offer:

H

Focusing on customer
needs.

Innovative and
personalised.
Unigue solutions
are offered for
each customer
profile, tailored to
their needs and
preferences.

Omni-channel. A 3 ‘
model in which
customers are free to
choose how they
relate to CaixaBank,
with digital and
remote tools and an
extensive branch
network.

Day-to-day: making
their day-to-day life
that bit easier.

Financing: providing
funding to make their
aspirations come true.

Insurance and
Protection: taking care
of what matters most
to them and helping
them protect it.

Savings and
investment: helping
plan their savings and
face their future with
absolute peace of
mind.

EUROMONEY\ / Best Individual

AWARDS ) Banking in Europe
FOR EXCELLENGE 1

SPAIN 2026

BEST BANK

Consolidated Interim Management Report (January — June 2026)

PERSONAL BANKING AND INDIVIDUAL CUSTOMERS

Individual (natural person)
customers with positions of up to
60,000 euros

7€ CaixaBank

CaixaBank has strengthened its management model, as a structured and uniform model
that places the customer at the centre. During the first half of the year, it continued to
evolve with the aim of strengthening procedures across the branch network, ensuring a
consistent, efficient customer experience aligned with the value proposition. The main
initiatives carried out include the following:

| Hybrid commercial management. Progress has been made in the commercial
operating model by effectively integrating in-person and remote customer service,
making greater use of video calls and digital channels while maintaining the quality
and personal nature of customer relationships.

| Copilot has been rolled out across the entire branch network, alongside various
artificial intelligence initiatives aimed at increasing commercial efficiency and
strengthening customer relationship capabilities.

CaixaBank has strengthened its customer acquisition strategy, surpassing 19 million
customers’, with a year-on-year increase of 395,000 customers and notable growth in the
digital segment. This progress has been supported by an attractive and differentiated
offer. To continue building on this momentum, a number of initiatives have been launched,
notably:

| Strengthening the customer acquisition offering by expanding the CaixaBank Online
Account, with no fees, available through both digital channels and branches. It includes
a free debit card and allows customers to carry out everyday transactions, such as
transfers and Bizum payments, through the CaixaBankNow app.

| Discounts on debit cards for customers signed up to the Dia a Dia programme.

| Launch of a new range of travel cards (imagin and M2T), with exclusive benefits and
competitive terms for payments and cash withdrawals abroad.

| Strengthening imagin's role in the youth segment, which already accounts for
approximately half of new customer acquisitions ( 7 see the “imagin” section).

Against this backdrop, the number of customers with their salary paid into CaixaBank
stands at 6.4 million, an increase of 210,000 year-on-year.
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Consolidated Interim Management Report (January — June 2026)

BUSINESS IN PORTUGAL

The mortgage business recorded year-on-year growth of 6%, supported by the following  cUSTOMER ACQUISITION AND ENGAGEMENT
strategic initiatives:
. . . | Launch of a customer acquisition campaign linked to the World Cup, combining
| Development of solutions such as the Efficient Mortgage and the Evolution Mortgage. incentives for account opening, digital sign-up, and direct debit of income to drive the
acquisition and retention of new customers.
| Consolidation of Facilitea Casa as a key platform connecting customers and property

professionals, generating mortgage business and housing-related services. DRIVING FINANCING SOLUTIONS
| Driving digitalisation, with the rollout of Online Pricing and new functionalities | |qunch of a Personal Loan campaign for higher-value loans, offering cashback on the
designed to simplify processes, give the branch network greater autonomy and arrangement fee.

improve efficiency by reducing response times for customers.

| Launch of the 5-year BPI Special Deposit, designed to attract and retain deposits while

| Strengthening of institutional partnerships through agreements with the ICO and strengthening the long-term savings offering.

several Autonomous Communities, facilitating access to housing, particularly for

young people. . . . . .
| Review of the pricing applicable to the fixed-rate component of mixed-rate mortgage

loans, enhancing the competitiveness of the mortgage lending offering.

| More than 30,000 vehicles sold (renting, used vehicles, etc.), with improvements to pre- | Launch of a new mortgage product with stepped repayments, expanding the flexibility
delivery processes. of the offering and adapting it to meet different customer needs.

| Expansion of the MyBox offering with the launch of MyBox Pets, a dedicated pet =~ STRENGTHENING THE RANGE OF SAVINGS AND FINANCIAL PLANNING SOLUTIONS

insurance product, and consolidation of MyBox Auto, which has recorded annual

growth of 15%, strengthening the comprehensive protection proposition for customers. | Launch of the PPR Reforma Vida, a retirement savings solution that combines regular
savings with life insurance cover.

N

: .

o - BestPrivate Yo Best Retail Bank
EUROMONEY oo mestic Bank in AEV!,'!EDQHIONEW " in Portugal 2026
PRIVATE BANKING / FOREACELLENCE / ) y
AWARDSI D75 Portugal 2026 PORTUGAL
PORTUGAL e BESTRETAIL BANK

BEST PRIVATEBANK

P

TK CaixaBank | 37



Value
creation
model

PREMIER BANKING

X CaixaBank Individual customers with positions of between
¢ Banca Premier 60,000 and 500,000 euros or with salaries over
4,000 euros.

| Simplification of the range of available terms, streamlining the approval and
application processes and making them more agile.

| strengthening of the relationship manager's sales tools through new sales materials
and comparison tools, helping to turn every customer interaction into an opportunity.

| Greater focus on advisory services, particularly medium- and long-term savings and
investment solutions, drawing on the capabilities and solutions offered by VidaCaixa
and CaixaBank Asset Management with the aim of maximising customer value.

BUSINESS IN PORTUGAL

| Launch of two structured product issuances, expanding the range of investment and
diversification opportunities available to this segment.

Consolidated Interim Management Report (January — June 2026)
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BUSINESSES

Value
creation
model

X w Self-employed customers, merchants and
microenterprises (legal entities)

| Launch of a new customer acquisition campaign targeting the self-employed,
featuring an exclusive promotion for customers who arrange for their business income
to be paid into their account and set up direct debits for social security contributions.

| Expansion of the merchant acquisition campaign, offering 12 months free on the
MyCommerce+ flat-rate plan and improved terms for point-of-sale financing.

| Enhancements to protection and wealth planning services for self-employed
customers and businesses, with increased cover under MyBox Vida Negocios and
greater flexibility under MyBox Jubilacién Autdnomos.

| Strong levels of lending activity to business customers, supported by the launch of
new loan facilities with backing from MicroBank.

| Support for the Bank's specialist business sectors, maintaining its sponsorship and
presence at the industry’s leading events, including sponsorship of the ODS Pharma
Awards, participation in the Madrid Fusién gastronomy congress and its role as the
official bank of Horeca Professional Expo (HIP). It has also strengthened its position in
the gastronomy sector by presenting Michelin plaques to Michelin-recommended
restaurants, coinciding with the fifth anniversary of its Food&Drinks specialist business
segment.

BUSINESS IN PORTUGAL — BPI BUSINESSES
LAUNCH OF PRODUCTS AND CUSTOMER ACQUISITION

| Launch of the Grow Campaign, offering enhanced current account and financing
solutions to drive new customer acquisition.

STRENGTHENING SPECIALISATION

| Rollout of Business Centres, strengthening commercial specialisation and closer
relationships with businesses through dedicated teams and a more specialised
service offering.
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model

BUSINESS BANKING

Fal % Business customers with annual revenue of up to
€500 million

| Implementation of a new distribution model for the Corporate Banking business, designed
to maximise the potential of each segment, enhance specialisation and optimise customer
management.

|  New agreement with lllunion Accesibilidad for the launch and promotion of the accessibility
guide for hotel establishments.

| Renewal of the agreement with the Spanish Confederation of Hotels and Tourist
Accommodation (CEHAT), with up to €2,800 million in credit available.

| Five Coffee & Break events held with customers, attended by 460 customers, and three Talks
with 248 attendees. Additionally, the Puerta al Exterior conferences were held in seven cities,
attracting more than 201 companies.

| Participation by Real Estate&Homes in nine events across seven locations, attended by
more than 55,000 property professionals.

| Active participation by CaixaBank Hotels & Tourism in the leading national and regional
tourism events and forums, supporting and promoting the sector.

| Tenth edition of the CaixaBank Premio Empresaria, recognising female entrepreneurial
talent.

| Launch of the online application and issuance of guarantees, together with virtual
business-to-business payments (virtual cards).

| Remote signing has become established as an agile, secure and efficient solution, enabling
customers to complete their transactions from anywhere, at any time.

| Customers in the Microbusiness segment have been integrated into the Operational
Transaction Support model, standardising the service provided across the Business Banking
segment.

Consolidated Interim Management Report (January — June 2026)

T

Continuous promotion of
collaboration with the
programmes of “la Caixa”
Foundation, as part of the
corporate responsibility of
companies.

GAVI

Childhood vaccination programme
More than 8,250 companies have
already contributed to the project.

BUSINESS IN PORTUGAL — BPI BUSINESS BANKING

FINANCIAL SUPPORT FOR AND ASSISTANCE TO BUSINESSES

| Support for businesses affected by the severe weather events of 2026, including the
implementation of loan repayment moratoria, reconstruction support facilities backed by
the BPF guarantee scheme and fee waivers on new current accounts.

| Strengthening of the offering for businesses through the EIB funding line, supporting
business projects with competitive terms and maturities of up to 20 years, and the BPI/EIB
Linked Risk Sharing facility for mid-caps, whose risk-sharing mechanism helps provide
access to more favourable financing terms.

SOLUTIONS AND SERVICES FOR BUSINESSES

| Launch of the new BPI Empresas app, featuring simpler navigation, multi-user access, a
centralised view of accounts and transactions, greater efficiency in day-to-day
management and new digital security functionalities.

| BPIserved as the Official Bank of BTL (Better Tourism Lisbon) 2026, renewing its
commitment to the tourism sector and promoting BPI Turismo solutions for businesses at
Portugal's leading tourism trade fair.

COMMITMENT TO INNOVATION AND ENTREPRENEURSHIP

| Strengthening of its commitment to innovation and entrepreneurship through support for
initiatives including the National Tourism Award, the COTEC Innovative Status, the COTEC-BPI
SME Innovation Award and the National Innovation Award.

COMMITMENT TO SUSTAINABILITY

| Reinforcing its position on sustainability through support for the 2025 SDG Observatory
Report, participation in specialist panels organised by Business Roundtable Portugal and
PLMJ, and contributions to podcasts, articles and publications on sustainable finance and
the transition to a more sustainable economy as part of initiatives led by the AEP and

Ambiente Magazine.
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CAIXABANK WEALTH MANAGEMENT

CaixaBank Individual customers with holdings of more than

*weaLTn manacement 500,000 euros or with growth potential

CaixaBank Wealth Management surpassed €200,000 million in assets under
management’ and reached 198,011 customers, driven by business growth and the
continued evolution of its value proposition, based on technology, new services and
customer segmentation.

Renewal of AENOR certification for wealth advisory services, a distinction it has held
since 2018, providing external recognition of the strength of its management model, the
high level of specialisation in wealth management, and the quality of its advisory
services and customer relationships.

Launch of the Family Governance service, designed for business-owning families to
help structure the relationship between the family, the business and its wealth,
supporting long-term continuity and intergenerational succession.

Introduction of the GlobalView service, enabling customers to consolidate and analyse
financial holdings across multiple institutions on a single platform, providing an
integrated and up-to-date view of their wealth and making it easier to manage and
monitor.

Launch of Real Estate Wealth, a CaixaBank Wealth Management subsidiary
specialising in real estate advisory services for high-net-worth clients, with a focus on
analysis, consultancy, strategic advice and transaction brokerage, delivered through
an independent advisory model.

Training programme on the new GlobalView, Family Governance and Real Estate
Wealth services, aimed at delivering the highest standard of comprehensive client
advisory services.

Delivery of the DarwinAlpha Commercial Methodology training programme, focused
on the practical application of the commercial methodology, performance monitoring
and the continuous enhancement of the model.

Launch of CaixaBank Multimanager Alternative FoFIL, a fund of hedge funds offering
diversified exposure to alternative investment strategies in listed markets through
investment in multi-strategy hedge funds, designed to complement traditional
portfolios and enhance diversification through a single investment vehicle.

Consolidated Interim Management Report (January — June 2026)

PUM g

WEALTH TEGH
AWARDS 2018

EUROMONEY  Best Private Bank in
PRMATEBANKING / Spain 2026

AT B

Best Digital Private
Banking Institution in
Europe 2026
Best Reputation in Spain in the
EUROMONEY = Best Private Bank for w2z second Funds People-MERCO

. . . REPUTACION | . .
PRIATEBANENG | Discretionary Portfolio §Eﬁ§;§§\7 Sector Study on Reputation in
Management 2026 — 4 Asset and Wealth Management
- 2026

STER R
PURTEALONEAMGMERT

BUSINESS IN PORTUGAL

BUSINESS GROWTH AND STRENGTHENING MARKET POSITION

Transversal business growth, driven by an increase in customers and funds,
particularly in the Wealth service (+€300 million) and diversification (+€350 million).

Strong commercial and relationship-building initiatives, through the launch of various
exclusive events (golf tournaments, themed conferences and webinars on financial
markets), as well as the second edition of the mentoring programme aimed at
customers’ heirs.

TRANSFORMING AND STRENGTHENING THE VALUE PROPOSITION

Introduction of a new relationship model, based on more advanced segmentation and
propensity models using machine learning, strengthening customer engagement and
service quality.

Launch of the single brand BPI Wealth Management, which brings together the
services of BPI Private Banking and BPI Wealth, with the aim of strengthening the value
proposition in the management, protection and transfer of wealth.

EUROMONEY Best Private Bank

PRIVATE BANKING in Portugal 2026
AWARDS /
Philanthropy
EUROMONEY Best Private Bank in CaixaBank customers have concerns and
S Portugal for interests that go beyond what s strictly financial.
PORTIEA Succession This is why CaixaBankis a pioneer in having
Planning 2026 specialised units that offer its Wealth

Management customers a comprehensive
solutionthat responds to their needs in the field
of philanthropy.
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CORPORATE & INSTITUTIONAL BANKING

. Corporate clients with turnover exceeding €500
K CaixaBank  million, institutions, international clients, and
financial sponsors.

CIB comprises three business areas—Corporate Banking, International Banking and
Institutional Banking—supported by highly specialised product teams, including Project
Finance, Treasury and M&A, Capital Markets, Sustainable Finance & ESG Advisory,
Transactional Banking, and Asset Finance & Structured Trade Finance.

Leading banking group for perceived quality and recognised as the best bank in Spain for
large corporate clients in the Iberian market (Greenwich 2025 survey of companies with
annual turnover exceeding €500 million).

The transactional banking model continued to strengthen its position: access to top-tier
international clients and scalable growth with a disciplined approach to risk. International
guarantees have reached €6,000 million.

Strong growth in the international business, with investment exceeding €40,000 million at
the end of June.

The Request to Pay services have been enhanced to include new features for managing
payment requests and their use has been extended to digital collection channels.

Promoting digitalisation in tax payment operations, incorporating hew management and
transmission capabilities and extending its application to new types of tax.

Consolidated Interim Management Report (January — June 2026)

INTERNATIONAL PRESENCE

== 17 Representative
offices

6 international 1 Spanish Desk = 2 Subsidiaries
branches (100%)
(8 branches)

Team of Agreement with
>300 >1,550

Employees across 24 Correspondent banks
different countries
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SPECIALISED VALUE PROPOSITIONS

CaixaBank offers specialised value propositions across different business segments, adapted
to the specific needs of customers, with the aim of delivering the best experience.

AgroBank

AgroBank’s products and services offer are aimed at all customers
belonging to the agri-food sector, covering the entire value chain, i.e.
production, transformation and distribution.

-

HolaBank is CaixaBank's specialised programme for international customers who
spend long periods of time in Spain or wish to settle here. International customers
are accompanied from the moment they arrive in Spain and throughout their stay,
and are offered a comprehensive financial service that meets their needs and
makes their day-to-day life as easy as possible.

- /
-

J€ HolaBank

€ CaixaBank

Hotels & Tourism

CaixaBank Hotels & Tourism offers different specialised solutions for the hotel and
tourism sector. For this reason, it offers a range of specific products and services
tailored to each circumstance, with specialised professionals and a presence
throughout the territory.

Consolidated Interim Management Report (January — June 2026)
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The search for the best customer experience has
meant a higher level of specialisation and
personalisation, and the consequent creation of
specialised businesses/centres where managers
trained in specific fields offer specific financial
advisory services, with a close understanding of our
customers’ circumstances.

TK CaixaBank \

Real Estate & Homes

CaixaBank Real Estate & Homes was created to drive the bank’s specialisation in the
real estate development sector and to consolidate the service it provides to
companies in this sector, one of the driving forces of the Spanish economy. Under this
brand, CaixaBank finances the construction of residential developments and
supports the developer throughout the entire construction process, from the start of
the project to the delivery of the homes to buyers, to whom it facilitates property
financing through the subrogation of the developer's loan.

| . PO A -

< |dayone

DayOne is a new concept of specialised banking to support the entire innovation
ecosystem, targeting technology-based companies @tart—ups, scale-ups, etc.),

investors and agents from the ecosystem, who are active in Spain and have a high
growth potential.
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The growth of digitall
channels, especially
the mobile channel, is
one of the major
changes in the financial
sector in recent years,
yet the physical
network continues to
absorb high value
transactions.

Consolidated Interim Management Report (January — June 2026)

CaixaBank offers a distribution network tailored to its

customers’ preferences.

CaixaBank  continuously  adapts its
distribution model to meet its customers’
evolving needs and preferences in a
constantly changing environment. In this
context, the Group is moving forward with
the modernisation and redesign of its
digital channels to enhance the customer
experience, boost digital sales and
develop new capabilities.

These initiatives make it possible to simplify processes, increase customer autonomy and
offer more agile, personalised and secure solutions, while at the same time strengthening
operational efficiency and the adaptability of the commercial model.

The complementarity of digital and remote channels with the largest physical network in
Spain strengthens the Group’s ability to deliver a comprehensive service, combining
physical proximity with the flexibility of non-face-to-face channels. Looking ahead,
CaixaBank will continue to promote specialised and personalised service, underpinned by
the upskilling of its teams, advanced use of technology and the integration of all its
channels.

OMNICHANNEL PLATFORM WITH THE MOST EXTENSIVE BRANCH NETWORK IN
SPAIN, COMBINED WITH BEST-IN-CLASS REMOTE AND DIGITAL RELATIONSHIP

MODELS

Y
@ D- Innagin
—95

BRANCH WEB + MOBILE REMOTE MANAGER DIGITAL - imagin neobank
eutolLe CaixaBankNow @ Connecta experience

Customers who prefer Fully autonomous or Customers who “Mobile” and young customers
face-to-face contact omnichannel digital prefer a remote Simplified offer including non-

customers manager financial services

—— IN-PERSON

REMOTE
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PHYSICAL NETWORK

BRANCH NETWORK

CaixaBank has the largest branch network in Spain, with 3,455
retail branches. In recent years, the branch network has remained
stable, with only minimal adjustments, mainly in urban areas and
associated with the rollout of the Store branch model. In this context,
CaixaBank remains committed to maintaining a presence in every
municipality across Spain.

Its branch model is divided into urban and rural formats, adapting
to the characteristics and needs of each area to ensure close,
specialist and efficient service.

In Portugal, the bank remains firmly committed to maintaining a
significant physical branch network, which ranks among the most
extensive in the country. Notably, the branch network in Spain has
undergone a gradual reduction in recent years, particularly in urban
areas with high levels of digital adoption.

CaixaBank remains committed to its urban Store branch model, with
844 Store branches as at June 2026.

Larger than conventional branches, these spaces offer a
differentiated customer experience through:

| Continuous opening hours from morning through to the evening.
| Specialised management teams.
| An extended offer of commercial and technological services.

CaixaBank also has flagship centres under the All-in-One concept,
which combine design, technology and expert advice. These spaces
offer coworking areas and training activities, strengthening ties with
customers in an innovative environment.

CaixaBank has 1,389 rural branches located in towns_ with fewer
than 10,000 inhabitants and 450 Ventanillas (counters), making it
the only bank with a branch model in 464 municipalities. This
network is complemented by 29 mobile branches, covering 1,423
towns and villages across 17 provinces
(7 see the “Proximity” section).

Consolidated Interim Management Report (January — June 2026)

SPANISH
BRANCH 3,455 = 450 6
NETWORK
Retail Other retail Other wholesale
customer customer
service centres service centres
- 223 - 87
Business CaixaBank Wealth
Banking' Management
, 13 1

Institutional Corporate

Banking Banking
4,235
Branches
4,251in 2025

PORTUGAL
NETWORK
- 264 - 3]
Retail Business
ir banking Banking
W 13
L Premier [

Private Banking
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ATM NETWORK

A rise of more than 6% in
customers’ ratings of the
channel over the past year.

CaixaBank’s self-service network is now
the largest in the country, with over 11,000
ATMs nationwide, offering up to 200
different transaction types. ATMs allow
customers to carry out transactions 24
hours a day, 365 days a year, reinforcing
their role as a key customer service
channel and extending the Bank's reach
across the country.

In the first half of 2026, CaixaBank
continued to develop its ATM network,
focusing on customer experience,
operational efficiency and channel
availability. Key initiatives include the
gradual rollout of new accessible journeys,
together with improved ATM signage to
increase their visibility and make them
easier to identify. Further progress has also
been made in monitoring and managing
the ATM network, helping to maintain its
coverage and availability levels.

Moreover, CaixaBank has introduced a
new feature that allows customers to
settle outstanding amounts directly at
ATMs, independently, either in cash or by
account transfer. This outreach reinforces
the role of ATMs as a self-service channel,
allows customers to carry out transactions
outside branch opening hours and
contributes to both operational efficiency
and the recovery of outstanding amounts,
while maintaining personalised counter
service for customers who require it.

Customer  perceptions  reflect this
progress, with the channel's rating
improving by more than 5 p.p. since the
beginning of the year.

Consolidated Interim Management Report (January — June 2026)

11,001 1,232

ATMs in Spain ATMs in Portugal

CaixaBank remains
firmly committed to
improving the quality
of its ATM network by
promoting new
initiatives focused on
optimising its operation
and enhancing the
efficiency of customer
service.

11,034 in 2025 1,238 in 2025
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O 5 DIGITAL CHANNELS

V I . 1 . .
crealios CaixaBank's digital channels allow customers to manage

model gl their financial transactions remotely and securely, 24
hours a day

Leader in digital channels
The highest rated banking app in Spain!

13M

Digital customers — Spain
12.7Min 2025

BREAKDOWN OF DIGITAL CUSTOMERS IN SPAIN BREAKDOWN OF DIGITAL
CUSTOMERS IN
PORTUGAL
76% Mobile customers ] M

39% 100% digital customers %%? = 23% Mobile + Web customers Regular users of Online Banking

Q = 61% Omnichannel customers 90 1% Web customers
794,000

Regular users of the BPI app

INTENSITY OF DIGITAL USE

5.4M 2.3M

Customers connect daily? Top-heavy users? in Spain

54 Min 2025 2.4Min 2025 Most Innovative Bank in

Western Europe 2026

DIGITAL BUSINESS

5.4M

Mobile purchases Digital/total sales?
5.1Min 2025 ~50% in 2025

%, WEALTH TECH Best Digital Private Banking
(+] AWARDS 2026
~ 5 0 ‘ Institution in Europe 2026

'CaixaBank app in Spain. Source: Google Play at 01.07.2026
7 See Glossary for the definition TK CaixaBank | 47
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Value
creation
model

This relationship model is particularly well suited to the Group’s digitally engaged
customers. These customers have a specialised manager to address their financial
needs through their preferred communication channel.

They have a dedicated manager with whom they can communicate and who responds
within 24 hours. As part of meeting their financial needs, customers can receive specialist
advice on a wide range of products and services and, if they wish, arrange them
remotely.

7.2M +2,500

Connecta customers Connecta employees

Consolidated Interim Management Report (January — June 2026)

S@@Q

Remote relationship management and specialist expertise deliver
an enhanced customer experience and greater efficiency.

The remote relationship manager provides comprehensive
support for customers’ financial needs, adapting to each
customer's preferred communication channel.

Creation of the Remote Wealth Management model. Remote relationship management has
been introduced for a group of customers through a high-value relationship model tailored to
clients with substantial wealth and sophisticated financial needs.

Strengthening the imagin model. Lines of action have been defined to bring the capabilities
of the CaixaBank and imagin value propositions into closer alignment, including the
consolidation of the personal relationship manager model at imagin and the development of
tools and products tailored specifically to imagin.

Integration of Artificial Intelligence — AgentForce Project (Salesforce). The rollout of artificial
intelligence solutions applied to commercial management got under way in the period (wall,
Interview Preparation, etc.).

Deployment of the CoBrowsing+ video call service. A tool was introduced that allows
customers and relationship managers to share the NOW app screen in real time and conduct
video calls, all within the customer's app.

Development of the BPA Model (Shared Customer Management). The operating model for
the joint management of CaixaBank and imagin customers has been refined to optimise
efficiency and broaden commercial coverage through a team of remote relationship
managers.

Development of the HolaBank and AgroBank Models. A remote service model has been
established with specialist relationship managers for the HolaBank and AgroBank segments.

The Business Relationship Manager and Premier Banking teams have been strengthened,
placing greater emphasis on specialist expertise and supporting customers’ natural
progression towards higher-value, more specialised service models, with a stronger focus on
wealth management and their professional activities.
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N\
IMagin
1>

imagin is the leading digital bank for young people in Spain,
backed by CaixaBank and driven by a clear commitment to
making a positive impact on society.

ENVIRONMENTAL IMPACT AND SOCIAL TRANSFORMATION PROJECTS

Through the imaginPlanet and imaginAcademy programmes, imagin delivers initiatives
that have a positive impact in the areas of sustainability, social transformation and
financial literacy.

A Fuego project: imaginPlanet Challenge

New initiative targeting wildfire prevention,

awareness and risk reduction, aimed at minimising
the impact of wildfires should they occur.

The project uses its own intervention methodology
based on the creation of protection rings—an
innovative on-the-ground approach designed to slow
the spread of wildfires and reduce their intensity.

It also includes forest clearance activities involving
volunteers and the local community.

Fluye project:

Our commitment to restoring rivers and their
surrounding environments continues through
initiatives that promote the clean-up, conservation
and regeneration of the country's waterways by
removing waste and replanting native vegetation.

+22HA +560KC

Area protected against
wildfire risk

Waste removed from two restored
rivers: Jarama and Llobregat

The 6th edition of the imaginPlanet Challenge,
the sustainability entrepreneurship programme,
closed with more than 6,500 participants.
Biotopia, the winning project, implements
marine biotopes using recycled materials to
regenerate coastal ecosystems and restore
biodiversity.

imaginAcademy

The education, inclusion and financial well-
being programme has been further
strengthened with new content and the second
season of the End-of-the-Month Podcast,
whose short-form episodes have generated
more than 27 million views across social media.

Furthermore, the first edition of the Finance in
the Classroom school programme has been
launched to bring financial education to young
people aged 12 to 17.

+6,500

Participants in the sixth edition of
the imaginPlanet Challenge
(up 55% on the previous edition)

Payroll market
share

Monthly logins to
the app

Monthly Bizum
transactions

+9,000

imagin, 100 % digital banking with 4.2 M customers

Customers with salary
payments paid into
their account

Of users who log in to
the app more than 3
times per week

Pupils taking part in the first edition of
the ‘Finance in the Classroom’
programme from more than 330 schools
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Technology and digitisation

COSMOS PLAN

As part of the second pillar of the 2025-
2027 Strategic Plan, CaixaBank continues
to drive business transformation through
the Cosmos Plan (2025-2030), aimed at
modernising the Group's technological
and operational capabilities. Cosmos not
only drives technology, but also the
performance of the operational and
people model, consolidating a secure,
flexible and resilient platform allowing
CaixaBank to maintain its leadership and
face the challenges of the future.

The plan is built around four main levers:

New capabilities to
f% make things faster

and easier for
employees and
customers

Technology, Al

@9 and cloud as

o transversal levers

...
Strengthening

existing systems.

Operational
excellence and
greater efficiency

Over the past year and a half, the Cosmos

Plan has made solid progress in
technological and operational
transformation, driving efficiency,

resiience and customer experience by
strengthening digital and technological
capabilities.

Moreover, agreements with  various
technology partners are enabling the
Group to scale up its Artificial Intelligence
and modelling capabilities. Along these
lines, CaixaBank has a cognitive platform,
a technology system that enables the use
of artificial intelligence to be scaled across
the organisation. It is based on principles
such as modularity, efficiency, security
and regulatory compliance, and is
designed to accelerate the development
of Al solutions, facilitate access to data,
automate  processes  and reduce
operating costs, all in line with the most
advanced market standards.

The evolution of the technology
infrastructure continues to be supported
by disruptive technologies such as
artificial ~ intelligence and  quantum
computing, which are driving new
capabilities and  opportunities  for
transformation, but are also accelerating
the emergence of new risks. This context
reinforces the need for anticipation, the
defensive use of Al and progressive
preparation for cryptographic
obsolescence and resilience, areas in
which the Group has already begun,
aspects that are discussed in the
Cybersecurity ~ section (7 see the
“Cybersecurity” section).

The combination of resilience and
infrastructure development strengthens
the ability to support business growth
while ensuring stability, security and
regulatory compliance.

IMPLEMENTATION OF NEW TECHNOLOGIES — ARTIFICIAL INTELLIGENCE

CaixaBank continues to develop the Atrtificial Intelligence governance model launched in
2025, with the aim of ensuring responsible and secure adoption aligned with the Group's
strategic objectives.

Against this backdrop, and in line with the priorities established by the European Union
Artificial Intelligence Act, the Management Committee approved the creation of the Al
Governance Department in March 2025, which includes the corporate role of Chief Al
Officer (CAIO). This department is effectively the Al Office, tasked with ensuring that all
artificial intelligence (Al) projects comply with applicable regulations, the ethical
principles and governance standards defined by the Group, while also contributing to
value creation.

As part of the development and consolidation of this governance model, in May 2026 the
Board of Directors approved the Corporate Policy for the Management of Artificial
Intelligence Uses and Risks, which aims to establish the principles, criteria and control
mechanisms necessary to ensure the appropriate use of this technology and effective
management of the associated risks.

CaixaBank has also consolidated its commitment to Al through the implementation of
strategic projects that have enabled further progress in integrating this technology into
business processes.

These include the extension of its Al agent system to all customer chats via the Bank's
website and mobile app and to the full range of products available through its digital
banking channels. The Al agent thus becomes the first point of contact for customers who
start a digital conversation to request information about a product or consider taking it
out. This initiative is helping CaixaBank drive product take-up through its digital channels.
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6 Governance and sustainability strategy

Sustainability
information

SUSTAINABILITY GOVERNANCE

The sustainability governance model is
part of the CaixaBank Group's corporate
governance system. In recent years, the
integration of the strategic sustainability
objectives into the Group's activities has
entailed the approval and review of
policies, procedures and roles to ensure
that these pillars are considered in the
decision-making process. In this regard,
the Group has focused on:

| Definition and updating of ESG policies.

| Setting of criteriq, roles
and responsibilities.

| Integration into the Group’s systems
and processes.

| Measurement of results and
accountability.

In this regard, sustainability-related roles
and responsibilities have been established
in the Bank's corporate governance
documents (primarily the By-laws and the
Regulation of the Board of Directors) and in
its internal sustainability policies
(71 see the “Framework of sustainability
policies,  principles and  statements”
section).

The governance bodies, comprising the
Board of Directors and its specialised
committees, are responsible for approving
the Group’s sustainability strategy and
overseeing its implementation, ensuring its
integration across all areas of the business.

The management bodies, meanwhile, are
responsible for defining, implementing and
developing the sustainability strategy
approved by the governance bodies. In
carrying out these responsibilities, both the
Management Committee—which serves
as the communication channel (primaril

through the Chief Executive Officerg
between the Board of Directors and Senior
Management—and the various specialised
internal committees established by the
Group play an essential role. These
committees, including the Sustainability
Committee, the Global Risk Committee
and other steering committees responsible
for driving specific workstreams, operate in
accordance with the principles of
efficiency, coordination and specialisation.

Sustainability is one of the Group’s
strategic priorities. As a cross-cutting
priority, it is the responsibility of every area
of the Group to embed it in its activities.

This governance framework enables
CaixaBank to implement a coherent,
efficient and adaptable sustainability risk
governance model that oversees the
achievement of the CaixaBank Group's
objectives, in line with the expectations of
the ECB and market best practice.

M

s

The Board of Directors is the most senior
governance body and is responsible for
approving, overseeing and evaluating
the sustainability strategy, as well as
overseeing impacts, risks and
opportunities (IROs).
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O 6 GOVERNANCE STRUCTURE FOR SUSTAINABILITY

Sustainabili
informqtiot%l BOARD OF DIRECTORS

GOVERNANCE ) -
BODIES N A N & N Q@ N

AUDIT AND APPOINTMENTS AND RISK REMUNERATION

CONTROL COMMITTEE SUSTAINABILITY COMMITTEE COMMITTEE

Oversees the integrity of COMMITTEE Proposes to the Board the Advises the Board on setting
sustainability information and Oversees compliance with Group's risk policy, which remuneration linked to ESG
the effectiveness of the the Bank’s ESG policies and includes ESG issues and objectives.

internal control systems. rules. advises it on matters of risk

management and control.

QASSIAEC;EMENT A~ @ A Jg A

MANAGEMENT COMMITTEE SUSTAINABILITY COMMITTEE GLOBAL RISK COMMITTEE

Develops the strategy and < Ensures that the sustainability > Manages, controls and oversees,
lines of action in the field strategy is successfully on a global basis, the risks to which
of sustainability. implemented and promoted across the Group may be exposed.

the Bank.

Al

The CaixaBank Group’s commitment to sustainability is backed by a solid
governance structure supervised by the Board of Directors.
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During the first half of 2026, the governance bodies and the Management Committee

continued to strengthen their role in consolidating the Group's strategic approach to

Sustainability sustainability through robust oversight of the implementation of the Group’s

information  sustainability strategy. Against a backdrop of increasing regulatory requirements, rising

societal expectations and growing environmental challenges, the Group’s institutional

commitment to sustainability has translated into a more robust, cross-cutting
governance framework aligned with ESG principles.

MAIN ISSUES ADDRESSED BY
THE MANAGEMENT BODIES

| Proposal to update the
Corporate ESG Sustainability
Risk Management Policy.

The following sections outline the main sustainability-related matters considered during
the first half of 2026 by the Board of Directors, its committees and the principal

specialised committees, including the oversight of policies, the integration of MAIN ISSUES ADDRESSED BY S
sustainability criteria into decision-making, the monitoring of key indicators and the THE BOARD AND ITS 4 | Review of the 2025 Non-
promotion of an organisational culture geared towards sustainable development. COMMITTEES Financial Information
Furthermore, progress has been made in implementing regulatory frameworks and ’ Statement, which forms part of
fulfilling commitments made to stakeholders. | Approval of the Corporate ESG the Management Report.
Sustainability Risk Management | Monitoring and proposal of
Policy. . interim decarbonisation (Net
| Preparation of the 2025 Non- s Zero) targets.
Financial Information Statement 3 o
; T R | Monitoring of the 2025-2027
SUSTAINABILITY COMMITTEE which forms part of the A Environmental Management
Management Report. Plan.
This management body reports to the Management Committee | Monitoring of the Cosmos IT | Monitoring of the 2025-2027
and is responsible for approving and supervising CaixaBank's SeRge Fle: Sustainability Plan.
sustainability strategy and practices, as well as proposing and | Monitoring of Net Zero | Review of the Principal Adverse
submitting general sustainability management policies for decarbonisation metrics. Impacts (PAI) Statement.
approval by the corresponding governance bodies. Its mission is | Approval of the Principal Adverse | ESG classification criteria for
to contribute to CaixaBank being recognised as a benchmark in Impacts (PAI) Statement. investment products.
sustainability. The Sustainability Committee meets on a monthl itori .
: Y Y Y | Monitoring of the MAC Project | NetZero client engagement.
basis. (Improving Customer Service).

| Review of the Corporate

| Cybersecurity monitoring. Procurement Policy and

S . . . | Monitoring of the performance of sustainable procurement
Sustainability Committee activity in the first half of 2026 the Strategic Plan's (2025-2027) framework.
top-level metrics. | Monitoring of the performance
| Approval of the Corporate Policy of the Strategic Plan's (2025~

6 6 9 for the Management of Artificial 2027) top-level metrics.
Intelligence Uses and Risks. | Safety, Health and Healthy

Committee meetings held Topics submitted | 2026 Compliance Plan. Organisation management

6 ordinary of which 19 are executive . o systems.

submissions | Customer and quality monitoring.

| Diversity monitoring.
| Digital channel monitoring. . .
| ESG onboarding activities.
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INTEGRATING SUSTAINABILITY-RELATED PERFORMANCE INTO INCENTIVE SCHEMES

CaixaBank has the Remuneration Policy for the Board of Directors' approved by the V ARIABLE REMUNERATION
General Shareholders’ Meeting on 11 April 2025, for the financial years 2025, 2026, 2027 and

2028, which regulates the remuneration of the members of the Board of Directors, both

executive and non-executive.

This Policy has been prepared taking into consideration the Bank's remuneration policies 64% 3 6%
and based on its general remuneration principles, aimed at a market positioning that

facilitates attracting and retaining the necessary talent and encourages behaviours that Annual Multi-year
ensure the generation and sustainability of value in the long term. metrics? metrics

The remuneration of the non-executive directors consists solely of fixed components. In
the case of executive directors, remuneration consists of a fixed component and a

(a

variable component, along with pension and other benefits. Of which: Of which:

o, ()
In line with the CaixaBank Group's responsible management model, 30 % of the annual 30 % 25 %
variable remuneration awarded to executive directors is linked to ESG factors, such as Linked to ESG Linked to ESG

Quality, Conduct and Compliance challenges, Mobilisation of Sustainable Finance, the
number of customers within the Net Zero perimeter with whom engagement work has
been carried out, recognition of the main sustainability ratings and the percentage of
women in management positions. Furthermore, in the adjustment with multi-year
metrics for this variable remuneration, 25% is linked to the long-term sustainable
finance mobilisation targets and the percentage of women in management positions.

metrics metrics

These factors are also included in the calculation and adjustment of the variable
remuneration of the members of the Management Committee, the rest of the Identified
Staff.

The variable CaixaBank’s
remuneration of all remuneration schemes
employees is linked to are aligned with

ESG indicators3. sustainability.

s“
A
N i

L\ s

; . .
Remuneration Policy .
y) of uy ) ' 7K CaixaBank | 55
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FRAMEWORK OF SUSTAINABILITY POLICIES, PRINCIPLES AND STATEMENTS

Sustainability

e oorion In recent years, the Group has established a set of policies, principles and statements that reflect its commitment

to sustainability and provide guidance for decision-making and the day-to-day management of sustainability
impacts and risks across the Group.

CaixaBank’'s commitment to sustainability
is underpinned by a robust framework of
policies, principles and statements.

This framework supports the integration of sustainability considerations into the Group’s activities and provides the
foundation for the governance framework used to coordinate the implementation and monitoring of its
commitments, thereby contributing to the achievement of the Group’s strategic objectives. These policies align
with a global framework for action, in particular with the provisions of CaixaBank's Code of Ethics. They are also
complemented and further developed in conjunction with other policies and principles in fields related to
sustainability, such as conduct and compliance, health and safety, information and data quality, and procurement
and suppliers, among others.

The following are the main policies, principles and statements on sustainability:

ﬁ

TRANSVERSAL ENVIRONMENTAL SOCIAL GOVERNANCE
| Corporate Sustainability/ESG
g e
F'::k M;onz% ement policy | Statement on Climate change |  Equality Plan [Februory 2023] | Code of ethics | Corporate Procurement policy’
ay [July 2025] o _ . [January 2025] [November 2025]
| Principles of action for Training
|  Principles for action in the field of | Statement on Nature and People Development | Internal Re ; .
= abili porting System | sypplier Code of Conduct
2 a
sustainability [July 2025] [July 2025] [December 2024] (IRS) corparats policy Liomuary 2026]
| Remuneration policy [June 2023]
| Human Rights Principles [June 2024]2 o | Cost policy? [November 2025]
[July 2025 | Corporate criminal
| Selection action principles compliance policy!
. . . [October 2025]2 [December 2025]
| Corporate policy on information | Corporate policy on
overnance and data quality | Action principles on promoting | Corporate compliance outsourcing management

GICD)? [January 2025] active listening and internal

communication with the workforce

| Corporate policy for managing and their representatives? |
and controlling information [December 2024]

reliability? [November 2025] |

policy' [December 2024] [July 2025]

CaixaBank's corporate tax risk
management and tax compliance

Corporate Anti-Corruption
policy[April 2025]

policy' [December 2024]
| CaixaBank corporate policy on

| Long-term Engagement
policy in Relation to
Discretionary Portfolio
Management [May 2026]

| Corporate policy on the
use and risk management
of artificial intelligence?
[May 2026]

| Corporate governance and

internal control policy [June 2025]

commercial communication?
[June 2025]

Corporate product governance
policy? [November 2025]

Customer Protection Regulations
[November 2024]

Corporate privacy and data
protection policy' [January 2026]

Corporate information security
policy' [September 2025]

Corporate policy on
conflicts of interest
[January 2026]

Corporate policy on the prevention of money laundering and terrorist
financing (AML/CFT) and the management of international financial
sanctions and countermeasures!' [February 2026]

Internal Rules of Corporate Conduct on matters relating to the

Stock Market (IRC) [March 2026]
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DUE DILIGENCE

The purpose of the sustainability due diligence
process is to ensure that the actual or
potential negative impacts on people and the
environment arising from the CaixaBank
Group’s own operations and the value chain
are identified and assessed and are actively
addressed in practice, with the prevention,
mitigation and management of these impacts.

In line with the ESRS, CaixaBank is making
steady progress in integrating the key
elements of due diligence into its processes for
identifying, managing and preventing these
impacts.

CaixaBank carries out its due diligence process
in accordance with the concepts and
principles set out in the United Nations Guiding
Principles on Business and Human Rights and
the OECD Guidelines for Multinational
Enterprises on Responsible Business Conduct.

DUE DILIGENCE

06

Remediating
impacts to the extent

0 5 possible
Communicating
how impacts are
addressed 0]

04

Monitoring
the implementation
and results achieved

Integrating responsible
business conduct into
policies and
management systems

Code of conduct
Supplier code of
Conduct
Anti-corruption and
anti-bribery policy

CaixaBank is
committed to
making every effort
to minimise the
negative impacts on
the environment
and people and to
address the risks
arising from its
activities.

02

Identifying and
assessing adverse
impacts on operations,
supply chains and
business relationships

03

Stopping, preventing or
mitigating
adverse impacts
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As part of its sustainability due diligence process, CaixaBank carries out a comprehensive
due diligence process to identify and assess potential adverse human rights impacts
arising from both its own operations and its value chain.

CaixaBank regards respect for human rights as an integral part of its values and the way it
conducts business. Accordingly, since 2017 it has applied due diligence processes to
identify, prevent, mitigate and remedy potential human rights impacts arising from its own
activities and those of its value chain, in line with its Human Rights Principles and the
United Nations Guiding Principles on Business and Human Rights.

The due diligence process is carried out every three years in collaboration with an
independent third party and is approved by the Board of Directors. In 2026, CaixaBank
conducted a new human rights due diligence process based on the principal
international standards on human rights and responsible business conduct. The process
has also taken into account the requirements of the Corporate Sustainability Due
Diligence Directive (CSDDD), as well as the expectations of the Group’s key stakeholders.

The stages of the human rights due diligence process are the same as those described for
the sustainability due diligence process. Each stage of the process is described below.

Identification

The due diligence process begins with the identification of human rights risk events and
the aoffected stakeholder groups, based on international standards and CaixaBank’s
Human Rights Principles.

To this end, a reference framework covering 37 human rights, as set out in the
International Finance Corporation (IFC) Guide to Human Rights Impact Assessment and
Management, is used to provide a consistent structure for identifying risks. The analysis
draws on a range of internal and external sources of information, including the Double
Materiality Assessment, the ESG Materiality Assessment, the Corporate Risk Map and the
EBA Guidelines on the management of ESG risks, to ensure a comprehensive approach.

Based on this document review and engagement with the relevant business areas, 50 risk
events were identified and classified into four broad categories of activity: employees,
financial service providers, suppliers and the community.
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Assessment

For the assessment, CaixaBank uses the previously identified risk events as its starting
point. Risks are assessed using a methodology that combines impact and likelihood
analysis, enabling the severity of each risk event to be determined.

Impact X Probability

The likelihood of occurrence
is determined on the basis of
three variables that provide
context for the risk:

Impact is assessed on the
basis of three variables that
make it possible to estimate
the severity of the potential
harm:

|  Country: socioeconomic
context and local human
rights conditions.
Sector: main impacts of
the business sectors
associated with the
breach of human rights.
Level of coverage:
vulnerability of the Bank
to arisk event in terms of
its readiness to respond.

| Bank’s involvement:
degree of responsibility
for, or connection with, |
the risk event, based on
the Bank's relationship to
the activity that may
give rise to the impact. |
|  Magnitude: extent of the
potential harm to people
or the environment, from
both a social and an
environmental
perspective.
|  Reversibility: ability to
restore affected people
or the environment to a
condition equivalent to
that which existed prior
to the impact.

Based on this assessment, CaixaBank develops risk maps for its various business areas.

In addition, CaixaBank has prioritized each risk event within each business area according
to its level of severity.

Integration and action

As a result of the due diligence assessment process, CaixaBank has identified 27
opportunities for improvement aimed at strengthening the effectiveness,
systematisation and integration of its management model.

Consolidated Interim Management Report (January — June 2026)

The opportunities to drive positive impact associated with each area of activity are
outlined below:

TRANSVERSAL
| Erecting a structured framework of human rights indicators.

| Systematic integration of human rights criteria into key processes and strategic
decision-making.

| Strengthening the preventive approach through the operational integration of
vulnerable groups.

| Developing and consolidating a structured human rights training programme.
| Updating and strengthening the human rights commitments and policy framework.

| Strengthening governance frameworks in technology-related areas, particularly
artificial intelligence.

RESPONSIBILITY TOWARDS EMPLOYEES
Promoting the balanced and shared use of work-life balance measures.
Strengthening workplace well-being frameworks and practices.

|

|

| Advancing diversity, equity and inclusion.

|  Strengthening the principles of accessibility and inclusion in the workplace.
|

Developing mechanisms for employee listening and dialogue.

RESPONSIBILITY AS A
PROVIDER

FINANCIAL SERVICES

| Further development of the identification, assessment and management of social and
governance risks associated with counterparties.

| Strengthening traceability by capturing additional information on financing
transactions related to the defence sector and/or high-risk countries.

| Integration of emerging risks into sector analyses.

| Integration of human rights criteria into customer relationships.

| Strengthening the responsible approach to the design, validation and marketing of
products and services.

| Enhancing the capabilities of customer-facing teams.

| Further progress in systematising and ensuring the traceability of the criteria applied in
campaigns, products and commercial processes.
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RESPONSIBILITY TOWARDS SUPPLIERS AND
INTERMEDIARIES

including suppliers and intermediaries.

| Strengthening the mechanisms for the assessment, segmentation and monitoring of

third parties.

| Further enhancing the systematisation of controls, audits and monitoring processes.

| Developing and consolidating structured frameworks for responding to instances of
non-compliance.

| Promoting awareness, training and transparency on human rights among third
parties.

RESPONSIBILITY TO THE COMMUNITY

| Strengthening the strategic approach to social action.

| Further integrating a human rights perspective into social and environmental

initiatives.

| Bolstering mechanisms for identifying, assessing and managing impacts on

communities.
| Developing dialogue mechanisms with communities and other stakeholders.

These opportunities for improvement have been incorporated into specific action
plans, in line with the Group's continuous improvement cycles, with the aim of further
enhancing the maturity of the system and its ability to prevent and manage human
rights risks. The action plans defined in the previous due diligence process for the 2023-
2026 period have been implemented as planned.

Strengthening the integration of human rights criteria into third-party management,
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Monitoring and measurement

CaixaBank's human rights due diligence
process incorporates o  continuous
improvement approach based on the
regular monitoring of identified risks and
the implementation of the measures
adopted, using indicators and information
systems integrated into the Group's ESG risk
management framework. This monitoring
covers the Group's principal areas of
activity, including employee management,
the provision of financial services,
relationships with suppliers and
intermediaries, and its activities within the
community, with the aim of overseeing
potential impacts, strengthening control
mechanisms and, where appropriate,
adopting  mitigation or remediation
measures.

Communication

CaixaBank communicates the results of its
human rights due diligence process
through its various corporate reports.

Remediation

The CaixaBank Group has mechanisms in
place for receiving, handling and resolving
complaints, which are integrated into its
human rights due diligence systems, in
line with the leading international
standards requiring access to effective
remediation mechanisms. The Group's
grievance and remediation mechanisms
incorporate elements aligned with the
effectiveness criteria set out in the UN
Guiding Principles on Business and Human
Rights. Key mechanisms in place within the
Group include: Whistleblowing Channel,
Reputational Risk Service (SARR), Customer
Service (SAC), Mortgage Customer Service
(SACH).
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SUSTAINABILITY STRATEGY

Sustainability Being a benchmark in sustainability is, and has always been, a CaixaBank faces the shared challenge of transforming the economic model towards a

information key priority of the CaixaBank GfOUp'S strate y and thus it has more sustainable one, boosting competitiveness and growth while responding to global
X . 9 challenges such as climate change and inequality. To succeed, CaixaBank has stepped
been portr ayed In recent Str ateglc Plans. up its commitment to sustainability through its financial activities, placing its expertise

in responsible banking at the service of society, supporting its customers in achieving
their goals, and providing solutions that accelerate the economic transition while
contributing to people’s financial well-being.

To address these challenges, CaixaBank has embedded sustainability as a fundamental
pillar of its strategic vision.

The Group’s sustainability strategy is set out in the 2025-2027 Sustainability Plan, which
forms part of the third strategic pillar of the Group’s Strategic Plan, reflecting CaixaBank’s
ambition to achieve a differentiated position in ESG. The key elements of the Group's
overall strategy and in particular the Group's Strategic Plan, are described in the
71 “Strategy” section.

Sustainability is one of the strategic lines of the 2025-2027 Strategic Plan

| N -
' % ;A"" '
I -

01 Scaling up growth by building on our strengths o :
¥ The i 15
2%  CaixaBank Group's Ky
02 Accelerating business transformation and investment .;;_: sustainability strgtegy i
L is set out in the 2025~ g
&7 2027 Sustainability e
. . e e : . | Moving towards a more sustainable economy 4 Plan, which forms part s
0|3 Differentiated positioning in sustainability | Promoting social and sconomic development o of thle third line of tﬁe
% Group's Strategic Plan. \
A See Strategic Plan in the "Corporate environment and strategy” section .\:i
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O 6 SUSTAINABILITY PLAN 2025-2027

Sustainability  The 2025-2027 Sustainability Plan was approved by the Board of Directors in October 2024.  The Sustainability Plan is structured around two ambitions and five lines of work, all of
information The Plan builds on the progress achieved under the 2022-2024 Sustainable Banking Plan  which have specific timeframes and targets.

and sets out CaixaBank’s approach to addressing challenges such as inequality, climate

change, biodiversity loss, growing conflict and demographic change. All of this in an

environment that presents opportunities that can have a positive impact on the business

and people’s financial well-being.

Investing in solutions for R Strengthening social
the transition, both now 4};\% and financial inclusion

and in the future .
|  Products and services for vulnerable

groups
Renewable energies . . L
| Accessible finance and service in

Clean mobility rural areas

| Culture and financial health

Industrial decarbonisation 0] 0 2

|
|
| Efficient building
|
|

Sustainable intermediation . . Promoting
Advancing Supportlong the employability and
towards a economic and entrepreneurship
more social
. .. sustainable development of | Training for employment
Driving the decarbonisation economy all people | Support for entrepreneurs and the
of the social and business self-employed
fabric

Providing answers
to longevity

| Loan book net-zero in 2050 (companies
and families)

| Support for companies (customers and | Life-long savings planning
1ssuers | Financial and personal well-
being of the elderly

COMPLEMENTARY INITIATIVES:

Support instruments Anticipating trends Solid sustainable governance

TK CaixaBank | 61




Sustainability
information

OBJECTIVES OF THE 2025-2027 SUSTAINABILITY PLAN

AMBITION PRIORITY

01— .

Investing in solutions for

'@' the transition
Moving towards a
more sustainable
economy
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PROGRESS UP TO JUNE 2026

€81,096 M

€46,167 m

] 81%

€34,928 m

2025 @ Firsthalf 2026

OBJECTIVE

>€100,000 M mobilised in sustainable
finance (cumulative 2025-27).

of financial income generated by
sustainable financing

17% of financial income generated by
sustainable financing.

Driving the
decarbonisation of the

®

social and business fabric

engagement has been carried out with
companies with credit exposure in sectors
under the Net Zero

Engage with 90 % of companies with credit
exposure in sectors under the Net Zero
perimeter (every year).

02

== | Strengthening social
= | and financial inclusion

Supporting the "
economic and

],75 5,6 6 5 People with at least one inclusive solution

People with an inclusive solution
promoted by CaixaBank [continuous
monitoring indicator, no target).

social
development of
(o] | Wol=ToTe] [}

Fostering employability
@ and entrepreneurship

72,889people

48,216 24,673

48%

150,000 jobs created with the support of
CaixaBank.

(D3 | Providing answers to
longevity

Customers between 50 and 67 years old with
long-term products and planning

30%

33% of customers aged between 50 and
67 with long-term and savings products.

Position based on accumulated results over the
#3 past 12 months NPS - Stiga BMKS benchmark
study

#-I Recognised as the best bank for
senior customers (2027).

Our ambition is to be leaders in
sustainability

@ Above average in
5 ratings

23 Be above the average of peers
included in the Eurostoxx Banks in at
least 3 of 5 selected ratings (Mscl, S&P,
Sustainalytics, Fitch and ISS).
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VALUE CHAIN

The CaixaBank Group’s value chain
comprises the set of activities, resources
and relationships that underpin its
business model and which are developed
in interaction with the environment in
which it operates. CaixaBank has
exhaustively identified all the agents
involved in its value chain. As a result of
this analysis, the Group's value chain has
been classified into three phases:
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Upstream activities comprise all the activities and processes carried out by the companies that supply the resources and services
required for the Group’s operations. They include suppliers and business partners that provide a wide range of services: technology,
consulting, legal and tax advisory services, as well as general supplies. They also include financial institutions that provide liquidity,
such as the European Central Bank (ECB), together with payment processing and custodian services. Strategic partners operating
under collaboration agreements (joint ventures) are also included.

The Group’s own dactivities and processes (own operations) comprise the internal assets, processes and capabilities (employees)
that enable the design and delivery of financial products and services, covering everything from product development through to the
end-to-end management of the Group’s operations, and forming the core of its business. Includes all consolidated entities.

Downstream activities comprise the marketing and distribution of products to customers across the various business segments
(Retail, Corporate, CaixaBank Wealth Management and CIB). In this stage, customers are the key players. They also include
partnerships with major distributors (intermediaries) to provide consumer finance at both physical and online points of sale.

Pl —>— —>— e lom @

Upstream

Suppliers

Suppliers
|  Technology suppliers
| Material suppliers

| Consultants/advisers

| Service providers (coshtronsportotion,

security
Financial institutions
| European Central Bank
| Bank of Spain

Financial service providers

| Custody services, financing, payment and

other services
Product providers
| Third-party asset managers

| Product joint ventures

The Group’s Downstream

own operations Customers

The Group’s assets and processes

Employees Customers

Own assets Marketing and distribution of financial products

and services:
| Branches, ATMs, etc.

| Corporate offices | Everyday banking solutions

. . | Payment services
| Intangible assets (ColxaBankNow, software,

etc. | Savings and investment products
Internal processes for delivering financial | Financing
solutions . . I
| Insurance (savings life, protection life and
| Departments and business areas across non-life)
the Group responsible for developing and . . )
managing operations Through the following business segments:

| Retail Banking

| Business Banking

| CaixaBank Wealth Management
| cCiB

Intermediaries

| Consumer finance
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Environment

CLIMATE CHANGE

Climate change is one of the greatest
global challenges of our time and requires
an urgent and coordinated response.
Tackling this challenge requires the
involvement of the public sector, the private
sector and society as a whole. Financial
institutions play a key role in this process,
both through the management of their own
operations and, in particular, through their
influence on customers, suppliers and other
relevant stakeholders in their value chain.

In this context, CaixaBank considers it a
priority to actively contribute to the
transition towards a carbon neutral
economy, in line with the objectives of the
Paris Agreement and the UN Sustainable
Development Goals.

CaixaBank assumes its responsibility to
mitigate climate change from a threefold
perspective. Firstly, as a financial group with
a clear purpose and a strong social
commitment; secondly, through the
effective  management of the risks
associated with the transition to a low-
carbon economy by decarbonising its
portfolio; and, finally, by supporting its
customers with advisory services and
financing solutions that facilitate that
transition.

This commitment is reflected in the
ambition set out in the 2025-2027
Sustainability Plan to move towards a more
sustainable  economy 21 see the
Sustainability Strategy section.

CLIMATE STRATEGY AND TRANSITION PLAN

The CaixaBank Group has a climate strategy designed to help
deliver the ambitions set out in the 2025-2027 Sustainability Plan by
supporting the transition to a more sustainable economy.
CaixaBank’s climate strategy ensures that its business model is
compatible with the transition to a carbon-neutral economy by
integrating ESG risks into business management and the Group's risk
appetite.

The CaixaBank Group's climate strategy is set out in the Prudential
Transition Plan, which was approved by the Board of Directors in
December 2025.

The Prudential Transition Plan is a key tool for managing climate
risks, enabling the Group to manage these risks more effectively
and comply with regulatory and supervisory requirements,
particularly those established in the European Banking Authority
(EBA) Guidelines on the management of environmental, social and
governance (ESG) risks.

The Plan is established as a strategic document of the Group, which
sets out in a structured manner how CaixaBank identifies, assesses,
manages and monitors material risks arising from ESG factors,
integrating them transversally into its overall risk management
framework, ensuring consistency between the Group’s ESG strategy
and objectives, its business model, corporate strategy, and risk
appetite, in the short, medium and long term.

It also promotes the effective integration of ESG risks into financial
planning and capital management, thus ensuring that these factors
are structurally considered in decision-making.

The Prudential Transition Plan integrates the climate objectives
stablished by CaixaBank in its climate strategy.
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The CaixaBank Group's Prudential
Transition Plan covers all of the Group’s
banks. In the insurance business,
VidaCaixa in particular pursues its own
climate strategy focused on decarbonising
its operations and investment portfolio,
integrating climate targets, risk
management and engagement activities.
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CLIMATE STRATEGY
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OBJECTIVES

-

2025-2027 STRATEGIC PLAN
Third Line — Differentiated positioning in ESG

Achieve carbon neutrality by 2050

Mobilisation of more
than €100,000 million
in sustainable finance
(2025-2027)

LEVERS

&)

2030
decarbonisation
targets for 10 sectors

17% of financial
income generated
through sustainable
financing (2025-
2027)

3

Engagement with
90% of carbon-

intensive companies
(2025-2027)

@

Sustainable products
and services

Offer customers a
wide range of
sustainable products
and services in
partnership with third
parties

ENABLERS

| Sustainability
governance with
clear responsibilities

Dialogue, climate
partnerships and
alliances

@)

Active risk
management

With the Transition Plan
and by defining annual
sector decarbonisation
targets for
management purposes

Expert employees
trained in
sustainability

Remuneration model
with incentives linked
to sustainability

06\
&)é

Net Zero customer
engagement
Support customers
in their transition
through advisory
services and
financing.

Robust risk
management
framework

Corporate culture

&)

Environmental
Management Plan
Minimising and
offsetting the
operational carbon
footprint

Reliable data
model

based on the values of

Quality, Trust and

Social Commitment
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CaixaBank has set itself the goal of
achieving carbon neutrality by 2050.

To advance towards this goal, the Group
has defined various interim objectives and
medium-term milestones, which are
reflected in its 2030 sector-specific
decarbonisation targets. CaixaBank also
sets periodic short-term targets focused
on customer engagement, the mobilisation
of sustainable finance, sustainable revenue
and decarbonisation, with annual Net Zero
targets aligned with its 2030 objective.
These short-term targets are set out in the
Group's various Sustainability Plans. These
are currently set out in the 2025-2027
Sustainability Plan, which forms part of the
third strategic pillar of the 2025-2027
Strategic Plan.

ﬁ
[

The decarbonisation
targets established for
the various sectors
have been based on
scenarios that limit

the increase in global
temperatures to the
level set out in the
Paris Agreement?.

Given the significance of financed
emissions, the Group has focused its
efforts on decarbonising its lending and
investment portfolio, prioritising the most
carbon-intensive sectors' in accordance
with the UNEP FI Guidance for Climate
Target Setting for Banks and the NZAOA.

With the aim of progressively aligning its
lending and investment portfolio with the
objectives of the Paris Agreement? and
contributing to the achievement of carbon
neutrality by 2050, CaixaBank has
published intermediate decarbonisation
targets for the most carbon-intensive
sectors identified in the UNEP FI Guidance
for Climate Target Setting, prioritising
those that are most significant within
CaixaBank’s loan book and investment
portfolio. Objectives for the
decarbonisation of the Group’s insurance
business corporate investment portfolio
were also established as part of its
commitment under the NZAOA.

Decarbonisation targets for the banking
business

The 2030 decarbonisation targets cover
the four most material sectors® with the
highest CO, emissions: oil and gas, power

eneration, thermal coal, real estate
?commerciol and residential), automotive,
shipping, iron and steel, aviation, and
agriculture. These targets have been set
for the exposure of the credit and
investment portfolio of CaixaBank, S.A. and
Banco BPI.
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The decarbonisation targets have been
defined following best available practices
and in line with international guidelines for
climate target setting. The financed
emissions data used to establish the
baseline and monitor progress annually
follow the methodology developed by
PCAF and described in The Global GHG
Accounting and Reporting Standard for the
Financial Industry.

The scope of the decarbonisation targets
was established by considering the most
relevant emission types (Scope 1, 2 or 3),
stages of the sector value chain (upstream,
midstream or downstream) and metrics
(absolute emissions or physical emissions
intensity) for the decarbonisation of
CaixaBank’s portfolio.

In short, the process of selecting perimeters
and decarbonisation targets for each
sector involved identifying the economic
and emissions materiality of each
segment, with the aim of focusing efforts
on those stages of the value chain where
CaixaBank can generate a greater impact
on the decarbonisation of its portfolio.

The idiosyncrasies of counterparts have
been considered in some sectors in order
to exclude them from the scope of the
decarbonisation  targets.  Accordingly,
although the scopes and sectors covered
by the reported financed emissions data
and the decarbonisation targets differ, they
are consistent with the best practices
promoted by UNEP Fl, and the process is
subject to the CaixaBank Group's internal
control framework.

The base vyear selected for the
decarbonisation targets was determined
on the basis of data availability and
representativeness, taking into account
both the scope of the activities included
and the influence of external factors.

Furthermore, the setting of the 2030 target
takes into account the climate alignment
targets of the Group’s main customers,
along with  expectations regarding
changes in  consumer preferences,
technological developments and future
regulatory adjustments that will serve as
levers for the Group to achieve its climate
targets.
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The intermediate decarbonisation targets for 2030 that have been defined for the banking business are
presented below:

Sustainability Reduction
information Emissions (%) vs base Reduction
Sector Metric scope Value chain Scenario Base year 2020 2021 2022 2023 20243 2025 year target 2030 Target 2030
Electric kgCO,e/MWh 1 Generation  'FA NetQZgéS 2020 136 m ns 105 934 78.5 -42% -30% 95
Exploration and
production and
Olland Gas  MtCO,e j+o+3  distrbution and IEA Net Zero 2020 al 75 7.4 56 5.9 4.9 -46% -23% 7.0
refining, 2050
consolidated
companies
Automotive  gCO,e/vkm 3 Production A NeLEST0 2022 154 146 146 163.9 6% -33%, 103
Iron and steel ‘;?e%?ﬁ/ t 2 Manufacturing 'Ot 2SO 2022 1230 1141 1073 991 -19% -(10-20)%  1107-984
Thermal coal* 2022 2,845 3154 2,731 2,358 -17%
Thermal coal €M - - - -100% 0
m‘;gg;‘lag 2022 213 295 187.5 135.3 -36%
factors)
O
Commercial 2 Non-residential CRREM 1.5°C o o
reql estate kgCOze/m 1+2 owner CRE Il?erlon 2022 20.5 201 19.9 2] 3% -41% 121
Peninsula
O
Residential 2 Residential CRREM 1.5°C o o
Real Estate kgCOze/m 1+2 owner CRE Spain + 2022 23.6 237 19.8 19.5 -17% -19% 19
Portugal
Aviation gCOQe/RPK 1 Owner MPPU 1.5° 2022 101.8 115 98.9 95.3 -6% -30% 7
Maritime %AD 1 Owner IMO 2018 2022 11.9% 2.4% -4.3% - n/a -11.9 pp 0%
Direct Production SBTi FLAG
Agriculture & emissions (i ] Commodity
R ) - Y " ivestock, pigs, 2022 - - - - - - -
livestock (“on farm”) cattle) Pathways
food 1.5°C
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Decarbonisation targets for the insurance business — NZAO

Sustainability ~ As part of the NZAOA initiative, VidaCaixa has established intermediate decarbonisation targets for 2030 for the CaixaBank Group's insurance business, focusing on three areas:

information

©

Reduction targets for
emissions in the portfolio

VidaCaixa set a target to reduce the carbon
footprint (Scopes 1 and 2) of corporate
investments by at least 50% by 2030, compared to
2019. The base year value is 177 tCO2 /MM EUR
invested. Starting in 2030, targets will be set every
five years until net zero emissions are achieved by
2050 at the latest.

Emission reduction targets are set based on the
alliance protocol, which establishes science-
aligned thresholds. For example, the threshold set
for reduction in the period 2020 to 2030 must be
set between 40 and 60%, so VidaCaixa set the
reduction target in the middle of the threshold, at
50%.

The scenario selected to define the
decarbonisation targets in the partnership
protocol is the IPCC's 1.5°C ('no or limited
overshoot'). Within the framework of the NZAOA
objectives, under scope 3.15, the use of offsetting
mechanisms is hot currently permitted as a
means of achieving decarbonisation targets,
although the role of offsetting may be considered
in the long term, once the carbon footprint has
been reduced to minimum levels.

9@

Climate engagement Financing the transition

VidaCaixa will play an active role in financing the
energy transition through financing instruments for
climate-positive solutions, such as projects to
improve energy efficiency through green bonds or
investment in thematic climate funds.

VidaCaixa will engage in climate dialogues with at
least 20 carbon-intensive companies ?or those
responsible for 65% of portfolio emissions), with
the aim of improving their climate targets, while
maintaining other channels for engagement on
climate-related issues (through leading
collaborative engagement initiatives as part of the
Climate Action 100+ initiative).

Additionally, VidaCaixa is involved in preparing
reports relevant to decarbonisation promoted by
the alliance or similar.
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As mentioned above, the short-term
objectives are set out in the Group's
various sustainability plans.

The implementation of the strategy in the
short term, as defined in the 2025-2027
Sustainability Plan (7 see the "Sustainability
strategy and business model” section) rests
on two lines of action, in pursuit of the
Group’s ambition: advancing towards a
more sustainable economy, enabling the
achievement of the long-term goal of net-
zero emissions by 2050.

Each line of action has its own objectives:

Investing in solutions for the
transition, both now and in the future

It focuses on mobilising funding and providing
sustainable solutions that support a fair and orderly
transition to a low-carbon economy.

| Mobilise > €100,000 million in sustainable finance.

| Achieve 17% of financial income generated by
sustainable financing.

. l |
i
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it

Driving the decarbonisation of
the social and business fabric

It focuses on aligning its loan book with the goal of
achieving net-zero emissions by 2050, supporting the
business transition through financing, specialist advice
and solutions that facilitate decarbonisation and the
adoption of more efficient technologies.

| Engagement with 90% of CO,-intensive companies

| Meet the annual Net-Zero targets, in line with the
interim decarbonisation targets for 2030.
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To make progress towards achieving the climate targets set by the Group for each of the
lines of action established under the 2025-2027 Sustainability Plan, as well as the interim
targets, CaixaBank is rolling out a set of actions and strategic levers to guide the
implementation of its climate strategy. These levers help to integrate climate
considerations into the Group’s activities and accelerate the transition to a low-carbon
economy.

CaixaBank is committed to sustainability by designing and offering products and
services that incorporate environmental, social and governance criteria and foster the
transition towards a carbon-neutral economy and social development. This offering
includes everyday banking solutions, payment methods, savings and investment
products, financing and insurance. Notably, sustainable solutions have been launched in
recent years, such as loans for the installation of solar panels, green mortgages, Auto ECO
loans, and financing for energy-efficient properties. The range of products is continuously
assessed in order to adapt to the current conditions and the customers’ demand. Proof of
this is that, during the first half of 2026, the Group approved a large number of new
sustainable products, notably including:

Consolidated Interim Management Report (January — June 2026)

®

Savings and
investmentinsurance

(5

Financing Deposits, guarantees,

. . cards and other
Financing, purchase

and installation of a
TESLA battery

Arcano Earth Il
venture capital fund

External advisory service for
Energy Savings Certificates
(Escs

Meanwhile, the Group has continued to drive green financing to contribute to the fight
against climate change by supporting renewable energy projects, the acquisition of
vehicles with ECO and CERO environmental labels, as well as financing the transition of
activities and companies committed to reducing GHG emissions. This growth in
sustainable finance contributes to the achievement of the Group’s sustainable finance
mobilisation target and to the generation of revenue associated with this activity (7 see
the “Sustainable business” section).
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Climate risks, considered to be part of
environmental risks, are the risks
associated with climate change that could
affect society, natural ecosystems and
economic sectors. Conceptually they are
classified as:

| Physical risks. Associated with climate-
related events, which may be chronic or
acute and may result in physical
damage to assets (infrastructure,
property), disruptions to production or
supply chains, and/or changes in the
productivity of economic activities
(agriculture, energy generation, etc.).

| Transition risks. Associated with the
transition to a low-carbon economy,
including regulatory and legislative
changes, technological advances that
promote more efficient alternatives, and
changes in consumer preferences.

ESG factors, and climate risks in
particular, are cross-cutting in nature
and may affect the various risk
categories set out in CaixaBank’s
Corporate Risk Catalogue.

ESG risk management framework

Climate risk management is a key
enabler of the Group’s climate strategy,
which is based on managing risks
appropriately, supporting the transition
to a low-carbon economy and achieving
its objective of reaching net zero carbon
emissions by 2050.

CaixaBank has an ESG risk management
framework that enables it to assess and
manage the potential impacts of climate
risks through the following steps:

pay
&8y

Materiality
assessment

Qualitative assessment of
the main impacts that ESG
factors may have on risks
listed in the Corporate
Catalogue.

Identification and
classification

Identification of the relevant
exposure in terms of
environmental classification
standards.

Measurement

Measurement of climate risk,
in both quantitative and
qualitative terms. This is
carried out by using
heatmaps and determining
risk management
parameters, and through risk
modelling and similar
methods.

Management and follow-up

Defining metrics and
objectives and monitoring
them using various
management tools.

Reporting and disclosure

Internal reporting and
transparent disclosure of
relevant information to the
market.

Corporate Sustainability/ESG Risk Management policy.

Consolidated Interim Management Report (January — June 2026)

CaixaBank has a
Corporate
Sustainability [ESG
Risk Management
Policy’!, which
incorporates the
management of
climate risks.
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To make progress towards the goal of achieving carbon neutrality by 2050 and to adhere to the decarbonisation pathways set out for the most emission-intensive sectors, CaixaBank
has a range of measures at its disposal, notably supporting customers in their transition processes. In this context, Net Zero customer engagement Net Zero constitutes a key tool for
understanding the progress customers are making in their decarbonisation processes, identifying opportunities to provide support, promoting the adoption of transition plans and
supporting customers’ efforts to reduce emissions, thereby helping to strengthen the Group’s management of climate change-related risks.

To succeed, and as part of the 2025-2027 Sustainability Plan, CaixaBank has set itself the target of maintaining dialogue with at least 90% of customers included in the Net Zero
perimeter during each year of the Plan’s validity. This initiative covers clients in the power generation, oil and gas, automotive, aviation, iron and steel and commercial property sectors

and is structured around an engagement plan designed in accordance with UNEP Fl best practices and the guidelines of the European Banking Authority (EBA).

Net Zero engagement process

—01 02

Data collection for
onboarding analysis

Compilation and analysis of
publicly available and internal
information relating to the client’s
sustainability and decarbonisation
strategy.

This includes corporate

Analysis and assessment of the
company ahead of the interview

Development of an individual
decarbonisation profile, which
includes an ESG assessment of
the client and enables them to
be categorised according to
their level of maturity.

03

NZ engagement interview

Ongoing discussions with the client
to review their sustainability strategy
and decarbonisation plans and to
provide support in their transition.
This interaction may take the form of
a bilateral meeting, sessions
organised by the client themselves
(Investor Day), or a review of public

04

Interview report

Preparation of a report setting
out an assessment of the
client’s decarbonisation
strategy, its alignment with the
sectoral pathway set by
CaixaBank, investment
requirements and proposal of
practicable sustainable

05

Regular follow-up

Performance is monitored on
an ongoing basis, thus helping
to improve clients’ ESG profiles.

documentation, policies, certificates
and other relevant information to
assess the client’s progress.

Net Zero Engagement Plan 2026

In the first half of 2026, CaixaBank drew up
and rolled out its Net Zero Engagement
Plan for 2026. The main customer
engagement actions being carried out
during 2026 are set out below, depending
on whether or not an engagement action
was already undertaken in 2025:

information provided by the
company.

Engagement with clients

Engagements are conducted
to review the roadmap,
including monitoring of:

|  Decarbonisation
plans.

| Volume of sustainable >
finance.

| Trend in the client's Net
Zero pathway.

Recommendations are made based
on the client’s level of maturity.

Low level (no transition plan):
Recommendation: encourage the
client to draw up a transition plan.

| Intermediate level (initial phase of
the transition plan):
Recommendation: financial
support and setting of KPIs.

| High level (with a transition plan):
Recommendation: financial
support and monitoring.

financing solutions or technical
support.

r——

New customers within the scope of the
engagement initiative

The engagement Maturity level (checklist)
process with the client
begins with data
collection, assessment of
the client and an initial
discussion. The next >
steps are then
determined based on
the level of maturity.

- No awareness of the need
for decarbonisation.

Aware of the need for
decarbonisation, but no
decarbonisation plan.

Decarbonisation plan
under development.

Decarbonisation plan
under implementation.
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06

Sustainability  The CaixaBank Group, as part of its climate ambition, has a strategy in place to

information e qyce the environmental impact of its own operations. This commitment is
reflected in the 2025-2027 Environmental Management Plan!, approved by the
Sustainability Committee in 2024. The Plan focuses on mitigating the environmental
impact of the Group’s own operations by setting ambitious targets, measuring and
monitoring that impact through the calculation of its carbon footprint, and driving
reductions through six areas of action that encompass all the initiatives and projects
aimed at reducing greenhouse gas (GHG) emissions and, consequently, the Group's
operational carbon footprint.

—
2

The Environmental
Management Plan
sets targets for each
year of the Plan’s
duration, as well as
an interim target for

Focus of the Environmental Management Plan

T 2030. These targets
6 17 initiatives are aligned with the
Lines of action More than 170 projects Grou p'S climate

strategy and focus
on reducing
environmental
impacts.

O ] Climate change 0 4 Sustainable Mobility Plan

O 2 Environmentalisation of 0 5 Fostering efficiency
procurement and contracts

of the scope

Commitment to circular Rengf\.lval 9f volurg:qry .
economy certifications and extension
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Social

OWN WORKFORCE

In the People areq, CaixaBank aims to:

“Be close to people with a team

ready for the transformation...

LINES OF ACTION

Attracting and retaining the best talent.

By offering a unique Employee Value Proposition, managing diversity (with a focus on
generational diversity) and creating opportunities for professional development and

Consolidated Interim Management Report (January — June 2026)

\J\_~ ¥

... with the ambition to be
the best Group to work for".

growth.
&% | WORKFORCE =, CULTURE q
| Mobility (:\’S« == I |  Diversity and inclusion Strengthenlng the
| Job matehing AN I N | Conduct Value Proposition
| Strategic | AHEAD leaders .
talent planning 360° Commitment
Model
WORKING CONDITIONS 360° G| EXPERIENCE
228 ) | Flexible Working . S ® | Future project The 360° Commitment Model
| Job Performance E,Q,Q, COMMITMENT (@) |  Employer brand identifies the factors that
|  Remuneration MODEL | Sense of belonging matter to employees in their
relationship with the Group
and shapes the design and
ORGANISATION . TALENT monitoring of actions that
1 Byl r ] ' affect people’'s commitment
| Prqcesses “?E.Plﬂﬂ / R ) | Attracting talent and mgtivgtion.
| Agile and Transversal Org. H LN | Development
| Employee/Customer Service | Meritocracy
t 7th p!ace ovgrall i.n the MercoTalento ranking Level A EFR Top Employer 2026 seal 'ghat recognises
merco (2nd in the financial sector) efr (Flexible and Responsible excellence in the professional environment.

Target 2027 (Top 15).

Enterprise) certification

Score (92.7%) Target 2027 (>90%)
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Accelerate the transformational capacity of existing talent.

Sustainability Implement action plans that focus on strengthening the people development management model, strategic planning
information  of future capabilities and resources, enhancing skills development in key areas ?ortificiol intelligence, agility, and
project management), and rolling out upskilling and reskilling programmes to implement the new service model.

Strengthen the culture of LEADERSHIP MODEL (AHEAD),
closeness, agility and collaboration, AHEAD
supported by the Leadership Model.

Leadership Model
One step ahead

Nurture close-knit and collaborative

behaviour, promoting growth in agility and ( | | \

simplicity in processes, enhancing pride in |

belonging and a positive attitude towards ALLIANCES HUMANISM EMPOWERMENT ANTICIPATION DIVERSITY

change. All of this is underpinned by the

AHEAD Leadership Model and supported by Leaders capable of Leaders, humanists, Empowered leaders Leaders who Leaders with a

development programmes  for all building alliances ethical and committed to anticipate, promote DIVERSE and

managers. based on approachable, role achieving change, are flexible inclusive mindset,
collaboration and a models who put sustainable results. and learn open to technology
common purpose. people first. continuously. and innovation.

Improve generational balance. 4 I

Defining a clear strategy for attracting new

talent, promoting the integration of young UL oLl EEALLENEE AGILITY
! . - . MANAGEMENT TRANSFORMATION EXPERIENCE

talent, while recognising and harnessing

the value of experienced talent within the

e A more agile and A leadership and People A hyper-personalised, We are transforming the

organisation. proactive approach to team prepared to seamless and unified way we work to become
. L. . talent management address and lead experience, deliverin a more agile,

TO. ogl?leve these objectives, f?“" str'att'eglc and develop?nent, change, fostering a bngter support and 9 coIIabora%ive and
priorities and two cross-cutting priorities focused on skills, diverse environment of greater flexibility for value-driven
have been defined. All this by establishing attracting the best trust, collaboration and employees. organisation, capable of
an ongoing dialogue with employees, to talent with a value autonomy. responding quickly and
align efforts with the expectations and proposition that fosters effectively to business
concerns of the workforce and integrate meritocracy and challenges and people’s
them into the strategy. transparency. needs.

m TRANSFORMATION
An empowered team of people making data-driven decisions in an evolved systems environment.

K HUMAN RESOURCES BUSINESS PARTNER (HRBPS) /

From managers to advisors, standardising the role of HRBP.
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06 CAIXABANK GROUP WORKFORCE AS AT JUNE 2026

Sustainability
information

\

SPAIN

portuca. 4 ,79 9

OTHER 3 44

47.5 yeors 19.4ve0rs (4] 873
= Average age Average length of New hires

service
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DIVERSITY AND EQUAL OPPORTUNITIES

Sustainability

information  CaixaBank is committed to promoting

diversity in all its dimensions as an
integral part of its corporate culture (7 see
the “Business conduct - Corporate
culture” section), by fostering diverse,
cross-functional and inclusive teams,
recognising the individuality and diversity
of people, and eliminating any form of
exclusionary or discriminatory behaviour.

Include and promote equal opportunities in CaixaBank’s 2025-2027 Diversity and Inclusion Plan aims to

all the GFOUpj policies and ﬁrocezses gf the consolidate a more diverse, equitable and inclusive corporate

(rfer‘;}ﬁ)%?ég;anpé?ggfc?f%? Sggpl gse on culture, while gvolving the Wengage programme intp an initiqti_ve
with a greater impact on people and teams. The Plan is aligned with
the CaixaBank Group’s 2025-2027 Strategic Plan, market trends and
the Group’s corporate purpose, positioning diversity as a strategic
priority.

Contribute to breaking down established o
stereotypes and limiting beliefs that hinder The Plan pursues two key objectives:
development and innovation.

CaixaBank places particular emphasis on
gender, disability, generational, LGBTQ+

and cultural diversity. To guarantee | Unlock the unique talent of every individual to drive

diversity and equal opportunities, transformation.

CaixaBank has a solid framework of policies We promote the genuine inclusion of all people and value their
that guarantee women equal access to . . . individuality, fostering the development of their talent in a safe
management positions (internal Promoting the creation of diverse, cross- and supportive environment that promotes well-being.
promotion) and ensure diversity and cutting and inclusive teams, recognising . . -, .

meritocracy in  hiring, training, and the individuality and heterogeneity of | Foster an |nclu§|ve cu'lture that positions CaixaBank as an
professional development. These policies people and eliminating any exclusionary employer of choice for |t§ people and as a trusted organisation
promote flexibility and work-life balance and discriminatory behaviour. for its customers and society.

and reinforce an inclusive culture based on We promote a sense of pride in belonging to—and being a customer
the principles set out in the Diversity of—an organisation that champions an inclusive culture for everyone.
Manifesto:

Promoting awareness-raising and social
il —cﬁ change actions and measures through:

Training, networking, mentoring, debates,
conferences, awards and sponsorships.

1 K CaixaBank ( Vengage

Empowering DIVERSITY

Disseminate the value of diversity among

all the people, institutions, companies and
organisations with which we interact.

The Wengage programme, based on
meritocracy, equal access,
participation and inclusion, promotes
diversity in all its aspects: gender,
people with disabilities, generational,
l .!7 he LGBTI, cultural...

]
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CaixaBank has set itself various diversity goals. To achieve these goals, a range of
initiatives have been implemented to help foster a diverse and inclusive workplace, in line
with the Group's strategic commitments.

CaixaBank promotes an equitable environment in which women and men can develop
their talent under equal conditions. In this regard, CaixaBank implements a range of
initiatives to promote gender diversity, including maintaining balanced gender

representation in key positions.

The CaixaBank Group is close to achieving the gender balance it seeks in order to attract
and retain the best talent and has set a new target of maintaining an approximately
50:50 gender balance by 2027. The current recruitment process is designed to eliminate
bias of any kind, and the professionals involved in recruitment are certified in
unconscious bias training. Regular audits of the process endorse these practices in terms
of diversity.

45%

Target women in
management
positions'in 2027

44.4%

Women in management positions!

30 June 2026
44.0 % in 2025

=50%
Target for 2027 for the

ratio of women to
men on the workforce

55.5%

Women in the workforce

30 June 2026
55.5 % in 2025

©

—/ Spanish non-profit association that promotes an inclusive and

283 « At CaixaBank, we have been members of REDI since May 2022. REDI is a

respectful environment for LGTBI diversity in the workplace.

aLa
MELUSION LGBT!

Consolidated Interim Management Report (January — June 2026)

The Group is committed to people with disabilities, equal opportunities and talent, prioritising
respect for people, their differences and abilities and ensuring non-discrimination. This
commitment is reaffirmed in the Inclusive policy for people with disabilities.

1.6%

Employees with disabilities

747

People with disabilities

30 June 2026 30 June 2026
713 in 2025 1.5 % in 2025

Programme run by “la Caixa” . -« Guidance and counselling
lllcpodrl??ra Banking Foundation to Vivofazil service on disability and

dependency for employees
and their families.

promote the integration into
the labour market of people
at risk of social exclusion.

Given the ageing of the population in general and of the workforce in particular,
generational diversity will be a key factor for the Group to manage. To this end, the Group
promotes intergenerational collaboration while addressing the distinct needs and
expectations associated with each stage of employees’ careers.

During the 2025-2027 period, the Group expects to hire approximately 3,000 young
professionals with the technical expertise needed to achieve the objectives of its Strategic
Plan, helping to maintain a balanced workforce across generations while strengthening its
branch network with specialist relationship managers.

Its recruitment strategy and employer branding initiatives are designed to attract and retain
the best young talent. As part of its commitment to retaining talent , the organisation offers
specific development programmes ( 71 see the “Talent Programmes” section) and
professional development plans.

10.6%

Employees under 35 years old

30 June 2026
10.2 % in 2025

11.4%

2027 target for
employees under 35
years old

©
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PROFESSIONAL TALENT DEVELOPMENT SKILLS DEVELOPMENT — DEVELOPING POTENTIAL

Sustainability

The Group regards employee development and training as a key element in unlocking the
information preg ploy P g Y g

potential of its internal talent. As a result, it focuses on strengthening the skills of its
workforce, ensuring that each employee can maximise their potential in a constantly
changing environment. This vision was consolidated through the evolution of the
Development by Skills model, which sets out a comprehensive action plan focused on
professional and skills development.

.

| WonNow: Programme carried out jointly with Microsoft Ibérica, aimed at women EE{
students of STEM degrees (Science, Technology, Engineering and Mathematics), with
the aim of promoting the presence of women in the field of technology and science
and rewarding academic excellence.

The CaixaBank Group is committed to strengthening the critical capabilities of its
professionals and supporting their development through a strategy that responds to
market challenges, the needs of each employee group and the individual circumstances
of each professional, according to their role, responsibilities and stage of career.

EARLY CAREER DEVELOPMENT — TALENT PROGRAMMES

The CaixaBank Group has external talent attraction programmes designed to identify
and develop talent in the early stages of employees’ careers within the Group,
anticipating future needs through its Talent Programmes, notably including:

Development by Skills Reople

| New Graduates: Programme aimed at young graduates, which aims to attract talent to
the banking sector, support young people starting their careers and contribute to the

It aims to transform the Group’s employee development model b
development of successful careers. b P oy b y

evolving it into a skills-based approach that places each

| Dual Vocational Training: Dual vocational training programme (through CaixaBank employee at the centre of their own professional development and

Dualiza). A shared training model between educational institutions and CaixaBank
aimed at students enrolled in intensive higher vocational education programmes in
Administration and Finance, Application Development, and Information Systems.

Scholarship Programme: University internship programme: a unique opportunity for
students to put their studies into practice, improve their skills and gain an insight into
the inner workings of the Group.

Summer Internship: Work placement programme offering undergraduate students the
opportunity to gain professional experience within the Corporate Services division
during the summer months.

career growth.

As part of the Development by Skills project, CaixaBank has
introduced the PeopleSkills platform, which enables all employees
to:

| Manage their skills by reviewing the results of the Skills Review
process, identifying areas for improvement and adding
additional skills to their job profile;

| Develop their skills through an advanced feature that
recommends training linked to each skill based on individual
skill gaps and job profiles;

| Compare their skills profile with other professional profiles
across the Group to identify potential development
opportunities aligned with their interests.

New features will soon be added, including personalised
recommendations based on employees’ knowledge, skills and
professional interests, as well as the ability to identify critical skills
and profiles and access related training content through gamified
learning.

In addition, in the third quarter of 2026, CaixaBank will launch
PeopleSkills for managers, a platform designed both to support
managers’ own professional development and to strengthen their
role as key drivers of team development.
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The Skills Review process remains one of the cornerstones of Development by Skills, fostering a culture of

continuous feedback. To support this, the Group uses tools such as Skills Review and AHEAD Review to foster

Sustainability development conversations and provide the organisation with a holistic view of each employee and their potential
information  for professional growth.

This non-directive assessment process facilitates the Bank’s ability to map the organisation’s knowledge and skills
and identify development gaps in order to implement upskilling and reskilling programmes in response to the gaps
detected.

Both technical skills (hard skills) and interpersonal skills (soft skills) are assessed. By defining a single skills
architecture and a unified set of professional profiles, CaixaBank has created a comprehensive view of each
employee'’s professional profile.

During the first half of 2026, the CaixaBank Group rolled out its Skills Review assessment and development process
across the entire workforce. The process is scheduled to be completed in the third quarter of 2026.

SKILLS REVIEW ASSESSMENT PROCESS

Global and
C@j) area-specific
communication

=)

o) Training for Initial self- Assessment of Final review Development Implementation of the
%W participants assessment of the the direct of N+2 conversations Development Plan and
Saall employee manager (N+1) Upskilling or Reskilling Plan

according to the GAPS detected

OTHER DEVELOPMENT PROGRAMMES FOR MANAGEMENT TALENT

This executive assessment process contributes to the objective of driving executive At the same time, the Group promotes professional development programmes for both
development and growth, under the AHEAD Leadership model. The AHEAD Review process  managers and future managers, including:
focuses exclusively on soft skills. . . .
| CaixaBank Management Development Programme: with a focus on strategic
AHEAD REVIEW ASSESSMENT PROCESS leadership, decision-making in complex environments and sustainable growth. It
strengthens global vision and management agility.

. | Leading the Transformation programme: strengthens leadership capabilities and skills,
360° View Feedback and development with a focus on agility, sustainability, emerging business challenges and the rise of
generative Al.

| Peer nomination process and | Feedback, definition of the IDP
identification of direct reports. and development actions. | “Thinking AHEAD” programme: promotes adaptation to change, innovation and the
> development of critical capabilities such as sustainability and agility, in line with the
| Self-assessment: | Support from the HRBP and 2025-2027 Strategic Plan.
) manager.
| Upward View

| Agility programme: provides tools and practical approaches to support transformation,
cross-functional collaboration and the effective implementation of the principles of
organisational agility.

| Cross-functional View
| Manager View
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CONTINUOUS TRAINING

Sustaindbility  The CaixaBank Group is committed to training and promoting professional skills, with the  The model structures the training offer into three main blocks:
information  4im of empowering all employees. In this regard, the Development by Skills project

provides the foundation for employee development, addressing the skills gaps identified

through the Skills Review process and developing learning pathways for critical profiles.

The strength and maturity of the Group’s learning model enable it to anticipate, and 0] Regulations
respond with agility to, the Group’s increasingly evolving learning needs. Mandatory training, required by the regulator: short-duration courses, as well as
certifications in LCCI(Spanish Mortgage Credit Act), IDD (Insurance Distribution

The Group’s learning model places employees at the centre of their learning experience, Directive) and MIFID Il.

consolidating innovative digital learning methodologies tailored to employees’ needs
and supporting continuous learning through Evoluciona, the new learning platform
launched in 2026.

Employees Employees Employees

MiFID Il LCCI IDD

Moreover, it is supported by a number of *
; learning enablers that facilitate the
CaixaBank implementation of the learning strategy

campus ani plan 02 corporate

e e de sprence | Training to respond to business challenges and needs. It includes the recommended
. training available via PeoplesSkills and training tailored to each individual’s needs, as

CaixaBank Campus is the educational > .aevoluciona per job profile and gap.

model that structures the Bank's training A virtual platform that is

courses and encompasses all the tools accessible, intuitive, and
that the Bank provides to its professionals, simple, capable of adapting to , \

promoting a culture of continuous potential future developments
learning. The strategy is based on three in learning. Capable of acting 03 Self-study
fundamental elements: as a training hub with other
external platforms. Training available through Peopleskills and the various training academies,

designed to address employees’ individual needs: Al School, Sustainability School,

ﬁ Well-being School, the Education First Virtual English Academy, as well as training in
> 9K CaixaBank | Trainers. agile methodologies, risk management, sales, finance and other areas.

—) o
Connected and
SEE shared knowledge Knowledge leaders who act
G as internal trainers. They help
ensure shared and
connected knowledge across
Youmn\ i ; the entire
q‘m%ol 32‘;2%3:;?5:3 organisation.External schools. 44 y 6 6 8 ] ’ 0 8 8 ’ 9] 8
Il ini
\__J ; People who Training hours
> External academies completed training in the first half of 2026
Leading academies in the in the first half of 2026
" eor ) country offer staff formal
V Continuous learning training through certifications or 90.6% 9.4%
N postgraduate courses. online training Face-to-face training
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The CaixaBank Group complements its
training approach with specific
programmes in various key areas, such as
sustainability, digital transformation and
leadership, thereby strengthening its
workforce's competencies in line with
current strategic challenges.

Our corporate training programme
includes training on sustainability (ESG).
The 360° ESG Training Plan continued
throughout the first half of the year, with
the most significant initiatives being:

| Training in the Specialisation Programme
in New Energy Technologies (aimed at
specific groups in Risk and Corporate
Banking).

| Continuation of the Sustainable Finance
and Investment Certification process.

| Delivery of a series of talks on the energy
transition process and its global impact.

| Launch of the first edition of the ECRA
(EFFAS Certified Climate Risk Analyst)
Certification, which certifies employees in
the identification, analysis and
management of climate change-related
risks and opportunities.

|  Regular webinar sessions exploring the
most relevant aspects of sustainability in
greater depth.

DETAILS OF THE ACTIVITIES

Consolidated Interim Management Report (January — June 2026)

TRAINING PLAN FOR THE CAIXABANK GROUP

June 2026

IN THE SUSTAINABILITY

2025

General training

Compulsory and core training.

Recommended specialist
training

Includes recommended
training to cover the different
needs of segments and/or
areas.

Specialist training

Specific requests based on
the specific needs of the
teams.

Self-study: Sustainability
School/Evoluciona

Voluntary training available at
Evoluciona.

| Ongoing MIFID and IDD training

| Training and Certification in Sustainable
Investment and Financing.

| Specialisation programme in new energy
technologies.

|  Energy transition series.

|  Role Models training programme.

| ECRA (EFFAS Certified Climate Risk
Analyst) certification.
| In-depth sustainability webinars.

| Updated and new climate change

training:

| Impact Training.

| Preventing Greenwashing and
Socialwashing.

| Household Finances.

| Geopolitical Trends in Energy and
Climate.

| The Implications of Longevity.

Ongoing MIFID and IDD training:

| The regulatory framework for
sustainable finance.

| Introduction to sustainability and
sustainable finance.

| Sustainable energy as a source of
profitability.

Generacién+ training (senior segment).

Accessibility training.

Training and Certification in Sustainable e
Investment and Financing.

Specialisation programme in new energy
technologies.

Energy transition series. s

Role Models training programme.

CESGA (Certified ESG Analyst).
External enrolments.

Updated and new climate change

training: :
Impact Training. i,
|  Preventing Greenwashing and .

Socialwashing.
| Household Finances.
| Geopolitical trends in energy and B
climate.
| The implications of longevity.

2,694 employees trained

37,556 employees trained

36,153 hours

217,797 hours
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APPROPRIATE AND MERITOCRATIC REMUNERATION

Consolidated Interim Management Report (January — June 2026)

The CaixaBank Group’s General Remuneration Policy, approved by the Board of Directors and applicable to the

entire workforce, aims to encourage behaviour aligned with long-term value creation and the sustainability of
results over time, whilst ensuring non-discrimination and a living wage. It includes measures to mitigate

(G

sustainability risks and is adapted to comply with current regulations. CaixaBank’s Remuneration Policy bases its
talent attraction and retention strategy on offering employees the opportunity to contribute to a distinctive social

and business project, pursue professional development, and benefit from a competitive total rewards package,

without distinction based on gender or any other factor unrelated to the role.

The main components of remuneration at CaixaBank include:

| Fixed remuneration, determined by employees’ level of responsibility and professional experience, constitutes a
significant component of total compensation and is governed by the Collective Bargaining Agreement and the

Group's internal labour agreements.

| Variable remuneration is linked to the achievement of quantitative and qualitative objectives and is designed to
avoid conflicts of interest. Where applicable, it also incorporates qualitative assessment principles that take into
account alignment with clients’ interests, standards of conduct, and the prudent management of risks in

accordance with the Group’s regulatory and ethical principles.

The metrics, weightings and targets for the ESG-related challenges for 2026 are set out below:

ANNUAL FACTOR MEASUREMENT METRICS

Weight of members of

Schemes

ESG Metrics in Remuneration

In line with CaixaBank’s responsible
management model, employees’ variable
remuneration schemes (annual and Iong—term)

are linked to ESG factors such as: Quality,

Conduct and Compliance challenges, the
Sustainable Finance Mobilisation target,
engagement with companies with credit

exposure in sectors within the Net Zero
perimeter, performance in the leading
sustainability ratings, and the percentage of
women in management positions.

Weight of the Weight of Level of achievement for  Level of target rate for
executive Management Weight of Central  Territorial executive directors and Central Services and
directors Committee Services Services Target Management Committee Territorial Services
Quality Customer satisfaction in a 15% 10% 7.5% 5% Relational NPS (60%): 17% Maximum: 120%; Maximum: 100%;
combined recommendation Minimum: 80%. Minimum: 60%.
and customer experience Below 80% counts as 0%. Below 60% counts as 0%.
metric
Transactional NPS (40%):
66.4%
Sustuindbility Cumulative mobilisation of 10% 5% 5% 2.5% €48,320 M Maximum: 120%; Maximum: 100%;

sustainable finance (25%)%

% companies with credit
exposure in sectors under the
Net Zero perimeter (25%

Recognition by between two
and four of the main
sustainability rating agencies
among European peers (25%)

% of women in management
positions (25%

Compliance

A negative adjustment of 5% is included in the

event that a certain number of high and
medium criticality compliance gaps older than
6 and 12 months, respectively, are exceeded at

year-end

A negative adjustment 5%
of 5% linked to the

2026 conduct and
compliance indicator

is included

90 %
Between 3 and 5 agencies

445 %

Aggregate objective: 97.5%
O TN

MiFID (25%)
Commercialisation of
Products and Services (25%)

Minimum: 80%.
Below 80% counts as 0%.

No adjustment applicable

Minimum: 60%.
Below 60% counts as 0%.

An adjustment is applied for
central services. For Central
Services: Maximum: 100%;
Minimum: 60%. Below 60%
counts as 0%.
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The Bank has incorporated ESG factors into its employees’ variable remuneration T

framework since 2024. In addition, since 2021, ESG factors have formed part of the Long- & |

Sustainability ~ Term Variable Remuneration scheme applicable to the executive directors, members of

information  the Management Committee and the remainder of the Identified Staff (2 see the
“Integration of sustainability-related performance into incentive schemes” section).

Moreover, the management teams of CaixaBank Group companies include ESG-related
performance metrics within their variable remuneration schemes. They include annual
factors such as quality objectives, which comprise combined metrics for customer
recommendation and experience, as well as the same multi-year metrics outlined for

CaixaBank, S.A.
/ \ 4

SOCIAL AND FINANCIAL

FLEXIBLE REMUNERATION

BENEFITS SCHEME i HEALTH

CaixaBank employees enjoy As a complement to the - dh - INSURANCE LANERIAELD

various social and financial remuneration components,

benefits within their remuneration CaixaBank offers the Flexible J

package, including the retirement Remuneration Plan, which allows

savings contribution offered in the tax savings and personalisation of

Pension Plan, risk premium remuneration in accordance with 0\

covering death and disability, free the needs of each individual.

health insurance, childbirth Below is the range of products :__

benefits, assistance for death of a offered under the Compensa+ ; NURSERY SHARES

family member, bonus for 25/35 Plan of CaixaBank, S.A., with more \ /

years of service and loans and than 15,000 participating )

accounts with advantageous employees.

conditions.

Contributions to the Pension Plan \

are one of the main employee —

benefits offered by CaixaBank. For o)L TRANSPORT n- TRAINING

CaixaBank, S.A. employees, this o—-0 CARD O

benefit is provided through the VY H

Occupational Pension Plan (PC30), _ _

which ranks among the leading

occupational pension funds in

terms of assets under N\ N\

management and five-, ten- and

fifteen-year returns. CAR RENTING Y SAVINGS
INSURANCE
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EMPLOYEE EXPERIENCE AND WORKING ENVIRONMENT

06

Sustainability

information EMPLOYEE EXPERIENCE

The Employee Value Proposition is aligned with the Culture and Leadership Model and
aims to increase levels of engagement and make the employer brand more attractive in
order to make CaixaBank the best financial group to work for, it is built around four

pillars:

¥

We care about your
progress

We want you to grow, develop,
find opportunities to advance
your career and do so at
CaixaBank.

We care about your
well-being
and inclusion

We want to take care of you. We
contribute to your financial and
personal well-being, with
competitive remuneration and
multiple benefits. We offer
different measures to help you
achieve a work-life balance at
key moments in your life and to
create a healthy working
environment where you feel safe
and comfortable, allowing you to
develop in a diverse and
inclusive setting.

We care about the
future

At CaixaBank, we are working to
build a solid path for you, for us
and for future generations.
Together we want to innovate,
transform and prepare for the
challenges that lie ahead.

2
£

R

We care about
society and the
planet

Because what we do goes
beyond ourselves and has an
impact. We don't just work for
ourselves, we work for a
sustainable and just future. We
care for our environment and
contribute to improving people's
lives because we know that
together we can make a
positive impact on the world
around us.

10 9 Espafia
Spain
EMPLOYER 2026

FOR A BETTER WORLD OF WORK

For the fifth year running, CaixaBank has been
recognised for its management in 2025 and has
received the “Top Employer Spain 2026" seal from the
Top Employers Institute, a global authority in
recognising excellence in the professional
environment that organisations create for their staff.
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WORKING ENVIRONMENT

Consolidated Interim Management Report (January — June 2026)

The Group considers making a positive contribution to the health, safety and physical integrity of its employees to be a fundamental principle for improving the working environment.
Along these lines, the Group fosters employment security for its workforce through fair, stable and secure working conditions, as well as through initiatives aimed at preventing occupational
risks, protecting health, supporting work-life balance and promoting well-being in the workplace, thereby fostering talent retention and long-term sustainable employee engagement.

At CaixaBank, respect for labour regulations and working conditions, as well as for
employees’ rights — including freedom of association and trade union representation, and
the rights of their representatives — is essential. Dialogue and negotiation are part of the
way we deal with any differences or conflicts in the Group.

The Collective Bargaining Agreement for Savings Banks and Financial Institutions is
applicable to the entire workforce of CaixaBank S.A. and is supplemented by internal
agreements that develop and improve the conditions regulated therein. The current
collective agreement, signed on 18 April 2024 for the 2024-2026 period, provides for a
cumulative pay review of 1 % (5 % in 2024, 3 % in 2025 and 3 % in 2026), together with an
additional clause providing for compensation of up to 3 % if cumulative inflation exceeds
that level. In addition, a one-off payment of €1,000 was agreed for all employees in 2024,
the removal of level XIV as an entry level, and the extension of one additional discretionary
leave day for each year the agreement remains in force.

The remaining companies within the CaixaBank Group are governed by the sectoral
collective agreement in force at any given time, depending on the activity they carry out or
the country in which they are located.

CaixaBank respects the right of all workers to form trade unions and to join freely the union
section of their choice, as well as to exercise trade union activity within the Group, with any
form of discrimination against employees engaged in trade union activities being
prohibited.

In addition, an agreement is in place with the Workers’ Representatives whereby
Management declares its full neutrality in relation to employee representative elections and
makes all necessary resources available to employees and trade unions to ensure that
these processes are conducted properly.

CaixaBank maintains an ongoing and constructive dialogue with employee representatives,
which has resulted in the signing of numerous labour agreements covering all
employment-related matters affecting employees and, collectively, has led to
improvements in employment conditions over time.

There are no agreements providing for employee representation through a European Works
Council, a European Company (SE) or a European Cooperative Society (SCE).

97.7%

of employees represented
by legal representatives

99.8%

of employees covered by a
collective bargaining agreement

CaixaBank provides its employees a working environment with decent, fair and stable
conditions in which teams feel motivated and committed. In this context, CaixaBank
actively promotes hiring under permanent contracts, as a reflection of its commitment to
long-term employment relationships.

2027 target
=100%

of employees on
permanent contracts

99.7%

of employee contracts are
permanent
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Work-life balance is a priority area. CaixaBank has been applying disconnection policies
for years, promoting the balance of employees’ personal, family, and work lives. This fact
is reflected in the Bank’s achievement of the EFR Certificate (Flexible and Responsible
Company) at Level A of Excellence, awarded by the MéasFamilia Foundation. This
recognition endorses a management model focused on continuous improvement and on
creating a flexible and inclusive working environment.

CaixaBank has a wide range of measures available to its staff, designed to facilitate
work-life balance. The vast majority of these measures are included in the Work-life
Balance Protocol which forms part of the Equality Plan. Work-life balance measures are
divided into three main groups: Leave of absence, reduced working hours and leave
(paid and unpaid), which in many cases offer improvements on the provisions of the
Collective Agreement or the Workers' Statute. The measures can be consulted via the
People Xperience space (corporate intranet).

A TIIIm—==N

The EFR movement forms part of Corporate Social
Responsibility, promoting responsibility and respect for work-
life balance. Furthermore, it promotes equal opportunities and
the inclusion of disadvantaged groups, in line with current
legislation and collective bargaining, thus encouraging
voluntary self-regulation by member companies.

Consolidated Interim Management Report (January — June 2026)

To further promote work-life balance, CaixaBank applies digital disconnection policies. In
this sense, the internal employment agreements contain rationalisation measures of onsite
training and commercial activity for employees. The number of activities that can be
conducted outside of normal working hours established in the Collective Agreement are
limited. Priority is always given to the willingness and motivation of employees.

With regard to digital disconnection, CaixaBank has a protocol in place, the most notable
aspects of which are:

| Incorporate best practices to minimise meetings and travel, promoting the use of
collaborative tools.

| Avoid sending communications between 7 p.m. and 8 a.m. the following day, or during
holidays, leave or weekends.

| Avoid scheduling meetings that end later than 6:30 p.m.
| The right not to respond to communications outside working hours.

At the same time, since 2022 CaixaBank has operated a remote working model tailored to
its organisational structure, allowing up to six remote working days per month for Central
Services employees (30%) and up to four days per month for employees in the Territorial
Services and Connecta Centres (20%). Remote working is an added value for the Group's
employees, as it reduces stress caused by commuting and facilitates a work-life balance,
leading to improved commitment and results.

78.2%

of employees adhering to
remote working within the
potential collective

4
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The Group’s occupational risk prevention model is governed by internal policies and rules
that establish the guidelines and measures required to ensure appropriate working
conditions.

The Occupational Risk Prevention Policy is a formal statement by CaixaBank's
Management setting out its commitment to promoting all initiatives and measures that
contribute to safe and healthy working conditions. In March 2025, the Management
Committee approved the updated version of the Occupational Health and Safety Policy,
extending it to suppliers and other third parties that provide services to CaixaBank or that,
in any way, act on CaixaBank’s behalf.

Empresa Certificada

.g} 45001

SRl

AUDELCO

CaixaBank S.A. has been awarded the ISO 45001
certification, an international standard that establishes the
requirements for an Occupational Health and Safety
Management System (OHSMS). Its main objective is to help
organisations prevent work-related injuries and health
problems, as well as to proactively improve working
conditions.

Consolidated Interim Management Report (January — June 2026)

The occupational health and safety
management system is reviewed on a
regular basis through various types of
audits and interventions that monitor the
system’s effectiveness (external
certification audits, as well as internal
audits and management review reports).
The Group's entire workforce is covered by
occupational health and safety plans, in
accordance with the applicable
regulations.

CaixaBank considers the promotion of
occupational health and safety to be one of the
basic principles and fundamental objectives to
be addressed through the continuous
improvement of working conditions. The
promotion of employee well-being is one of
the pillars for achieving the goal of being the
best group to work for.
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CaixaBank promotes Health, Safety and Wellbeing with its strategy of Healthy Organisation
whose aim is to become a benchmark in this area. Being a Healthy Organisation goes
beyond meeting legal requirements. Its central goal is to achieve the highest level of well-
being for all people who form part of or are associated with the company, including
employees, customers, shareholders, suppliers and society as a whole. This is achieved by
taking into account several factors and variables that influence the well-being, motivation,
personal fulfiment and commitment of employees to the company.

CaixaBank has been recognised for its management of the
health, safety and well-being of its employees.

D

& Wellbeing
~COMPANY

ORGANIZACION
SALUDABLE

CaixaBank S.A. has been
awarded the SIGOS
(Healthy Organisation
Management System)
certificate by AENOR, which
recognises organisations
that promote healthy, safe,
sustainable and socially
responsible working
environments.

“TOP WELLBEING
COMPANY’ certification
awarded by Intrama,
which accredits the
Entity as one of the TOP
30 Companies in Spain
with best practices in
corporate health and
well-being.

Award of the Sports & Healthy Company Certification in recognition of the
Bank’s policies promoting health, physical activity and emotional well-
being, making CaixaBank the first certified bank and reinforcing the
alignment of the Somos Saludables programme with international best
practice standards.

Consolidated Interim Management Report (January — June 2026)

To achieve its objective of becoming a benchmark in employee health and well-being,
CaixaBank has an Organisation Health and Wellbeing Policy covering its entire workforce,
approved by the Management Committee in 2023, together with a 2025-2027 Healthy
Organisation Strategic Plan. The Plan’s primary objective is to create an ecosystem in
which employees can build their own well-being framework, helping them stay motivated
and engaged, reach their full potential, and prepare for the challenges and changes of the
years ahead by leveraging the following key drivers:

| Strengthening employee connections by enhancing the existing Well-being
Ambassadors Program;

| Enhancing and raising awareness through greater support from managers;
|  Moving toward a hyper-personalised well-being offering;

| Embracing a data-driven approach to support strategic and operational decision-
making;

| Focusing efforts on emotional well-being.

The Healthy Organisation Strategic Plan sets out the main lines of action across seven
pillars that collectively address all dimensions of well-being.

ESTAR CERCA PARA ESTAR BIEN

(BEING CLOSE TO FEEL GOOD)

PHYSICAL ACTIVITY
AND SPORT

HEALTH AND
SAFETY

EMOTIONAL
WELL-BEING

WORK
SPACES

SOCIAL
WELL-BEING

HEALTHY
EATING

FINANCIAL WELL-
BEING
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The lines of action of the Healthy Organisation Strategic Plan are set out annually in a Health
and Well-being Plan that defines the actions and initiatives to be carried out each year. The
main initiatives planned for implementation during 2026 are set out below:

Initiatives spanning all well-being pillars:

Emotional well-being: implementation of organisational plans, emotional leadership
training, mental health resources, and individualised services such as coaching and
psychological care.

Social well-being: strengthening programme communication and incorporating personal
and family support services.

Health and Safety: launch of prevention campaigns (such as the stroke campaign),
expanding medical services and digital physiotherapy, and promoting complementary
therapies.

Workspaces: standardisation of work environments, development of road safety plans,
occupational health and safety (OHS) training, emergency protocols, and workplace
adjustments for employees with specific needs.

Physical well-being: scheduling of events and adapting actions to each territory.

Financial well-being: Conducting an internal review of employee benefits to identify new
opportunities for improvement.

Healthy eating: talks with experts and new nutritional resources.

Consolidated Interim Management Report (January — June 2026)

The Somos Saludables (We Are Healthy) programme demonstrates the Group's commitment
to promoting well-being in healthy and sustainable environments, improving the quality of life
of its employees, and achieving maturity as a healthy organisation and benchmark in the
sector. Through the activities and campaigns of the virtual platform, awareness is raised and
benefits are offered for global health and the well-being of employees and their families.

During the first half of 2026, measures in the field of health and well-being were strengthened,
notably including:

—— 7)€ CaixaBank ‘ SomosSaludables

Extension to the entire workforce of well-being support services, such as psycho-emotional
support and digital physiotherapy.

Stepping up health prevention and promotion through specific training programmes and by
expanding brain-friendly spaces.

Implementation of campaigns aimed at the workforce, including medical check-ups,
donation initiatives, and clinical Programmes.

Assessment of environmental risks in the workplace, including radon gas measurement in
offices.

Promotion of awareness and dissemination initiatives in health and well-being, through
specialised sessions, talks with health professionals, and periodic distribution of content and
resources.

The Health and Well-being Plan includes the
Somos Saludables (We Are Healthy) Programme,
which has been promoted by CaixaBank as part of
its global Health, Safety and Well-being strategy.
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DIALOGUE WITH EMPLOYEES

ENGAGEMENT AND ACTIVE LISTENING

Engagement is a key factor in improving productivity, job satisfaction and employee
retention. In this context, the CaixaBank Group pursues a strategy of continuous
improvement based on three pillars: listen — act — communicate, in which open, two-way
dialogue with employees helps identify opportunities for improvement. active listening
approach is underpinned by the systematic collection of information, the definition of
both Group-wide and targeted action plans, and effective communication that translates
the employee voice into tangible improvements, thus helping to strengthen levels of
engagement and deliver the best possible employee experience. This is structured
through the following levers:

| Listen: Consolidation of a dynamic, segmented listening system focused on improving
organisational climate, culture and leadership, based on the continuous analysis of
multiple sources. The model brings together the Engagement Survey, Strategic Pulse
Surveys and Focus Groups, alongside systematic listening across 12 “moments of truth”
in the employee lifecycle, including onboarding, crossboarding, the candidate
experience and offboarding.

| Act: Using quantitative and qualitative analysis to develop and continuously update an
action plan (Plan Nosotrog comprising both Group-wide and regional initiatives
managed by cross-functional teams. The plan includes 56 initiatives that are
continuously refined in response to employee feedback, supported by cross-functional
monitoring and regular communication of improvements.

| Communicate: Establishing systematic, clear, consistent and action-oriented

communication through a range of channels, including internal websites, guides, automated
emails, communications for managers and HRBPs, and webinars, among others.

Consolidated Interim Management Report (January — June 2026)

CaixaBank has a range of tools for gathering employee feedback, which enable it to
identify areas for improvement and devise strategies or action plans to enhance the
employee experience. The main initiatives are described below.

The Engagement, Culture and Leadership Survey measures employee satisfaction as well
as employees’ perceptions of the working environment. The survey is carried out in most
of the Group’s companies every two years. In the intervening years, a Radar process is
carried out with a representative sample of employees to monitor progress and assess
the effectiveness of the action plans implemented.

—
©)

Target 2027

A new Engagement Survey will be carried
out during the final four months of 2026 to
measure the evolution of the main KPIs
(organisationcl climate, culture,
leadership, eNPS, etc.), identify trends
across the different areas of the
organisation and review the effectiveness
of the actions implemented under the
Action Plan (Plan Nosotros). The most
recent Engagement Survey was carried
out in 2024, with the following results:

83%

Overall participation

72%

Under the 2025-2027 Strategic Plan,
CaixaBank S.A. set a Total
Favourability (TF) target of 72% for
2027, based on the 2023
Engagement Survey result of 64%.

69%

Organisation climate and total
commitment favourability

In 2025, an Engagement Survey Radar (Radar 2025) was conducted among d
representative  sample of professionals from the workforce of CaixaBank S.A.
(approximately 20%), with the following results:

57% 73%

Overall participation

Organisational climate and total
commitment favourability
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In 2026, CaixaBank strengthened its active listening model by implementing a recurring
listening system (frequent pulsing) based on short, targeted surveys covering key
initiatives and projects. This approach complements traditional sources by enabling
feedback to be gathered close to the point of experience, supporting more agile, people-
centred decision-making.

Pulse surveys are deployed across key transformation and development areas and
consist of short questionnaires targeted at tailored employee groups, supported by
analytical follow-up that generates actionable insights.

A continuous and transparent dialogue is maintained to identify concerns and propose
improvements in areas such as working conditions, safety, equality and work-life
balance.

This role, present throughout the Bank, provides expert and approachable support,
ensuring that collaboration with managers and teams leads to effective action plans
aligned with corporate objectives, through active and ongoing listening that enables
needs to be identified and tailored responses to be provided.

Para que no te
quedes con la duda

— PreguntaME

The Group also provides an Employee Support Service (SAE).
This enquiry channel is based on a ticketing tool that improves
employee support by streamlining the handling of requests
and enabling Business Partners to focus on their strategic role
of supporting, understanding and developing people. It also
enables key information to be gathered using analytical tools
to identify employees’ main concerns.

AN

Consolidated Interim Management Report (January — June 2026)

Based on the information gathered through the various listening channels, action plans
are developed to introduce improvements to the Group’'s processes and practices,
enhancing the employee experience.

Plan Nosotros is the Group-wide action plan that brings together all initiatives aimed at
enhancing the employee experience based on the opportunities identified through active
listening.

000
Plan Nosolros Sk
In 2026, the Plan evolved to incorporate the results of Radar /

2025, the Business Area Directorate assessment and other
sources of information, consolidating a structured model that
transforms the employee voice into concrete, visible actions.
This model is structured in three phases — diagnosis, action
plan and follow-up — ensuring that areas for improvement are
identified, initiatives are rolled out and their implementation is
monitored.
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0 6 AFFECTED COMMUNITIES

Sustainability g~ |AL ACTION

Social commitment is one of CaixaBank’s main assets and
a key differentiator, integrated into its banking activities

QNANCE Global Finance
and extending beyond them through solutions that 5& %, owards CahaBank CaixaBank
=) 5 becomes the

address the needs of the most vulnerable people and 2 g Best Batntk fgr its first financial

. . o . . upportto socie . . .
support social projects that improve their well-being and ?(9} & ooseratthe AENOR [t

; i ; H IOBAL Sustainable Finance h

the environment in which we live. FINANCE  awards 2026 Action

In order to act as agents of this social transformation, CaixaBank focuses on:

®

Promoting participation and
dissemination of the impact of
"la Caixa"” Banking Foundation
Programmes, transferring the
main initiatives to the branch
network in order to broaden their
reach.

Creating partnerships with
third parties (other
foundations, customers and
institutions) to foster change
and corporate engagement.

&

Fostering solidarity alongside its
customers and through the
CaixaBank Volunteers
Association, to promote
corporate volunteering, customer
volunteering, and volunteering in
society in general, in collaboration
with “la Caixa” Banking
Foundation and MicroBank.

&)

Implementing initiatives and
programmes to respond to
urgent social challenges and to
offer opportunities to people and
groups in vulnerable situations,
also considering the dynamic and
changing nature of the axes of
vulnerability.

Promoting corporate banking
with financial solutions tailor-
made for vulnerable segments of
society and social entities.
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SOCIAL ACTION PROGRAMMES

Local Projects

Decentralised Social Action

Al

Thanks to its extensive network and close ties with local
communities, CaixaBank’s branch network is a highly effective
means of identifying needs, enabling the “la Caixa” Banking
Foundation to allocate resources with a significant impact in all the
areas where CaixaBank operates.

Fundacién

"laCaixa”

€13.2M

Of "la Caixa”
Foundation’s total €25
million budget allocated
to social organisations,
funds have been
channelled through the
branch network.

3,063

Actions aimed at
projects of local social

2,967

Beneficiary entities

entities

Donation collection platform

A platform for social organisations where CaixaBank makes its branch network and its
various electronic channels available, free of charge, to raise funds from customers and
society in general, who wish to collaborate with the various causes of these social
organisations.

€10.7M

Amount raised

2,661 2,261

Social entities
supported

Causes promoted

Consolidated Interim Management Report (January — June 2026)

Social/Environment

ReUtilizame

A social programme based on the circular economy that encourages companies to
donate surplus materials in good condition, so that social organisations can put them to
new use and improve their services and facilities.

339

204

Beneficiary entities

15,127

Donated items Donations

Young people

Conferences for young people

CaixaBank supports the ‘Lo Que De Verdad Importa’ Foundation congresses and the
awareness-raising sessions delivered by the Relife Foundation. This will help to spread
universal values among young people and allow them to listen to inspiring life stories and
dialogues about the world of addictions, thus providing them with the tools to empower
themselves for a better future.

6,728

Attendees to
congresses
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information Since 2005, CaixaBank Volunteering has provided
:K Voluntariado solupons for o!l those seel_<|ng initiatives to fulfil their
CaixaBank desire to contribute to social impact issues. The offer,
which is organised around three scopes: strategic 1
programmes, local activities, and support in Wﬁ%

emergency situations are based on corporate
volunteering activities for employees and customers

and activities aimed at the rest of society. . .
The Volunteer Campus is a training space that

seeks to provide volunteers with technical training
24,499 484,601 2,205 21,779 through valuable and inspirational content,
y : o , . enabling them to better support and understand
olunteers Beneficiaries Collaborating Activities q
entities e et people from vulnerable groups and, in turn, expand
the technical knowledge necessary to carry out
volunteer work with a positive social impact.

of whom 78% are
Group employees

Social Month

is the initiative that has been organised throughout the month of May 2026 with the aim of encouraging Employees
and their families, as well as customers and anyone interested, to participate in Volunteering in order to support social
organisations throughout Spain.

19,642 [ Vil 1,435 [k 42

Volunteers Beneficiaries Collaborating Activities The CaixaBank Group
entities carried out workforce took part in
Social Month
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O 6 CUSTOMERS AND END-CONSUMERS

Sgsftoinobility At CaixaBank, customers are the central focus of its activity and its reason for being. In
information 5026, CaixaBank has continued to strengthen its relationship with more than 20 million
customers, focusing on a close, personalised and omnichannel service.

The strategy has focused on delivering an excellent experience, underpinned by
technological innovation, sustainability and corporate commitment. Through a leading
network of branches in the Spanish market and a benchmark digital platform, CaixaBank
has continued to promote financial solutions tailored to the needs of each customer
segment, thus strengthening their trust and loyalty.

NUMBER OF CUSTOMERS TOTAL ASSETS

In Spain €693,429
6% LN

In Portugal

19.1M 1.8 M 20.9M TSIy €771,943M

In Spain In Portugal Customers Loans and advances Customer
to customers, gross funds

f
Spain’s leading bank in terms of the number of
customers, total assets and key retail products.

An integrated bancassurance model with a leading
distribution platform and factories.

!
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information

CaixaBank is the "Group of choice" for
individual customers in Spain and it has a
strong and growing franchise in Portugal.

MARKET SHARES

Consolidated Interim Management Report (January — June 2026)

Portugal at 31.05.2026

N.7% 13.1%

11.3%

Loans to Mortgages Consumer Savings Loans to Mortgages Loans to
households and credit® insurance! households and business?*
businesses businesses?®
o o, o
10.4% 10.7% 19.3%
Household and Investment Pension Life-risk Household and Investment Savings
company funds plans! insurance? company funds insurance
deposits deposits
/PREMIUM BRAND REPUTATION
s N P ? i ? \‘ i ey gq\wcﬁf*,
EUROMONEY':: EUROMONEY EUROMONEY  EUROMONEY: ¢ R B
A O2 6 PRIVATE BANKING | ATARg NG/ %‘L“éﬁ&ﬁucsj D)6
TR FLL——- : Ll BEST DIBIAL BANK
-y R p pWM S
EUROﬂONEY_ EUROMONEK PREMIO = WEALT';EE‘ZEH g §
PRIVATE BANKING / AIARDS 55 £ CIN@« Semmea
AWARDS: D18/ FOR EXCELLENCE / ) y ESTREEAS' GIOBAL
L ™/ ik

BEST RETAIL BANK
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CUSTOMER EXPERIENCE

Sustainability
information
Q é o
‘;m: CAIXABANK SPAIN BPI PORTUGAL
5
Consolidating the listening and action model for 89.0 88.3
Customer Experience improvement. Transactional Transactional IE individual IE Premier4
NPS Retail NPS Retail customers? 87.2in 2025
Firm?2 Connecta? 88.2in 2025
83.4% in 2025 80.0% in 2025

The customer experience is a strategic pillar of the 2025-2027 Strategic Plan, reaffirming
the commitment to providing attentive, personalised service tailored to customers’
needs. Therefore, CaixaBank, within the framework of the Strategic Plan, defined
objectives aimed at the continuous improvement of the customer experience, notably:

Transactional Transactional
NPS CaixaBank NPS Business
Wealth? Banking
To be Number 1 98.0% in 2025 97.7%in 2025
@ In the Global Satisfaction Ranking for the Digital Channel
(2027 target)!

CTLmanagement CTL improvement
Furthermore, the Group has integrated quality objectives into the remuneration 84.7% in 2025 5.6 pp in 2025
schemes for all employees, linking part of the incentives to customer satisfaction and
recommendation metrics, such as relational, transactional and digital NPS ( 7 see the
“Human Resources — Fair and meritocratic remuneration” section).

Relational NPS
Retail?

ixaBank has th t i t t | which q
CaixaBank has the customer experience measurement and management model whic 20.8% in 2025

allows it to listen, understand and act to achieve comprehensive management of the
customer experience.

IE Institutions IE Corporations
94.5in 2025 92.6 in 2025

—
9@

LISTEN UNDERSTAND ACT
Model Net Promoter We analyse
Score (NPS) | Close the Loop

| Action Plans
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O 6 SOCIAL INCLUSION AND PROMOTING EMPLOYABILITY

Sustainability  caixaBank believes that economic and corporate progress must be inclusive, sustainable

information and people-centred. The commitment to economic and corporate development goes
beyond merely financial activity: This translates into specific initiatives that foster equal
opportunities, financial inclusion, access to essential services and support for people in
vulnerable situations.

Throughout the first half of the year, CaixaBank promoted various initiatives aligned with
each of the three lines defined to move forward with its aim of supporting the economic One of the goq|s of the 2025-2027 Sustaina bi|ity

and social development of all people, thus consolidating its role as an active agent in 9 i 0
generating positive impacts on society. zleqvnel(s)rgorﬂsgrﬁpoofr;|t|hpeeeOCp?20mIC and social

oy Strengthening social
and financial inclusion
| Products and services for vulnerable
groups

| Accessible finance and service in
rural areas

| Culture and financial health

02

Supporting the
economic and

Promoting employability
and entrepreneurship

social
development of | Training for employment

all peop|e | Support for entrepreneurs and the
self-employed

Providing answers to
longevity

| Life-long savings planning

| Financial and personal well-
being of the elderly

7] see the “Governance and sustainability strategy — Sustainability strategy” section “K CaixaBank | 99
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Sustainability
information

SOCIAL AND FINANCIAL INCLUSION

Social and financial
inclusion is a key factor in
reducing poverty and
promoting shared
prospetrity. Promoting
financial inclusion runs in
CaixaBank’s DNA and is a
priority line of action under
the 2025-2027
Sustainability Plan.

CaixaBank's initiatives in the area of social
inclusion and financial inclusion are in line
with and go beyond the sector-wide
commitment defined in the Strategic
Protocol to reinforce the social and
sustainable commitment of banking,
signed by the Government of Spain and
the financial sector!.

During the first half of 2026, as part of the
2025-2027 Sustainability Plan, CaixaBank
continued to drive social inclusion and
financial inclusion through the following
approaches:

Consolidated Interim Management Report (January — June 2026)

Accessibility

To provide access to all products and services to all people, with
the aim of fostering financial inclusion. In this endeavour,
CaixaBank works to eliminate physical, sensory and cognitive
barriers in order to meet the needs of people with disabilities and
to prevent situations of financial exclusion by covering a large
proportion of the country’s municipalities and maintaining its
presence in rural communities.

Products and services for vulnerable segments

Design and offer specific financial products and services aimed
at meeting the financial needs of vulnerable groups. This line of
action ranges from the promotion of microcredits, which
facilitate access to financing for families with limited resources,
to the offering of fee-free accounts for vulnerable social groups,
tailored solutions for people with disabilities, and a social
housing programme for people in vulnerable situations.

Specific protocols are also applied to prevent financial abuse of
people in vulnerable situations, and dedicated support measures
are put in place for victims of gender-based violence.

Financial culture

Provide financial and digital literacy to empower the population
and promote decision-making processes that enhance their
well-being. As part of its ongoing support for education,
CaixaBank offers specific programmes for each group, including,
among others, financial literacy courses for people in vulnerable
situations, courses to reduce the digital divide, and the creation
of quality free content disseminated through various channels of
the Group. It also supports higher education and vocational
training programmes and collaborates in various initiatives with
education systems.
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Sustainability
information

CaixaBank aims to be the go-to bank and preferred choice
for all people, in line with the Group’s values. To achieve this,
it has been working for years on different projects to create
an accessible omnichannel experience, eliminating any
physical or sensory barriers.

In June 2025, the European Accessibility Act came into force, establishing minimum
accessibility requirements for a wide range of products and services, to ensure that all
customers, regardless of their capabilities, can access and use products and services

independently. This is a step forward across the European Union that promotes equal
opportunities and full participation for people with disabilities.

In this context, CaixaBank has stepped up its efforts to become more accessible. It has
done so on two fronts: Firstly, through cross-cutting measures affecting many areas of the
Group, promoting the use of simple language and ensuring that anyone can access
information through two sensory channels. Secondly, through the implementation of
specific measures related to physical accessibility, the adaptation of digital platforms and
employee training.

During the first half of 2026, CaixaBank continued to
make progress in rolling out the Accessibility Plan,
with a particular focus on consolidating the
operating model.

Consolidated Interim Management Report (January — June 2026)

MAIN ACTIONS CARRIED OUT IN
THE FIRST HALF OF 2026

Creation of the BeSocial space with all
information on accessibility and vulnerability
The BeSocial space has been created on PeopleNow, where
information relating to accessibility and vulnerability is
published, including, among other things, customer service

protocols for branches and specific protocols for people with
disabilities.

Strengthening the Social Banking Support
Centre

The Social Banking Support Centre has continued to be
strengthened as a means of providing support and specialist

expertise to the branch network, with the aim of delivering
more expert service tailored to vulnerable groups.

Installation of accessible queue management
systems

292 accessible queue management systems have been
installed in branches.

Accessible Tourist Accommodation Guide

In collaboration with ILUNION, CaixaBank has developed the
Accessible Tourist Accommodation Guide, a practical
resource for the tourism sector designed to facilitate the
incorporation of universal accessibility criteria across the
entire customer journey, from booking to check-out.

Accessibility training

Training on accessibility for the Accessibility and Social
Banking teams.

Progress in adapting documentation to
accessible language
CaixaBank has continued to make progress in adapting its

documentation to clear, accessible B2-level language and
accessible formats.
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O 6 CaixaBank considers accessibility to be an essential
_—— principle in the design of its products and services,
Sustainability . . . . . . .
information  ensuring inclusion for all. This vision translates into
universal solutions and specific initiatives aimed at
groups with particular needs. Perceptible

, \ Information must be capable of being captured by different senses,
such as sight or hearing.

&

<= @ Operable

The functions should be able to be used in a variety of ways, without

UNIVERSAL DESIGN PRINCIPLES FOR
ACCESSIBLE PRODUCTS AND SERVICES

.
—

©

N
L

The CaixaBank Group has an accessible corporate relying on a single method of interaction.

design system.

These are the technological components that enable .\ Understandable

the development of products and services launched @ ~ _
onto the market through any of the channels available N ;rr\reo::;ntent should be clear, coherent and facilitate the correction of
to the Group.

Robust

The design must remain accessible and functional across different
technologies, both present and future.
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BRANCH ACCESSIBILITY

CaixaBank branches apply the zero-step concept, which consists of
eliminating any differences in level between the pavement and the interior of
the branches or, if this is not possible, by providing ramps or lifts.

19

Branches where barriers
have been removed in
the first half of 2026

19 branches in the first
half of 2025

75%

Accessible branches

94%

Fully accessible
branches in Spain
90% in 2025

in Portugal
75% in 2025

ATM ACCESSIBILITY

ATM accessibility is based on, for example:
| Visual facilities

| Sound and tactile facilities

| Motor facilities

| Facilities for the elderly

An expert analysis was carried out by ONCE, with positive results.

In addition, in recent years, the visual appearance of ATM screens has been redesigned to

increase contrast, improve visibility, enhance the accessible experience offered, and
adapt to the new regulations.

100% of ATMs have advanced accessibility features for
blind or visually impaired users.
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APP ACCESSIBILITY

CaixaBank is immersed in a major technological change that will have an impact on all its
digital channels. The project has prioritised the app channel and will soon commence the
updating of the operations that are used on a daily basis. The improvements include:

| Compliance with the UNE-EN 301549 standard, which is aligned with the Accessibility
guidelines, WCAG 2.2, and also considers the increase in font size and landscape
orientation.

| Review with a specialised team thanks to a collaboration agreement with the ONCE to
guarantee an optimal accessible experience.

| Test among users with disabilities to regularly analyse possible friction points and
resolve them.

The CaixaBank app is undergoing a process of continuous improvement focused on
creating an inclusive experience for customers. The improvements range from
enhancements to colour contrasts and font sizes to the use of plain, simple language.

WEBSITE ACCESSIBILITY

In terms of website accessibility, CaixaBank takes into account factors such as colour and
size contrasts, the layout structure of the website and the provision of subtitles for
audiovisual elements.

ILUNION conducts half-yearly audits of the entire commercial portal. These audits detect
possible errors arising from the constant updating of content.

%
ek

The corporate portal complies with the AA accessibility
level of the W3C-WAI Web Content Accessibility
Guidelines 2.0. It is the only commercial banking portal
with such accreditation.
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Proximity

S
=)
=)

CaixaBank considers
that accessibility is
not only limited to
digital or sensory
accessibility, but
also includes
physical

proximity as a key
pillar of its inclusion
strategy.

CaixaBank views proximity as the ability to
be close to its customers at all times and
through various channels. To this end, the
Group delivers an omnichannel
experience  that integrates  digital
channels, available 24 hours a day, 365
days a year, with remote support services
and in-person services. In this way,
CaixaBank combines digital proximity with
physical proximity. To guarantee this
physical proximity, the Group offers
various in-person services, notably:

| The most extensive branch network in
Spain, with 3,455 Retail branches and
11,001 ATMs.

71 See the “Distribution model” section.

| Mobile branches.

Physical presence in the
territory

To ensure that all customers in
rural areas and seniors, CaixaBank
is committed to maintaining its
presence in those municipalities
where it is the only bank.
CaixaBank has 1,395 rural
branches, located in towns with
less than 10,000 inhabitants.

2,234

Spanish towns in which
CaixaBank is present.
2,234 in 2025

92%

Citizens who have a branchin
their local area (Spain).
92% in 2025

99%

Spanish towns >5,000 inhabitants
with a CaixaBank presence.
99% by 2025

464

Spanish towns where CaixaBank
is the only bank.
463 in 2025

59.7%

Portuguese towns and cities with
>5,000 inhabitants with a BPI
presence.

59.1% in 2025

CaixaBank is committed

to not abandoning any
towns where it is the
only bank.
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Commitment to financial inclusion in rural areas through mobile
branches

In order to strengthen the service in rural areas, CaixaBank has 29 mobile
branches (ofibuses), serving 1,423 towns, serving a population of 632 thousand
inhabitants, in 17 provinces: Avila, Barcelona, Burgos, Castellén, Ciudad Real,
Girona, Granada, Guadalajara, La Rioja, Ledn, Lleida, Madrid, Palencia, Tarragona,
Segovia, Toledo, and Valencia.

Each mobile branch follows a different route every day and, depending on
demand, visits the towns it serves once or several times a month. As well as
helping to prevent the financial exclusion of rural areas, this service preserves the
direct relationship with customers living in these environments, by maintaining
CaixaBank’s commitment to senior citizens and the agricultural and livestock
sector.

1,423 +78,000

Towns and villages served across Km/month

17 provinces.

+632,000 70%

Potential beneficiaries Users over 65 years of age

29

Ofiméviles (mobile branches)
(+3in reserve)

Mobile branches are key to CaixaBank’s strategy to
prevent financial exclusion in rural communities.
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06

iy CaixaBank, as part of its firm commitment to proximity and quality of service,

has designed financial products and services to address the financial needs
of people in vulnerable situations.

CaixaBank offers a specific range of products and services aimed at facilitating access to financial resources for
people in vulnerable situations. This inclusive proposal seeks to respond to the needs of groups with greater
difficulties in accessing the traditional banking system, thus promoting their economic autonomy and social
integration. CaixaBank promotes solutions such as:

a3 Specific inclusive microcredit offer
. Solutions such as microcredits without collateral, designed to support families without
access to conventional financing.

@

2= ) Inclusive finance solutions

Includes solutions such as the Basic Payment Account, which allows people at risk of
exclusion to operate without fees and commissions.

o
/)o

=)

Solutions for people with disabilities

Offer adapted for people with disabilities, thus guaranteeing physical and digital accessibility
to financial services.

I

- Specific offer for social entities

_@_ Specific financial solutions for social entities, with the aim of strengthening their sustainability
and capacity for impact in the territory.

ﬁ Social housing programme
]

CaixaBank has a social housing programme, which facilitates access to decent housing
solutions for vulnerable families.
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Specific inclusive microcredit range Its offering includes a range of products, with the following standing out in particular:

Sustainability  In line with its commitment to financial
information  inclusion and  social  development,

CaixaBank, through MicroBank, promotes a PEOPLE IN SITUATIONS OF VULNERABILITY

specific line of financing aimed at families ;

in vulnerable situations or with difficulties Confianza loan

in accessing traditional credit. Loan aimed at individuals and families who need to meet their basic needs or

deal with unforeseen circumstances, providing access to credit on inclusive terms
and without the need for collateral.

FAMILIES

Microcredits for families

Microcredits for individuals with income of up to three times the IPREM, to finance
projects related to personal and family development, as well as needs arising
from unforeseen circumstances.

MicroBank, the Group's
social bank, is a
benchmark in financial

123,488

inclusion through 124,201 €7,038 €874M e
microcredits. Transactions Average Amount of holders and
June 2026 amount operations co-holders of
June 2026 June 2026 family
119,255 as at €6,689 as at €798Mas at microcredits
June 2025 June 2025 June 2025

HEALTH
Health loan

Loans for family members or legal guardians who want to care for patients who
need temporary assistance in specialised centres for specific treatments and
specialised medical care for people suffering from mental health conditions
(eating disorders, behavioural disorders, etc.), with a view to helping improve their
quality of life and personal autonomy.

1Up to €25,200/year.
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Inclusive finance solutions

CaixaBank champions inclusive finance, especially
for those experiencing various vulnerabilities, through
various services and products designed to facilitate
access to basic financial services and promote
equal opportunities.

Consolidated Interim Management Report (January — June 2026)

Key inclusive finance solutions
Basic Payment Account

The Basic Payment Account is a key structural tool for ensuring access to the financial
system, contributing to a broader vision of financial inclusion aligned with European
regulatory frameworks.

Against this backdrop, CaixaBank is moving from a traditional approach focused on
vulnerability towards a more comprehensive model aimed at facilitating universal access
to financial services on equitable and transparent terms. Accordingly, the Basic Payment
Account is not conceived solely as a means of providing support, but also as a tool that
strengthens the financial inclusion of citizens, promoting their autonomy and participation
in economic activity.

This approach highlights CaixaBank's contribution to social cohesion and reinforces its
position as a benchmark in responsible banking, as well as its commitment to ESG
principles.

Account + debit card + basic financial services

I This includes the 45,354 customers of the Inclusion

Account. The Insertion Account is a solution for those

4 6] 5 3 0 who need to have social benefits paid into an account
I or access employment. It ensures the financial

R R inclusion of vulnerable people who, for reasons of
Customers with a Basic qument origin or lack of proof of income, are unable to open a

Account and an Inclusion Account! bank account.

Financial solutions for people who require support in exercising their legal capacity

As part of its commitment to inclusion and equal opportunities, CaixaBank has developed
specific solutions for customers who require support in managing their financial decisions.
These initiatives are intended to strengthen customers’ independence, improve their
understanding of financial information, and ensure the safe and appropriate use of
financial services.

To this end, the Bank has established specific protocols for assisting customer groups
requiring special consideration:

| Protocol to prevent financial abuse of vulnerable people. Includes the internal
procedure for identifying, assessing, and reporting to the Public Prosecutor's Office
cases involving customers exposed to abuse, conflicts of interest, or undue influence
that could result in financial loss. The branch network, based on a list of indicators,
reports suspected cases to the Legal Advisory; following an analysis, a decision is made
as to whether or not to refer the matter to the Public Prosecutor’s Office, which may take
measures to protect the assets of the affected clients.

| Protocol for dealing with customers who are victims of gender-based violence,
regarding the management of financial products and services.
Internal protocol enabling CaixaBank branches to implement specific measures to
ensure the confidentiality and safety of customers who are victims of gender-based
violence and to provide them with better support.
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Solutions for people with disabilities

CaixaBank has doubled down on its commitment to inclusion by developing specific
products and services that address the particular needs of people with disabilities.

These solutions complement the accessibility initiatives (71 see the “Accessibility”
section), offering adapted tools that guarantee autonomy, safety and equal opportunities
in interactions with the Group.

Braille Pack

CaixaBank offers the Braille Pack: the
first financial card in Braille literacy
code, developed in collaboration with
ONCE, enabling people with visual
disabilities to enjoy full autonomy when
making purchases across all types of
channels, both physical and online.

6,423

Braille Packs!

POS terminals for visually impaired people

In collaboration with ONCE, the accessibility of POS terminals for
visually impaired people was improved. This hew function enables the
POS terminal to activate “Accessible Mode”, which speaks the amount
to be paid out loud. 100% of Android POS terminals are equipped with
Accessibility Mode.

Sign language support for
people with hearing impairments

)

CaixaBank provides the following services to people with hearing
impairments: SVisual, is a simultaneous sign language video
interpreting service provided by specialist interpreters.

CaixaBank has been recognised by
the magazine Actualidad

Econémica with one of the awards .
for the 100 best ideas, for SVisual. L J

Easy guide to financial decision-making

CaixaBank has published an accessible guide! for people who require
support in managing their finances.

Written in Easy Read format, validated by the Asociacién Lectura Facil
and available in four languages, the guide makes the Bank's products
and services easier to understand and use safely, reinforcing its
commitment to financial inclusion and accessibility.
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Specific offer for social entities

CaixaBank has a value proposition to support third sector organisations, through which it
develops specific products and services. These include:

&

Accounts of social solidarity organisations

CaixaBank provides social welfare organisations
with the Entidades Sociales Solidarias (Social
Solidarity Organisations) account, which aims to
offer the services these organisations need for their
day-to-day in exchange for a fee that may be
subsidised if certain requirements are met.

20,921

Social solidarity
organisation accounts

NGO cards

Customers can support the social entities with
which they sympathise through NGO cards. Every
year, CaixaBank contributes a fixed amount per
active card or a percentage of the annual
amount of purchases made by the customer to
the social entities associated with the cards,
depending on the card chosen by the customer.
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Social housing programme

CaixaBank remains committed to being close to people and

contributing to their financial well-being, especially in times N
of greatest adversity. With this in mind, CaixaBank is — | oy M
developing an active policy of providing aid for primary AR

housing problems.

This policy of aid for first-time homebuyer issues is structured into two areas:

Early and specialised attention to customers with difficulties.

The promotion of social housing programmes.

Early specialised support

CaixaBank has a team specialising
in social housing management,
focused on identifying and
managing situations of vulnerability
or social emergency relating to the
main residence.

It also operates the Mortgage
Customer Service (SACH), a free
telephone helpline offering support
to customers facing mortgage
foreclosure proceedings.

Should cases of social exclusion or
vulnerability be identified, the cases
can be reviewed and alternative
measures to the legal proceedings
proposed.

Promotion of social housing programmes

The CaixaBank Group runs a social housing programme which has an
impact throughout Spain, aimed mainly at former debtors and
tenants of the Group who are in a situation of vulnerability and at risk
of residential exclusion.

The rent is adapted to the ability to pay of all these people, with
special consideration given to: families with a disabled member,
single-parent families with dependent children, families with minors
and family units in which there is a victim of gender violence or
elderly people.

6,835

properties under the
social rental
programme'

As part of the social housing programme, CaixaBank maintains its
commitment to the Government's Social Housing Fund by making a
total of 3,400 housing units available. Furthermore, CaixaBank has
signed collaboration agreements with various public administrations
in the Housing area.

Promotion of social housing programmes

1,571 5,264

. . . . . Non-subsidised Subsidised
The aim is to help improve the socio-economic situation of properties properties?
tenants. The main benefits for the tenant include social support average monthly average monthly

rent of €307

to help with their reintegration into the labour market (they are rent of €272

referred to the Incorpora programme of the “la Caixa” Banking
Foundation or other occupational programmes), as well as
support in managing energy aid and subsidies.

" Number of housing contracts in social housing programmes.
2 Includes 2,722 housing contracts with direct subsidies and 2,542 contracts relating to vulnerable households covered by agreements with Public Authorities or by specific residential
protection regulatory frameworks.
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Financial literacy is a key element in achieving financial
inclusion. CaixaBank is committed to improving the
financial literacy of its customers and, more broadly, of
society as a whole, through initiatives aimed at different
groups. These initiatives aim to improve people’s financial
knowledge and, in particular, to enhance their
understanding of financial products and risks to facilitate
decision-making and contribute positively to their
financial well-being.

Specifically, the content is mainly directed at the following
groups:

| Minors and young people.

| Elderly people (senior segment).

| People in situations of vulnerability.

| People with intellectual disabilities.

| Shareholders and society in general.

Main initiatives

Aula

Economics and Finance training, aimed at
CaixaBank’s retail shareholder base.

AULA PROGRAMME

LA EDAD DE LAS PRIMERAS
VECES (THE AGE OF FIRST-
TIME EXPERIENCES)

Digital content aimed at senior audiences,
showcasing the importance of planning for
retirement as the start of a new phase of life, with
opportunities for entrepreneurship, leisure activities
and continued learning.

CUENTAS PENDIENTES
(OUTSTANDING BUSINESS)

Digital content focused on financial planning, making
concepts such as saving, investing and retirement
more relevant and accessible to everyday life through
the experiences and needs of four distinct target
audiences.

FINANCIAL LITERACY - CAIXABANK
VOLUNTEERS ASSOCIATION

The CaixaBank Volunteers Association carries out
training sessions aimed at groups of all ages and
abilities. These activities, which include workshops
and lectures, aim to promote a better understanding
of finance. The content has been tailored to young
people, adults and people with intellectual
disabilities, thereby promoting a more informed
society that is better equipped to make responsible
financial decisions.

Consolidated Interim Management Report (January — June 2026)

MICROBANK ACADEMY

MicroBank Academy provides a 100% online learning
offering, including proprietary courses and
programmes developed in collaboration with Google
and Accenture. These free courses are tailored to the
real needs of entrepreneurs, regardless of whether
they are customers of the Group.

71 See the “Educational  Offering  for
Entrepreneurs — MicroBank Academy” section.

CaixaBank ks

Platform for events and audiovisual content,
designed to inspire, learn and grow. It offers live talks
and streaming on topics such as innovation,
sustainability, personal development and digital
transformation. It is open to customers and the
general public, with content tailored to different
interests.

IMAGIN ACADEMY

Programme aimed at bringing financial education
closer to young people in an accessible, direct and
engaging way through digital channels. It offers
content on key financial concepts, financial
management tools and practical information that
can be applied both to everyday life and to future
plans.

The programme includes “The End-of-Month
Podcast”, which addresses topics related to personal
finance and money management.

71 See the “Distribution Model —
imagin” section.

InMnagin

< CaixaBank | 10



Sustainability
information

CaixaBank is committed to training and supporting
entrepreneurship, as well as the economic development of
the territories in which it operates.

CaixaBank maintains a firm commitment to generating value and economic
development in the areas in which it operates. In order to drive this commitment forward,
CaixaBank has set itself, within the framework of the 2025-2027 Strategic Plan, the aim of
reaching 150,000 people who have improved their employability and access to
employment.

To advance this objective, CaixaBank promotes various lines of action aimed at
promoting employment, entrepreneurship and social development. Highlights here
include the initiatives developed by MicroBank, the Group’s social bank, which provides
financing for business projects and training programmes, as well as the activities of
CaixaBank Dualiza, which strives to strengthen vocational training and its dual-track
system, enhancing the employability of young people and the competitiveness of
companies.

CaixaBank is committed to creating jobs.

= 150,000 (2025-27 Strategic Plan target)
people who have improved their employability’

72,889 people who have improved their employability (2025-27)
24,673 in the first half of 2026

£5s
2y

T

‘i\’l, "'} CaixaBank is signatory of the Collective Commitment to
CnEp lsncersrr financial inclusion and health fostered by the United
FINANCE RESPONSIBLE NOtiOnS
INITIATE | BANKING b

Consolidated Interim Management Report (January — June 2026)

In line with its commitment to boosting social welfare, promoting employment,
entrepreneurship and social development, MicroBank's financing is noteworthy. Thus, in
addition to MicroBank’s contribution to financial inclusion described in the section A1 see
“Specific inclusive microcredit range”, MicroBank is committed to job creation, the
promotion of productive activity and personal development through:

| The start-up or expansion of businesses through the granting of microcredits to
entrepreneurs and financing for social enterprises.

| The granting of financial support to self-employed professionals and micro-
enterprises as an instrument to stimulate the economy.

| Financing for individuals and companies wishing to invest in their training and
education to improve their employability.

| The free training offering for entrepreneurs ( 71 see the “Financial culture — MicroBank
Academy” section).

CONTRIBUTION TO ECONOMIC DEVELOPMENT
AND JOB CREATION AS OF JUNE 2026

€30M

Allocated to social
enterprises

€30M as of June 2025

14,489

Direct jobs created with
support for entrepreneurs
and microenterprises

16,669 as of June 2025

4,234

Businesses created with
financial support

5,256 in June 2025

€26 M

Aimed at improving
employability through skills
development and
education.

€21 Mas at June 2025

€25M

In microcredits for
entrepreneurs who have
received support from
collaborating entities

€24 M as at June 2025

MicroBank has the support of the main European institutions (EIF, EIB, CEB) dedicated to
promoting entrepreneurship and microfinancing and acts as a bridge between these
institutions and the end client, channelling funds from the European Commission.

< CaixaBank |
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Consolidated Interim Management Report (January — June 2026)

With the aim of contributing to economic development and job creation, MicroBank offers entrepreneurs, professionals, companies and students a range of financial solutions tailored

to their needs, including:

Education

Funding for access to education or training to improve skills and employability.

The Skills and Education programme, in collaboration with the EIF, provides access to
funding for individuals and organisations that can provide education, training and skills
development services.

SKILLS AND EDUCATION LOANS STUDENTS

Loans aimed at people who want to further their education or improve their professional
skills.

32%

Of operations granted

€10M

Granted in the first

1,021

No. of S&E student loan

half of 2026 were managed holders
(1,027 transactions for  [aideltle[alia=Nels i

an average amount channel (via imagin).

of €9,938).

€64M since its launch

Skills & Education Loan Impact Study

The first Skills & Education Loan Impact Study was carried out during the year. The results

illustrate the product’s social and inclusive approach, highlighting:

| 89% of students would not have been able to continue their studies or would have done
so with great difficulty.

| 76% report an improvement in their employment situation.

SKILLS AND EDUCATION LOANS BUSINESSES

Loans to education and training centres to finance infrastructure, intangible assets and
working capital.

€16M

Granted in the first half of 2026
(151 transactions for an average amount of €106,438).
€108M since its launch

Entrepreneurs

Financing to support entrepreneurs and micro-enterprises, helping to create jobs and
establish new businesses.

Microcredits intended for entrepreneurs and micro-enterprises with fewer than 10
employees and annual turnover of no more than €2 million, requiring finance to start,
consolidate or expand their business, or to meet working capital needs.

€295M

13,493

Transactions

€21,839

Amount granted Average amount

(first half of 2026)

Microcredits aimed at entrepreneurs with difficulties in accessing the traditional credit
system and who have received advice from one of MicroBank's collaborating entities.

1,150 €25M

Transactions

€22,036

Average amount

Amount granted
(first half of 2026)

Microcredit aimed at financing sustainable investments linked to an agricultural operation
(agriculture, livestock, and farming) of self-employed and microenterprises, especially
young people who have joined the sector, to promote the economic development of rural
areas, as well as to provide a solution to generational succession.

New
Microcredit intended to finance projects with a positive and measurable social,
environmental, or socio-economic impact, providing innovative solutions to unmet needs

and contributing to improved quality of life, sustainability, inclusion, or access to
opportunities.

7K CaixaBank | 12
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Sustainable economy
Financing to support the just transition to a sustainable economy.
Sustainable Agri-investment loan

Loan aimed at entrepreneurs and microenterprises with less than 10 employees, up to
€2 M in turnover, operating in the agricultural and livestock sector. To finance sustainable
investments related to agricultural holdings, such as tractors and combine harvesters to
reduce machinery emissions, drought- and flood-resistant crops, and improvements in
water efficiency, among others.

16

Transactions

€1M

€69,730

Amount granted Average amount

(first half of 2026)

Social economy
Funding to facilitate access to financing for social economy organisations.
Social enterprise loan

Loans aimed at entities and social companies with up to 250 employees and up to €50
million of turnover, seeking a positive and measurable social impact through
economically viable and environmentally responsible business activity.

146 €31M €209,289

Transactions Amount granted Average amount
(first half of 2026)

Local Energy Communities (LECs) loan

Loan to finance shared self-consumption at the local level. Local Energy Communities
(hereinafter LECs) promote citizen participation in distributed energy projects,
encouraging the generation of renewable energy within the city or municipality where the
community members reside.

7 €7M

Amount awarded
since launch

Transactions since
launch

Consolidated Interim Management Report (January — June 2026)

NON-FINANCIAL SERVICES FOR ENTREPRENEURS
Partnerships to promote self-employment

An essential part of this is the collaborating entities to promote self-employment. The
collaborating entities enable better assessment of operations thanks to their knowledge of
customers. They provide technical support to entrepreneurs, facilitating non-financial
services, especially among groups at risk of financial exclusion.

P
96 n3 41 305
Local councils NGOs Public administrations | Active
entities
7 3 45 1,222
Universities [ Business Regional Chambers of Advisory
Schools government commerce customers
Nt
Services they provide:

= I I [ L
{&) & =)
Technical support for business
project development

Assessment of the
viability plan

Training and
monitoring

Educational programme for entrepreneurs:
MicroBank Academy

MicroBank Academy is a key part of MicroBank’s value proposition. It offers support,
training and resources to entrepreneurs, in partnership with Accenture and Google. It
includes online courses that are completely free of charge and open to both customers
and non-customers, with content designed to adapt to different levels of knowledge and
different needs. 71 See the “Financial culture” section.

15,317 146
Visits in the first half of 2026 Courses available
Women's mentoring

In 2026, a new mentoring programme aimed at women entrepreneurs was launched,
promoted by MicroBank alongside the Visa Foundation and Autoocupacié. This initiative
aims to provide personalised support to participants to help them develop and
consolidate their business projects.

TK CaixaBank | n3
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Sustainability =~ CaixaBank Dualiza is a foundation dedicated entirely to promoting and supporting Vocational Training, especially in its dual mode. CaixaBank Dualiza supports the demands of
information  companies and works with vocational training centres and teachers to train future professionals and improve their employability.

ACTIVITY IN THE FIRST HALF OF 2026

Promotion and dissemination

9th Dualiza Grants Call

| 38 projects involving 2,860 students, 58 VET
centres and 67 companies and institutions.

Bringing VET centres and companies closer
together

| 14 Duadliza breakfasts and meet-ups: 248
companies and 105 VET centres.

| T sectoral workshops: 174 companies

| '‘SME Mentor Support programme’: 166
companies, 23 VET centres and 173 students.

Events with students and teachers to promote

innovation

| MOOC ‘Intermodular Project’: 288 teachers.

| 4 innovation hackathons tackling real-world
challenges: 484 students.

| 2 Dudliza Innovalabs and 1 Dualiza Innova
course: 118 teachers.

| 6 programmes for developing soft skills: 1,927
students.
Active participation in VET conferences

| 12th Annual VET for Business Conference: 1,300
teachers.

| Bth InnovaProfes Congress: 203 teachers.

| 86 workshops and events supported to
promote VET.

KGixBark | fualiza

Focus

Workshops and conferences

| 28 activities to raise awareness of VET among
852 careers advisers and 561 teachers from
across the country.

Dualiza Vocations

| Roll-out of the programme in Castile and Leén,
the Canary Islands, Murcia and the Valencian
Community: 1,253 students, 24 companies and
16 VET centres.

LaBdasica Project

|  www.labasica.org platform: 1,842 teachers and
867 VET centres involved.

| Specialised training initiatives: 441 teachers.

| 7 study visits to leading centres in basic level
vocational training: 173 teachers.

Career guidance sessions with students

| 18 events and fairs to attract young people to
vocational training: 17,774 students.

IMPACTS - 1st HALF OF 2026

()

Research

Publication of reports on VET:

'VET  Barometer’ and ‘CIEC
Employment Report'.

Inclusive

3 VET analyses conducted:

‘VET and the generational transition in Spanish
industry’, ‘The paradox of women’s career
paths in vocational training’ and ‘Relevant
indicators for the guidance of vocational
training students:’ ‘educational and career
path’.

VET Observatory:

The only portal consolidating the data on VET,
Dual VET and VET for employment across all
the autonomous regions of Spain.

4,459

Teachers

7,005

Students!

1,255

Companies

436

VET Centres
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Against a backdrop of steadily rising life expectancy and an increasingly active and
prolonged later life, CaixaBank has stepped up its commitment to senior citizens with the
value proposition Generacion+.

Generacion+ is a further show of CaixaBank’s desire to support customers throughout
their lives and promotes a range of innovative products for long-term savings planning,
with products and services designed to ensure financial stability during retirement, as
well as a tailored customer service offering.

When it comes to long-term savings, CaixaBank offers a wide range of solutions tailored
to your various needs, both during the savings phase and when accessing your funds,
including MyBox Retirement, life annuities and pension funds.

This offering is complemented by financial awareness and literacy initiatives, such as
CaixaBank Talks sessions, which promote informed decision-making regarding long-term
saving and investment. (71 see “Financial Culture”).

Furthermore, the Group promotes social and volunteering programmes specifically
aimed at elderly people, encouraging their active participation in society and
contributing to their emotional and social well-being. These initiatives form part of
CaixaBank's firm commitment to socially responsible banking, and it places people at the
centre of its activity (7 see “Social action”).

il
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Consolidated Interim Management Report (January — June 2026)

Generacién+, fostering the financial and personal
well-being of elderly people.

Lifetime savings planning

Savings and Financial
investment literacy on how
products to save

Personal and financial well-being for elderly people

© ()
M 35
Proposal for serving Social programmes

elderly people and volunteering for
elderly people
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Sustainabiity - Generacién+ is celebrating Ve ~
its first anniversary as an SUPPORTING ADAPATING TO HOW THEY
initiative designed to support PEOPLE WANT TO INTERACT
the new era of longevity. o .
. . . Specialised 100% Cashier Personal Advance
Following its launch in 2025, Generacién+ q
has cemented its status as CaixaBank’s training for all t faci ser-friend| porvice support via telephone payment of the
i raining for all customer-facing user-friendly u vi y
:(:cyr:;fst:r;ng It:n;:‘\jlir::;ss t‘:'l:dchc::teirr'lg:‘se:: staff on providing high-quality, and passbook- hours and WhatsApp. monthly pensions
planning, building on its priority customer EEREEAU ST e, Z(T),\qut'ble Wit T 900 365 065. Direct ?hnetkr%eoﬁrt.'h Eie e
service model launched in 2022. q ’ restrictions support from a ’
Solutions ' specialised agent,

without any preliminary

During this first year, the initiative has autornated filters to

strengthened a more proactive for the liquidation of real estate

relationship  with  senior  customers, assets. To turn their wealth into navigate.
structuring its offering around financial well-being and support.
planning, encouraging retirement

savings, liquidity alternatives and an
ecosystem of services focused on well-
being. During the first haif of 2026, the CAIXABANK STRIVES TO IMPROVE FINANCIAL INCLUSION
range of services continued to expand
with new benefits and features designed

to make customers’ daily lives that bit Branch network Advisory Committee The Bienestar+

easier, notably including the free last will . .

service in collaboration with Legdlitas . o . Academic Chair

ond jewsllery valuation and custody ESGGSSIE IRdCog T ERHE NS Bl e —

solutions through Monte de Piedad. b'rcmches and 11,001 ATMs. The provides expert advice and Promotes II;]I‘I]tIthveIS.tCIIrT;$? <:1tf derl
commitment not to walk away strategjic vision, enriching lmprclovmgd fe ct|uq 17 @17 IS @r Sl lIih

Furthermore, Generacién+ has continued from any town remains in place decision-making and further %%?Ssﬁxgr(;ndossuiigi%gbrlgge el

to introduce new services in areas such as and the ofibus service is being enhancing the value proposition. 5 G EE TeuE reseorchpp

leisure, protection, training and support, expanded (1,423 towns and mor%tori%g ondgthe develop’ment of

including assistance in situations of villages). evidence-based solutions.

dependency through the management of
public aid and access to specialised
resources, with a comprehensive support
model that goes beyond financial

matters. PROMOTING AWARENESS AND RECOGNITION

Agreement with
Atresmedia

Premios
Generacion -

Initiative aimed at recognising and raising the
profile of projects that contribute to improving
the quality of life of elderly people and
promoting a positive view of longevity.

Collaboration within the framework of the
“Hablando en plata” initiative to raise
social awareness of ageing and foster a
more inclusive and realistic debate on
the role of elderly people in society.
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Sustainability
information

Generacion+ offers an end-to-end service focused on
retirement planning and support for elderly people.

CaixaBank has
renewed its AENOR
certification and has
likewise secured
CEOMA certification.

Three years after being the first company
certified by AENOR as an entity committed
to elderly people, CaixaBank has renewed
this certification and incorporated CEOMA
certification, being the first and only
company to obtain the highest rating, thus
consolidating its sustained commitment to
the elderly.

COMPROMISO CON
LAS PERSONAS
MAYORES Personas Mayores

CaixaBank is taking part in the

‘Alianza Intergeneracional’
(Intergenerational Alliance)
project, promoted by the
SERES Foundation.

Initiative that views collaboration between
generations as an opportunity to promote
more inclusive, accessible, and diverse
projects that address the challenges
facing society. An initiative that brings
together companies, experts, the public
sector and society.

A benchmark in supporting the elderly.

€39,872M

Annuities

63%

Annuity payment

€4.6M

Senior customers

Consolidated Interim Management Report (January — June 2026)

45%

Penetration rate among
those aged 65 and over.

34.3%

Market share of direct
pension deposits
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PRIVACY AND DATA PROTECTION

CaixaBank is governed by the highest standards of respect for the fundamental right to
personal data protection, as well as the preservation of the confidentiality of the
information it processes. These are the fundamental pillars on which trust, an essential
value of its activity, is based.

CaixaBank works on the basis of principles that allow people to maintain greater control
over their personal data, ensuring that only the data strictly necessary for the specific
purposes for which it is collected are used. Measures are also implemented to delete or
correct data that may be unnecessary, inaccurate or incomplete, as well as to retain it
only for as long as strictly necessary for its legitimate use. Lastly, CaixaBank has and
applies security measures aimed at ensuring the confidentiality, integrity, availability
and resilience of the systems and services associated with its data processing activities.
These measures are set out in the CaixaBank Group's Information Security Policy and
described in the 71 "Cybersecurity” section.

From a preventive and proactive approach, the measures to be applied to information
systems to protect information throughout its life cycle are defined in the aforementioned
regulatory framework and, in any case, the application of specific measures is specified in
the analysis and assessment of the specific risk of each data processing operation
carried out by the entity, following the methodology envisaged for data protection impact
assessments (DPIA).

Consolidated Interim Management Report (January — June 2026)

CaixaBank's strategy in the area of privacy is structured around the following objectives:

Continuous improvement in all aspects related to privacy and, in particular, proactive
responsibility and applying the principle of data protection by default and by design.

A culture of data protection and privacythrough awareness and continuous, high-quality
training for all Group employees.

Includes the protection of information in general and personal data in particular. In this
regard, coordination and collaboration with the Chief Information Security Officer
(cIs0) is also ongoing, and the CISO is a member of the Privacy Committee, the Risk
Management and Impact Assessment Committee, and the data processing evaluation
team. Furthermore, the Data Protection Officer (DPO) sits on the Bank’s Security
Committee.

Governance and analysis of artificial intelligence within the framework of data
protection. There is ongoing coordination and collaboration with the Chief Artificial
Intelligence Officer (cAl0), who is a member of the Privacy Committee, the Risk
Management and Impact Assessment Committee, and the data processing evaluation
team.

Data quality and governance. Coordination and collaboration with the Chief Data
Officer (CDO) are carried out on a continuous basis, and the CDO is also a member of
the Privacy Committee.
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Sustainability  CaixaBank ensures sound risk management when it comes to data protection. For this

information

reason, it has a solid governance model. The pillars on which the CaixaBank Group's data

protection and privacy risk governance framework is based are :

-

Compliance  with  the
principles set out in the
Corporate Privacy Policy!
by all CaixaBank Group
companies within its scope
of application.

Corporate supervision
carried out by CaixaBank's
corporate  function on
Group companies.

o Alignment of the data o 0 Involvement of the

protection and privacy ) governance and

m strategy among all the ||r91|| management bodies of all
Group's companies , as e Group companies.

54

well as alignment with best
practices, supervisory
expectations and current
regulations.

Internal control framework
based on the Three Lines of
Defence model which
ensures strict segregation
of duties and several layers
of independent control.

The Data Protection Officer
(oPO) is responsible for
advising, reporting and
overseeing compliance with
data protection regulations
across all Group companies.

The highest body responsible for privacy and data protection risk management is the
Board, which, among other functions, is responsible for establishing the strategy and
fundamental principles of privacy and data protection risk management in the Group. It
supervises their application and periodically assesses their effectiveness and adopts, if
necessary, the appropriate measures to remedy any possible deficiencies. It is also
responsible for establishing the framework for monitoring and evolving privacy and data
protection risks, as well as overseeing compliance with the fundamental right to data
protection. Their remit also includes approving and ensuring compliance with the
Corporate Privacy Policy'.

The Data Protection Officer (DPO) is responsible for reporting periodically to the Privacy

Committee, the Management Committee and the Chief Executive Officer on matters
relating to privacy and data protection.

' The principles of this Policy are public: General Principles of the Corporate Privacy and Data Protection Policy

Consolidated Interim Management Report (January — June 2026)

Framework of privacy policies and principles
CaixaBank's corporate privacy policy

CaixaBank’s corporate privacy policy', last updated in 2024 by the Board of Directors, sets
out the framework governing privacy and the ethical use of data.

The Policy sets out the principles that the Group applies to the processing of personal
information, the rights it recognises for data subjects and the internal governance
framework. The Policy also governs the role of the DPO and ensures that the necessary
procedures and measures are in place to ensure privacy and data protection risk
management in accordance with the Group's risk appetite.

The Policy is subject to review by the Board of Directors on a triennial basis. However, the
Compliance Department, together with the DPO, carries out an annual review of the
content and, where appropriate, proposes amendments for approval by the Board of
Directors.
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Privacy and Data Protection Committees Corporate Model

Sustainability  In  relation to its duty to provide information, |n addition to the privacy policy framework, the Group has two corporate  All companies belonging to the CaixaBank
information  CaixaBank makes its Customer Privacy Policy’ committees that oversee the day-to-day management of privacy and data  Group have common regulations and

available to the general public and its customers in  protection risks. policies (adapted to their jurisdictions and
particular. This policy provides detailed information sectors in which they operate) governing
on how the Group processes personal data, including the privacy and data protection of data
a direct channel for contacting the DPO, and specific subjects.

channels for exercising rights and consulting the . . .
essential aspects of joint data processing, as well as Its purpose is to guarantee respect for the fundamental right to data protection

: : : : Furthermore, the Companies within the
a link to manage preferences regarding the data (os. s.e:t out in the Charter of Fundqmental Rl_ghts of the Euro.peqn Union) in all CaixaBank . Grou hlcc):lve established
; ; ; activities carried out, through ongoing oversight of the application of relevant . P
processing carried out, for the purposes of complying VIS - . S > >90 . common infrastructure for both the
; i ; legislation at all times, resolution of identified issues, and, where appropriate, X
with the provisions of Articles 13 and 14 of the General o b ) A . SRR management of potential personal data
Data Protection Regulation (hereinafter, GDPR), as leadership in implementing regulations and establishing interpretative criteria in

i NGl this area breaches and the handling of data
well as with the principle of transparency. ’ subjects’ rights.

This Policy is available on the CaixaBank website and

. 8 . In addition, there is a Data Protection
is reviewed and updated every six months to

X S Monitoring Group comprising the Group's
accurately reflect all data processing activities @ m Companies, through which the DPO
carried out. W & communicates the criteria adopted by the

Vi L J Corporate Privacy Committee to the
Moreover, CaixaBank informs its customers Group’s Companies. This group is attended
individually of each update made to the Monthly Reports to the Risks managed: by the privacy officers of the Group’s
aforementioned Policy through the current account frequency Management legal, regulatory companies, as well as the national DPOs of
statement sent to them each month in a separate Committee and conduct international subsidiaries.

section and/or through the usual channels.

Furthermore, the Group has a series of protocols in

the area of data protection that reinforce

management: Reviews and, where appropriate, approves new personal data processing
activities, as well as the ethical use of data and artificial intelligence components.

| Protocol for the creation and maintenance of the Their decisions are ratified by the Corporate Privacy Committee.

Record of Processing Activities (RPA), which
incorporates the Artificial Intelligence Components
Record (RICR), so that Al components are

associated with the data processing activities in @ ( ]
which they are involved. m &
1V l J

| Data retention protocol.

Monthly Reports to the Risks managed:
| Protocol for the management of personal data frequency Corporate legal and
breaches. Privacy regulatory
Committee
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Sustainability
information

CaixaBank has a data protection management framework that incorporates a set of
measures designed to ensure the appropriate and secure processing of customer data. It
is also supported by dedicated communication channels through which clients can raise
any privacy-related queries, as well as by specific procedures for managing incidents,
ensuring an effective and consistent response to any situation that may affect personal
data.

Measures implemented in support of the commitment to data protection

For the CaixaBank Group, it is essential that its employees, customers and shareholders
are aware of their right to data protection and understand the importance of
confidentiality and respect for the fundamental right to personal data protection of data
subjects.

CaixaBank has an internal policy on confidentiality and the processing of personal data,
which all employees are required to follow. In this regard, in order to keep its employees
informed and aware of all relevant aspects to be considered in their daily work to ensure
compliance with data protection regulations, CaixaBank has an internal policy, Standard
47, relating to Confidentiality and the Processing of Personal Data.

The Group also provides mandatory periodic training to its employees on data
protection. This training includes a mandatory course that must be completed every two
years, with successful completion being a condition for receiving variable remuneration.

In addition, members of the Privacy Committee, the Risk Management and Impact
Assessment Committee, the DPO and the Privacy Office receive ongoing specialist
training provided by ISMS Forum on data protection and information security.

In addition, specialised training has been provided to teams whose roles require specific
expertise in data protection. In particular, members of the Privacy Committee attended
an in-person course on data protection in the context of artificial intelligence, covering
topics such as the differences and similarities between the GDPR and the Al Act, data
processing assets that qualify as Al systems and their cybersecurity implications, as well
as data governance in the context of Al

Finally, awareness-raising initiatives are carried out on an ongoing basis. The Privacy
Office also prepares and circulates a regular newsletter on privacy and data protection,
highlighting the most relevant developments affecting the Group in this area.

Consolidated Interim Management Report (January — June 2026)

The Group has a dedicated department tasked with monitoring and implementing
regulations, through which the study and assessment of the impact, as well as the
necessary action plans, are channelled by the specialist areas.

Furthermore, the DPO's office continuously monitors the pronouricements of data
protection authorities and, where appropriate, refers them to the privacy committee for
information, follow-up and, where necessary, the adoption of action plans.

The Group has procedures in place for managing security incidents and implements
security measures designed to preserve the confidentiality, integrity, availability and
resilience of the systems and services associated with data processing activities (7 see
the “Cybersecurity” section).

Data protection and privacy across the Group are supported by an internal control
framework based on the three lines of defence model: DPO Office, Regulatory Compliance
and Internal Audit, which guarantees an adequate segregation of functions and the
existence of multiple levels of independent control. In this context, Internal Audit carries
out specific reviews of compliance with data protection regulations as part of its annual
audit programme.
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CYBERSECURITY

Cybersecurity is a key priority for the CaixaBank
Group and supports the transformation of the
Group's technological ecosystem

In these first few months of 2026, an unprecedented shift is taking place in the
cybersecurity landscape. A significant increase in the volume, sophistication and speed
of cyberattacks has been observed as a result of attackers’ adoption of artificial
intelligence, together with the development of increasingly advanced models capable of
autonomously identifying and exploiting vulnerabilities (Frontier Al), significantly reducing
the time required to carry out an attack.

This evolving threat landscape requires the CaixaBank Group to rethink its cyber defence
strategies, moving towards more resilient, automated and Al-driven models capable of
anticipating and containing threats in real time.

As part of the 2026 Information Security Master Plan, and in line with the Cosmos Plan
(71 see the “COSMOS” section), key initiatives focus on strengthening the organisation’s
cyber resilience by enhancing advanced identification, detection and response
capabilities through the use of agentic technologies. Moreover, CaixaBank has launched
a specific plan to address the threat that models such as Anthropic Mythos pose to
cybersecurity. Likewise, key cybersecurity capabilities continue to evolve, such as
quantum cryptography, data protection, security in cloud environments, authentication
mechanisms, digital client identity, strengthening cybersecurity controls applied to
suppliers, securing software development, prevention of data leaks, and enhancing
capabilities for the proper management of new risks associated with the use of new
technologies such as artificial intelligence.

Consolidated Interim Management Report (January — June 2026)

Given the importance of technology in customer interaction and for the development and
growth of the Group's business, CaixaBank has flagged technology risk as a top-level risk
in its corporate risk catalogue.

In this context, and as part of the strategic risk processes established for the identification,
measurement, monitoring and control of risks ( 7 see the “Risk Management” section),
information security risk is assessed on a regular basis (Risk Assessment) as part of
technology risk.

The results of this process are used to assess information security risks and identify any
additional countermeasures needed to keep risk within the Group’s defined risk appetite,
as well as to prioritise the allocation of effort and resources across the various
countermeasure implementation initiatives.

To mitigate the risks identified, the Group has a robust governance framework, an effective
control environment, a corporate operating model supported by a skilled team, and the
Cosmos Plan, whose objectives are aligned with the Group’s 2025-2027 Strategic Plan. In
the field of information security, this Plan is implemented through the Information Security
Master Plan.
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GOVERNANCE FRAMEWORK

CaixaBank has an information security
governance framework in place,
structured around various governance
bodies entrusted with oversight, the
corporate Information Security Policy, the
Technology and Information Security
Committee, and an internal control
framework with risk management certified
in accordance with the highest standards.

The Innovation, Technology and Digital
Transformation Committee is the main
body within this governance framework
and supports the Board of Directors in
supervising and monitoring the various
technological risks to which the Group is
exposed.

The Corporate Information Security Policy
establishes the governance framework,
duties, roles and general principles for the
management of cybersecurity, including
the role of the CISO, who is responsible for
implementing the strategy and
periodically reporting on the level of
achievement to the governance and
management bodies.

Meanwhile, the Information Technology
and Security Committee oversees the
application of the Information Security
Policy, enforces compliance with the
information  security  strategy, and
monitors the effective implementation of
initiatives in this area.

As a framework for managing information
security risks, the CaixaBank Group has a
Corporate Information Security Policy’ in
place, which defines the corporate
principles upon which actions in this area
must be based, namely:

| Define the technical and organisational
measures necessary to mitigate the risk
to the Group’s information security.

| Ensure that information  security
decisions are assessed in order to
maintain  an  appropriate  balance
between profitability and risks.

| Ensure consistently sound
management of this risk, in line with the
Risk Appetite Framework, so that it
remains within the medium-low risk
profile established by the Board of
Directors for the Group.

| Comply with regulatory requirements
and supervisory expectations.

The Policy is based on the principal
international standards and is aligned with
the Corporate Technology Risk
Management Policy.

The Policy is reviewed annually by the
Board of Directors, with its next update
scheduled for September 2026.

Consolidated Interim Management Report (January — June 2026)

This is the highest executive and decision-
making body for all matters relating to
information security at corporate level,
chaired by a member of the Management
Committee.

It is responsible for ensuring information
security across the Group through the
effective application of the corporate
information  security policy and the
mitigation  of  identified risks and
vulnerabilities.

Frequency:
Quarterly

@ \ Reports to the

Management
m Committee

N\  Risks managed:
Conduct and
Compliance and

Technological

3

Committee meetings in
the first half of 2026:

p 1

Ordinary Extraordinary

! Certain principles set out in this Policy are publicly available on the corporate website: Principles of action of the corporate information security policy on information security
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CONTROL ENVIRONMENT

The Group's internal control framework is integrated into the Group’s internal governance
system, aligned with the business model. Its guidelines are shaped on the basis of the
“three lines of defence model". In the field of information security, these three lines of
defence are formed by the areas of Information Security, Non-Financial Risk Control and
Internal Audit. Furthermore, CaixaBank is subject to supervision by the banking regulator.

Consolidated Interim Management Report (January — June 2026)

CaixaBank takes part in various exercises involving tests to assess specific cybersecurity
capabilities, consistently ranking among thetop-performing banks in Spain.

BENCHMARKS

ISMS2 DJSI3 CSF4
CaixaBank 8.3/10 97/100 416/5
Peers 7.2/10 - 3.46/5
The control environment is based on the three lines
of defence model, ensuring a clear segregation of BITSIGHT!
duties and multiple layers of independent oversight. _’(
[
Peer 1 Peer 2 Peer 3 Peer 4
810 800 760 700
aN 2N N 2N

In addition to security reviews, assessments carried out by the lines of defence,
inspections conducted by the supervisory authorities and audits performed by third
parties (including SWIFT, IBERPAY, TARGET2 and PCI, among others), as well as the annual
financial audit, which includes aspects relating to information security, CaixaBank
maintains internationally recognised annual certifications in the field of information
security, including I1SO 27001, which certifies all of the Group’s cybersecurity processes,
including the CSIRT, and the National Security Framework certification for the payment
gateway the Group provides to public sector bodies.

| External BitSight rating (900-0 scale).

2 ISMS Forum 2025 Cross-Sector Cyber Exercise.

3 Dow Jones Sustainability Index (DJSI) 2025. Information Security. 71 See the “ESG Indices and Ratings” section.
' Cyber Strategy Framework (CSF)

Note: CaixaBank and BPI obtained the same score (810).
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CaixaBank remains committed to sustained
investment in cybersecurity, maintaining its
strategic focus on protecting the Group against
growing risks and strengthening its digital resilience.

St

71 See interim consolidated financial statements of CaixaBank Group.

Consolidated Interim Management Report (January — June 2026)

With the aim of mitigating risks associated
with information security, the Group has a
clear strategy in place, which is put into
practice in day-to-day operations through
the implementation of specific action plans.
This strategy is aligned with the 2025-2027
Strategic Plan, under which Cosmos
(2025-2030) was launched as a
transformational programme designed to
turn the technology ecosystem into a
competitive advantage that supports
business growth and operational efficiency.

The strategy is implemented through the
Information Security Master Plan, which
sets out the projects to be delivered during
the year. The Plan brings together both the
transformational initiatives defined under
Cosmos and those arising from the
ongoing review of risks and the continuous
monitoring of global threats.

During the first half of the year, CaixaBank
carried out a range of initiatives under the
2026 Information Security Master Plan,
primarily aimed at protecting business
processes and strengthening the Group's
ability to respond to potential threats.

To implement these initiatives, CaixaBank
made the necessary investments in both
technical capabilities and the human
resources required for their delivery. In this
regard, CaixaBank will have a budget of
over €140 million' for 2026.

The main initiatives carried out are described
below:
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CULTURE AND
CYBERSECURITY

SECURE
DEVELOPMENT

CYBER RESILIENCE

CYBERCOMPLIANCE

PREVENTION OF
CYBERFRAUD

THIRD PARTY RISK
MANAGEMENT

IDENTITY AND DATA
PROTECTION

CYBER POLICY
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CaixaBank fosters a culture of

cybersecurity through continuous
awareness programmes aimed at
employees and customers alike

In the first half of 2026, various specialised awareness programmes were

carried out among employees and customers.

Employees

Completion of mandatory training. The
compulsory annual course ‘Information
and Physical Security’ has been launched
on Evoluciona.

Monthly InfoProtect webinars. A webinar
featuring the latest information on the
main types of fraud.

Newsletter: InfoProtect Security News.

InfoProtect channel. A new post is
published every week, sometimes
including videos.

Monthly phishing simulations. Monthly
online sessions to raise awareness
among users. In addition, a combined
vishing and phishing simulation for the
Management Committee.

InfoProtect Club. Network of 17 security
ambassadors deployed across branches,
with the aim of promoting a cybersecurity
culture throughout the Group.

Customers

| Anti-fraud guide for customers in small
towns and villages:

Customers from small towns and villages
who visit the ‘Ofibus’ mobile branch are
handed a practical guide containing
useful advice on how to spot potential
fraud and what to do if they encounter it.

| Information for customers about the
NFC attack: A dangerous cybercrime
campaign exploiting the NFC chip in
mobile phones to steal bank details.

| Awareness campaign on the risks of
digital fraud and how to prevent it. With
the mini-series “Uncovering Cyber
Fraud”, comprising six short videos.

| Online content: New articles and videos
on cybersecurity and fraud prevention
on the website, blog and CaixaBank
social networks.

| CaixaBank Protect. Quarterly newsletter
with security and fraud prevention
content. It is sent to more than 8 million
customers.

Consolidated Interim Management Report (January — June 2026)

Escalation of potential cybersecurity incidents

CaixaBank fosters a robust cybersecurity culture through training and awareness-
raising among its employees, as well as through internal policies that all staff
members are required to be familiar with. These set out the obligation to report
immediately any incident or suspicion that may affect the security of the Group’s
information. Employees also have access to dedicated tools for reporting phishing
attempts, the effectiveness of which is assessed through monthly simulations.

INFOPRZTECT. |

y

A brand that integrates all security awareness
initiatives, aimed at employees and
customers alike.

ol

Q000
6 82%
Phishing simulations per Employees who completed
employee during the first the security course in the half
half of the year of the year (launched in April)
12in 2025 (annual) 97% in 2025 (annual)
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Within the framework of its cyber-resilience strategy, the Group has implemented actions
aimed at strengthening its ability to anticipate, withstand, respond to and recover from
cybersecurity incidents, thus ensuring operational continuity and protecting critical
services. These initiatives have been built around key pillars including proactive
prevention, early threat detection, effective incident response and the rapid recovery of
affected systems, all within a comprehensive approach that strengthens CaixaBank’s
technological resilience and reinforces stakeholder confidence.

Advanced active defence controls

The Group has advanced active defence controls in place to protect its systems. These
are aligned with the leading information security frameworks and enable its systems to
be tested by independent third parties. The following exercises are worth mentioning:

| RED TEAM: conducts exercises based on TIBER-EU guidelines. These exercises test the
robustness of the systems with real attacks controlled by independent third parties.

| TABLE TOP: simulation activities in which potential incidents are managed and
resolved. The aim of this type of exercise is to assess the responses, processes, and
decisions that would be made during a real cyber incident. (100% Compliance with the
IRM testing plan).

~

@ TIBER-EU

—/

.

B

6 100%

Red Team Compliance with the IRM testing plan
exercises in 2025. (Incident Response Mancgement).

Consolidated Interim Management Report (January — June 2026)

CaixaBank operates a Bug Bounty programme, designed to strengthen digital security by
encouraging external security researchers to identify and report vulnerabilities at an early
stage. This is carried out in collaboration with the bug bounty platform Yogosha and the
crowdsourced Premier Security Testing platform Synack. The programme has 520
participants, who have reported 13 high- or critical-severity vulnerabilities.

Other controls have also been fortified both to improve the detection of new vulnerabilities
(with infrastructure scanning achieving 97% coverage) and to minimise active
vulnerabilities.

Advanced detection and response controls

A robust first line of defence for the detection of and response to cyberattacks is essential
in an environment where the number of cyberattacks worldwide continues to increase
significantly. Specifically, the number of cyberattacks targeting CaixaBank’s systems
increased by 46% compared with 2025.

CaixaBank has a CyberSOC team, tasked with detecting, analysing and responding to
potential cybersecurity incidents, both internal and external. This team operates
continuously, 24 hours a day, 7 days a week, and employs advanced mechanisms based
on alerts generated by monitoring tools deployed at critical points in the network and
systems. In recent years, the Group has also strengthened its capabilities for detecting and
responding to potential incidents through enhanced threat intelligence services and more
advanced analytical capabilities.

Moreover, new artificial intelligence models, both proprietary and third-party, are being
developed and deployed to help anticipate and prevent cyberattacks, while enabling
faster and more accurate responses to potential threats.

During the first half of the year, 4 incidents were managed and effectively mitigated, with
limited disruption and no significant material impact.
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CaixaBank has a Financial Crime Unit
(Fcu), which centralises the prevention,
detection and management of fraud and
financial crime, working in coordination
with the Group’s cybersecurity and cyber
fraud capabilities.

During 2026, the FCU has carried out
projects aimed at improving fraud
management  throughout the fraud
lifecycle. Operational processes have also
continued to be optimised, while
advanced analytics, artificial intelligence
and machine learning capabilities have
been further strengthened to enhance
fraud detection and analysis from a
comprehensive perspective.

Moreover, in 2023 CaixaBank, together with
other financial institutions, established
FrauDfense, a company dedicated to
preventing financial fraud  through
collaboration and the development of
advanced technology. In June, FrauDfense
Check, the company's first service, was
launched. Open to participation by the
entire Spanish financial sector, it marks a
major milestone in the fight against
financial crime.

Trends and specific measures to combat
financial fraud

In recent years, the financial fraud
landscape has evolved significantly, driven
by new techniques and behaviours that
require increasingly sophisticated
responses. In line with its commitment to
protecting customers and preventing
fraud, CaixaBank has strengthened its
strategies to anticipate these threats.

In this context, we have witnessed a
gradual increase in authorised fraud,
where the transaction is carried out by the
victim themselves. For this reason,
CaixaBank has stepped up its customer
awareness initiatives, as described in the
71 “Cybersecurity Culture” section.

Unauthorised fraud, meanwhile, remains
at negligible levels thanks to the high
resilience of the Group’s systems and the
extensive controls in place, including the
early detection of phishing campaigns and
the analysis of malware samples.

The measures implemented enable the
continuous monitoring of fraud risks and
the associated mitigation plans, the
assessment of their impact on the Group’s
businesses and customers, and the
identification of the main relevant
developments, incidents and trends in this
area.

Digital identity

CaixaBank continues to enhance its digital
identification processes to ensure robust
authentication and authorisation
procedures, protect against fraud and
identity theft, and improve traceability and
control.

CaixaBank has adopted a 360-degree
omnichannel approach that enables it to
identify and mitigate cyber fraud risks
across all customer touchpoints, both
digital and in person, providing stronger
and more consistent protection.

Consolidated Interim Management Report (January — June 2026)

Data protection is a key element of
CaixaBank’s management framework and
is carried out in compliance with the
applicable legislation.

It is managed across two complementary
areas: first, the internal processing of data
by CaixaBank, as described in the
A “Privacy and Data Protection” section;
and second, the security systems in place
to protect information against theft, loss
and unauthorised access.

To this end, the Group has advanced
cybersecurity systems designed to prevent
unauthorised access and protect against
data breaches. These mechanisms are
supported by state-of-the-art technologies
and continuous control processes.

Considering the new attack vectors and
ongoing technological transformation,
including the adoption of cloud
environments and the increase in Al-based
attacks, specific improvements have been
implemented in the  governance
framework and monitoring mechanisms to
reinforce data protection. These actions
aim to ensure effective control, traceability
of the measures applied and alignment
with internal and regulatory standards.

These measures have ensured that there
have been no incidents involving data
leakage in the past three years.

5,602,218

Number of events

665

Number of events
analysed!

0)

Number of incidents
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CaixaBank applies a set of principles and
controls to ensure that software is securely
designed, built, tested and deployed from
the outset (security by design), integrating
DevSecOps practices throughout the
Secure Software Development Life Cycle
(sspLC).

During 2026, CaixaBank continued to
enhance these controls, making further
progress in securing the entire software
development process and its deliverables.
This resulted in 100% coverage of the
relevant architectures integrated into the
SDLC, enabling blocking mechanisms to be
activated whenever deviations from key
compliance requirements are detected.

The Group has adopted the requirements
set out in internationally recognised best
practice standards, including the ISO/IEC
27001 family of standards and the NIST
Cybersecurity Framework, as its reference
framework. These standards are
complemented by the obligations arising
from various laws and regulations,
including the NIS2 Directive, the Digital
Operational Resilience Act (DORA) and
the Al Act, as well as the requirements
imposed by local and sector-specific
supervisory authorities and by third
parties, such as the National Security
Framework (ENS).

Together, these form the CaixaBank
Group’s Information Security Regulatory
Framework, which provides the foundation
for the management and control of
information security across the Group. This
regulatory framework is continuously
monitored to ensure compliance, and the
results of this oversight are reported
regularly to key stakeholders, both within
and outside the Group.

CaixaBank effectively manages its reliance
on, and the risks associated with,
technology (IT) service providers, which
indirectly affect a number of the areas
discussed above, including cyber
resilience and data protection.

To manage these risks and ensure
operational continuity in the event of
incidents affecting technology providers,
the Group has implemented specific
measures to strengthen resilience and
security throughout its technology supply
chain.

It also applies a range of cybersecurity
controls to providers whose applications
are integrated into its infrastructure,
including technical security reviews,
regulatory  compliance  assessments,
continuous monitoring and participation in
cyber exercises.

Furthermore, it continues to strengthen
third-party risk management through
collaborations with industry leaders, with
the aim of mitigating emerging threats,
responding swiftly to incidents and
protecting customers’ sensitive data,
especially in view of the risks associated
with the integration of artificial intelligence
into the Group’s internal processes.

Consolidated Interim Management Report (January — June 2026)

CaixaBank maintains a cyber insurance
and data protection policy, which is
reviewed and renewed annually. Its
coverage includes financial losses that
may occur in the event of a cyberattack or
data breach.
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Throughout 2026, CaixaBank will continue to take part in various R&D&l projects,
collaborating at European level in the development of cybersecurity capabilities. The
following projects were launched in the first half of 2026, in addition to the other projects

in which it had been involved:

'@

=2
=)

VIGILANCE (January 2026 — December 2028)

Aims to fortify cybersecurity in European critical infrastructures
through advanced monitoring, analysis, and response capabilities
against emerging threats. The project will develop proactive systems
for detecting risks and improving digital resilience, fostering
collaboration between European entities. CaixaBank is taking part as
a key partner, contributing its expertise in security and technological
innovation and leading a use case focused on protecting the financial
sector against sophisticated cyberattacks.

CYBERAID (January 2026 — December 2028)

Aims to increase the cyber resilience of critical infrastructures by “

developing an agentic Al-based infrastructure to coordinate cyber
security tools. Its modules include CyberAID-MONITOR, for real-time
monitoring using technologies such as eBPF and anomaly analysis,
and CyberAID-REPORT, for incident response with automatic
generation of regulatory reports. CaixaBank will lead a pilot project
focused on the application of these capabilities in financial
environments, validating their effectiveness through simulations and
penetration tests.

Consolidated Interim Management Report (January — June 2026)

—

(G

CaixaBank is one of the leading banks in innovation
and cybersecurity, standing out for its contributions
to various European projects, where it collaborates
with large companies and institutions and European
Union funding.
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Governance

BUSINESS CONDUCT

The CaixaBank Group is firmly committed
to complying with current legislation and
ensuring integrity in all its actions, in line
with the highest ethical and regulatory
standards, both nationally and
internationally. This commitment is
embodied in a set of internal policies that
are continuously monitored to ensure their
operational effectiveness and proper
implementation.

The Group's business conduct is based on
the highest legal and ethical demands
and on principles of transparency,
honesty, respect and professional
excellence, placing people at the centre of
its activity. Among its priorities are:

| Transparency with the Group’s main
stakeholders.

| Anti-Money Laundering and Counter
Terrorist Financing (AML/CTF).

| The active fight against corruption and
bribery.

| Development of institutional
communication in a transparent and
responsible manner, without engaging
direct lobbying services.

| Strict compliance with personal data
p p
protection regulations.

This commitment is supported by a robust
corporate culture, rooted in CaixaBank's
founding values and predicated on the
Group's corporate principles, serving as a
key enabler for strategy development and
guiding daily decisions in interactions with
customers, suppliers, shareholders, and
society at large.

Furthermore, the Group promotes an open
and safe working environment, where
employees can report any potential
breaches of conduct and behaviour. This
approach helps to ensure the early
detection of potential nhon-compliances
and strengthens the implementation of
the corporate strategy.

Consolidated Interim Management Report (January — June 2026)

CaixaBank recognises the importance of
proactively  addressing the  risks
associated with financial crime, giving the
highest priority to control and prevention
mechanisms. The materiality assessment
has confirmed that AML/CFT activities are
particularly relevant to the Group, given its
responsibility as a key player in the stability
of the financial system.

Lastly, CaixaBank promotes ethical and
responsible behaviour throughout its
supply chain, working with its suppliers to
align their practices with the Group's
values and objectives.

—

il

The Group'’s
business conduct
puts people at the
centre and bases

its commitment

on the highest legal
and ethical
standards reflected
in the Code of Ethics.
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CORPORATE CULTURE

Consolidated Interim Management Report (January — June 2026)

The Corporate Culture is rooted in CaixaBank’s founding principles and reflects the way of thinking and working of everyone who is part of CaixaBank. Based on the corporate values
of quality, trust and social commitment, its essence is embodied in the principles of action set out in the Code of Ethics, which must be complied with and which underpin decision-
making across all levels of the Group. Along with diversity as a lever to drive and consolidate the AHEAD culture and leadership, behaviours emerge, connecting with employee
engagement through active listening.

7/ See the “Presentation of the Group” section.

INTEGRAL MODEL

—

PURPOSE

To stand
alongside
people in
everything
that matters

MISSION

To contribute
to the financial
well-being of
our customers

and the
progress of
society as a
whole.
VALUES
@ Quality, trust
! and social
commitment
CODE OF
ETHICS

-~

\

D

7
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CULTURE

The personality of the
organisation is closely
linked to its purpose.

DIVERSITY

Diversity and equality
are a catalyst for
boosting and
consolidating culture.

AHEAD LEADERSHIP
MODEL

Leaders as transmitters
of Culture: The AHEAD
Leadership Model gives
prominence and
responsibility to people
and their ideas,
generating
commitment to the

project of our company.

/

<« ALIGNED WITH THE BUSINESS STRATEGY >

BEHAVIOURS
Committed
Close to people

Responsible and
accountable

Honest and
transparent

Collaborative

Agile and innovative

K ONINALSITIAILOV >

COMMITMENT

The result of
employee
experience is
reflected in their
pride in working
for the country’s
leading financial
group and in
providing an
unrivalled
customer
experience
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o 6 The Corporate Culture is reflected in everyday actions
Sustainabilty through the following attributes and behaviours, which
ustainaoilii

oY guide everyone at CaixaBank in the way they work. To strengthen its corporate culture, the Group has developed the AHEAD Culture and

Leadership Model, which is implemented through the We Are CaixaBank programme.

Putting people first

Committed: o sustainable actions that h . The objectives of the Model The CaixaBank
| ommittea: we promote sustdinable actions a ave a positive Group S Corporqte

impact on people and society. culture is enshrined

| We personalise our relationships and communicate by creating Promote a team culture HE .
bonds of trust. 0]. committed to our purpose and N IFS Code of Et.hICS],
| Responsible and demanding: we are proactive in bringing gl;gtd(;.to workiin the CaixaBank which sets out its

maximum value to others by acting with excellence and making values and ethical
decisions autonomously, minimising risks and without fear of Ry
making mistakes. prlnC|pIes.

| Honest and transparent: we build trust through integrity, honesty
and consistency.

02 Reinforce knowledge of
 cultural attributes and
behaviours to facilitate cultural
— integration and give
Ll recognition.

Collaboration, our strength

| Collaborative: we think, share and work together across departments L
as a single team. 03 Promo_te C|OS(?, motlvqtlng,'
¢ non-hierarchical leadership,
R = with transformational
capacities. ——

Agility, our attitude

| Agile and innovative: we promote the generation of ideas and change
with anticipation, speed and flexibility.
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The implementation of the model is supported by six key levers, which help drive,
communicate and consolidate the corporate culture across the Group, actively engaging

all employees.

TO PROMOTE AND DISSEMINATE THE CORPORATE

CULTURE

o)

o

Ambassadors

| Trainers in Culture. They are
agents of transformation who
contribute to spreading the
Culture model, the brand
purpose and the pride of
belonging.

I Human Resources Business
Partners (HRBPs) and Human
Resources Directors in the
territories. They are agents of
cultural and organisational
transformation, facilitating the
connection between business
strategy and talent
management.

o

El

&

(he)

Promotion/Communication

]

00 O |

i

Training sessions.

| "First Experience"” onboarding
sessions aimed at new recruits.
They present the purpose,
culture and values of the Group.

Participatory dynamics: aimed
at deepening purpose, culture
and sense of belonging.

=)

Launch of actions to promote
awareness of the Somos
CaixaBank Culture and the
behaviours associated with it
to help achieve the strategic
challenges and reinforce a
sense of belonging.

Dissemination of the Code of
Ethics and provision of the
regulatory framework on the

website and corporate intranet.

Welcome Pack for new
employees

Recognition initiatives for
professionals who have been
with the Group for 25 or 35
years old.

&

(8
¥

Consolidated Interim Management Report (January — June 2026)

The main initiatives to have been implemented throughout the first half of 2026 are

described below:

TO MEASURE THE CORPORATE CULTURE

People development

Employee value proposition

Adaptation of the employee
value proposition aligned with
the attributes of the CaixaBank
Culture.

1)
a

The entire People Development
offering shares a common
framework that continuously
reinforces the behaviours
associated with the Corporate
Culture and Leadership Model,
ensuring alignment between
talent development and the
Group's strategic priorities.

AHEAD Leadership Model

Management assessment
(AHEAD Review) based on the
behaviours of the AHEAD
Leadership Model and definition
of the Individual Development
Plan (IDP).

Active listening

| In the first half of 2026, a series of
focus groups were conducted to
supplement the quantitative data
obtained from the 2025 Engagement,
Culture and Leadership Pulse Survey
with qualitative insights and to
investigate the root causes of key
issues, enabling CaixaBank to refine
each improvement initiative.

| CaixaBank conducts the
Engagement Survey biennially with
the aim of assessing employee
experience and their perception of
the working environment. In the
intervening years, an Engagement
Pulse Survey is conducted with a
representative sample of the
workforce (20%).

| Implementation of 13 automated
listening touchpoints at key stages
of the employee journey. These
touchpoints enable continuous
collection of employee feedback and
proactive improvements to the
employee experience.

| Moreover, a frequent employee
listening tool (Frequent Pulsing) has
been launched to assess the
effectiveness of action plans.
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CaixaBank develops best practices to ensure ethical
and responsible behaviour, which is why it has
ethics and integrity policies approved by the Board,
a mature and certified compliance model as well as
a series of internal measures to ensure compliance
with policies.

POLICY UPDATES

During the first half of 2026, the Corporate Conflicts of Interest Policy was updated as part of
the Group’s ethics and integrity framework. The purpose of this Policy is to establish a
consistent Group-wide framework setting out the general principles and procedures for
identifying and managing actual and potential conflicts of interest that may arise in the
course of the activities and services carried out by the Group’s entities.

The updated Policy includes a number of amendments, the most significant of which are:

| Extending the principle of abstention to decisions that may affect individuals with whom
Covered Persons have a relationship.

| Under conflicts between departments, introducing an explicit reference to the risks
arising from movement between the lines of defence (first, second and third) where this
involves assuming control or oversight responsibilities over areas in which the individual
previously worked.

Consolidated Interim Management Report (January — June 2026)

CERTIFICATION RENEWALS

During the first half of 2026, the following certifications issued by AENOR in the area of regulatory
compliance were successfully renewed, confirming that the Group’s compliance model meets
the highest standards. These certifications are valid for three years and are subject to annual
surveillance audits throughout that period. They cover a broader range of ethical issues,
including conflicts of interest, responsible relationships with customers and suppliers, and
respect for human rights.

| UNE 37301 Compliance Management Systems: an international standard that specifies
requirements and provides guidance on compliance management systems and
recommended practices.

| UNE 37001 Anti-bribery Management Systems: an international standard (ISO) that
specifies requirements and provides guidance for establishing, implementing, maintaining,
reviewing and improving an anti-bribery management system.

| UNE 19601 Criminal Compliance Management Systems: the national criminal
compliance standard, developed by the Spanish Association for Standardisation
(UNES), sets out the structure and methodology required to implement organisational
and management models for crime prevention.
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0 6 INTERNAL REPORTING SYSTEM

Sustainability  The Internal Reporting System (IRS)integrates the various internal reporting channels, , : ; ;
information  gmong which the Whistleblowing Channel serves as the main means of reporting any The Group’s Annual Internal Audit Plan includes reviews

acts or omissions that may constitute violations of European Union law and/or amount to that address conduct and Comp/fGnCe risks in areas
a serious, or very serious, criminal or administrative offence, in accordance with Group’'s  relgted to client protectior), market abuse, integrity

corporate Policy on the Internal Reporting System. The Whistleblowing Channel is also the i i i i
appropriate channel for reporting any instances of workplace or sexual harassment (IﬂC/UdIﬂg conflicts of Interest, breaches of the Code of

against employees. Ethics, and internal fraud by directors, employees, and
suppliers), privacy and data protection, AML/CFT, etc.

The procedure for managing communications received via the Whistleblowing Channel,
managed by the Regulatory Compliance Areq, is structured in the following stages.

N

Receipt of . Admissibility Investigation Decision
communications analysis
Generally via the form provided Assessment of admissibility by the The investigation is carried out in The investigation report is
on the Whistleblowing Channel person in charge of the accordance with defined internal drawn up once the
platform, although they may also Whistleblowing Channel in procedures, which may include: investigation is complete.
be received by other means (post accordance with the criteria set e
or in person). out in the internal procedure. & | Interviews. If no irregularities are

Th is reiected when it : | Data analysis. found, the case is closed.
> Preliminary admissibility € case s rejected when | = | Gathering evidence.
assessment. Certain categories lves el Tuzel e Eleveli; & | Other procedures. Where misconduct is

criteria (such as where not all

require a preliminary assessment, . > .
9 P y ' required information has been

which has been outsourced to an

confirmed, corrective
action is taken.

external expert. - provided). .
If the case is admitted, :
% proceedings get under way with
- the appointment of the
investigation team. —F
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Sustainability TYPES OF COMPLAINTS RECEIVED (WHISTLEBLOWING CHANNEL):
information
_ Trend in the volume of
complaints submitted
I . . .
via the Whistleblowing
Anti-Corruption Policy Securities market (internal ® cConflicts of Interest 61 Chadnnel

Rules of Conduct (IRC) in the Stock

Market and Suspicious Transactions) In the first half of 2026, a total of 71

communications were received:
14 were accepted (20%), 55 were
rejected (77%), and 2 are still
under review (3%).

Data Workplace/sexual Anti-Money Laundering and T P Er G GEm s
increased by around 16%
compared with the same half-
year of the previous year.

The main categories of
communications accepted are as
follows: workplace and sexual
harassment (20%), conflicts of
interest (15%) and data protection
(6%).
During the period, as a result of
these communications a total of 6
\ disciplinary actions were taken: 2

protection/confidentiality harassment Counter Terrorist Financing
and ethical use of data

@ Code of Ethics @ Product marketing, e Other
transparency and
customer protection

dismissals, 1 suspension from work
Safety and Health at Work / with pay and 3 written warnings.

Occupational risk prevention

N

H12026 H1 2025
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SUPPLIER RELATIONSHIP MANAGEMENT

CaixaBank bases its
commercial relationships
with its suppliers on
mutual respect,
collaboration and
professionalism.

CaixaBank's  Procurement area contains
specialised categories (Facility Management
& Logistics, Works and general services, [T,
Professional Services and Marketing and
Communication) with a cross-cutting vision
and management of the Group's purchases.

Aligned with the Group’s business strategy,
its objective is to procure the goods and
services required in a transparent,
efficient and sustainable manner, within a
controlled risk framework and in
accordance with consistent operating
criteria across the Group.

CaixaBank seeks to establish high-quality
relationships with suppliers that share the
same ethical principles and commitment
to social responsibility, and has put in
place criteria and control mechanisms,
including audits, to ensure compliance
with these standards. In addition, to
promote sustainable practices throughout
its value chain, the Group supports its
suppliers in their transition towards more
sustainable business models by delivering
training programmes and developing
tailored supplier development plans.

The Group has a technology platform that
supports every stage of its procurement
process, from supplier onboarding through
to invoice payment. CaixaBank also has a

Supplier Portal*, a digital platform
designed to facilitate communication
throughout the entire business

relationship, providing a space where
suppliers can consult information and
carry out a wide range of actions, thereby
increasing management efficiency.

https://proveedor.caixabank.com
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PURCHASING AND SUPPLIER MANAGEMENT PROCESS

CERTIFICATION O

PURCHASING

N

INDICATORS'

June 2026 December 2025
Number of active suppliers? 35 2,327 2,248
Volume invoiced among active 1968 1935
suppliers (€M)3.6 : ,
é?ﬁwrg\é%%%ﬁ gefgﬁancicll year4 1294 1701
New active suppliers® 6 73 58

% volume corresponding to local
suppliers — Spain

81%

83%

Corporate @ ";I;"
procurement Procurement Supplier
—— policy ——— and Supplier Code
Management of Conduct
Standard
SN O SN O
a4 ~ g ~
AWARD CONTRACT PROVISION OF SERVICES

O MONITORING

&

O SUPPLIER PAYMENT

o
o

=
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PROCUREMENT REGULATORY FRAMEWORK

Sustainability
information

The Corporate procurement policy sets out the overarching framework governing The Corporate outsourcing risk management policy sets forth the corporate

procurement activities and defines the Group’s model for supplier relationships and  principles and requirements governing the procurement of outsourced services from

contracting. The Policy was updated by the Board of Directors in November 2025 and is  third parties. It falls within the regulatory framework of the recommendations of the

reviewed every two years. European Banking Authority's Guidelines on outsourcing arrangements. The Standard
is updated annually and its latest update was approved by the Board of Directors in

The Policy is structured around a set of general principles of conduct designed to  July 2025.

promote stable commercial relationships and to facilitate collaboration with suppliers

who share CaixaBank’s commitments and values.

PROCUREMENT PRINCIPLES

PROFESSIONALISM AND COMMITMENT AND ADVOCACY
@ ONGOING IMPROVEMENT Evaluate the performance of suppliers,
Act in accordance with national and encouraging the contracting of suppliers

that guarantee respect for human and
labour rights in their activities. Verify
compliance with commitments on
responsible management.

international purchasing standards.
Compliance brings value to the company
and guarantees respect for environmental,
ethical and social aspects.

PLANNING AND EFFICIENCY DIALOGUE, COOPERATION AND SUSTAINABILITY

1— Planning procurement activity by fostering Promote and maintain an ongoing and close
2 — proactivity. Seeking efficiency in dialogue and a relationship of trust. Provide
3°— contracting by adhering to the principles communication channels to suppliers.

of necessity and suitability, and optimise
processes.

ETHICS, INTEGRITY AND TRANSPARENCY

Guaranteeing equal opportunities, by
applying objective selection criteria that
are transparent, impartial, and non-
discriminatory. Acting ethically and
responsibly.

EQUAL OPPORTUNITIES

Ensuring that suppliers compete for the
same contract in accordance with the
principle of fair competition, guaranteeing
objectivity in decisions. Encouraging the
diversification of the business among
different suppliers.
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Sustainability
information

The Supplier Code of Conduct aims to disseminate and
promote the values and ethical principles that will govern
the activity of suppliers of goods and services, contractors
and third-party collaborators of CaixaBank.

This Code defines the guidelines of conduct to be followed
by companies working as suppliers in relation to compliance
with prevailing legislation, ethical behaviour and measures
against bribery and corruption, security, the environment
and confidentiality.

The Code is reviewed every two years and its latest update

was approved by the Management Committee in January
2026.

REGULATORY

Consolidated Interim Management Report (January — June 2026)

The Purchasing standard establishes the reference framework for purchasing management in the CaixaBank Group,
includes best practices and optimises the Group's purchasing processes, including, among others, ESG criteria. The

Standard is updated every two years, and its most recent update was approved by the Management Committee in
November 2025.

FRAMEWORK @

The Code is based on

internationally recognised The 10 Principles of
standards that ensure the United Nations
responsible and ethical practices ~ ¢lobal Compact
throughout the supply chain. (UN Global Compact).

PRINCIPLES OF
ACTION

The Supplier Code of Conduct
sets out specific guidelines in the Human and
following areas: labour rights

(@) (525) x)

&
@

2
United Nations The UN Guiding Conventions of the Environment
Universal Principles on Business International Labour and quality
Declaration of and Human Rights Organization (ILO)

Human Rights

@)

Occupational Ethics and Health and Environment Confidentiality,
Risk Prevention integrity safety and quality privacy and
continuity
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SUSTAINABLE PRACTICES WITH SUPPLIERS

CaixaBank’s commitment to
sustainability extends to its
supply chain. CaixaBank
integrates ethical, social and
environmental factors
throughout the purchasing
and supplier management
process.

€4.6M

in contracts awarded to Special
Employment Centres (CEE).

€4.7Min the first half of 2025.

426

Suppliers that have provided social and
environmental certifications.

(303 in 2025)

Of these, 348 suppliers have provided
ISO 14001 certification.

(224 in 2025)

100%

of the Environmental Impact Purchasing
category has environmental requirements.

In recent years, CaixaBank has worked to
integrate ESG factors into the key stages of its
procurement and supplier management
process, with the aim of promoting
responsible practices throughout its supply
chain and contributing to the creation of
sustainable long-term positive impact.

CaixaBank has incorporated ESG criteria into the
various stages of its procurement and supplier
management process, including in particular:

CaixaBank incorporates ESG criteria into its
supplier approval process. First, during the
registration process, suppliers are required to
accept the Supplier Code of Conduct and
answer seven mandatory screening questions
related to ethical conduct and respect for
human rights.

Subsequently, once qualified, suppliers must
complete eight modular questionnaires,
seven of which incorporate ESG criteria that
are used to calculate the supplier ESG score.

This phase begins when the Group has a
purchasing need. In this phase, the
technical and commercial specifications
required for the provision of the service are
communicated to the candidate suppliers.
In recent years, the Group has been working
to incorporate ESG criteria into its tendering
processes, notably through the
Environmental Plan for Procurement and
Tendering and the Supplier ESG Index.

Consolidated Interim Management Report (January — June 2026)

Environmental procurement and contracting plan in the bidding process

CaixaBank has identified the product and service categories with the
greatest environmental impact and developed 30 green procurement
guidelines for those categories. These guidelines set out both
mandatory and recommended environmental criteria that are
incorporated into the tendering process, helping to strengthen a
sustainable approach while minimizing potential environmental risks.

Supplier ESG index

The Supplier ESG Index is an ESG indicator that classifies the Group’s
suppliers according to their level of compliance with a range of ESG
criteria. This index assigns suppliers a score from 0 to 100 based on
technical questionnaires, external audits, and other available
information or, where internal information is not available, data provided
by external providers.

Suppliers are then classified according to their level of compliance
with ESG criteria (initial, intermediate, or advanced). The index has
been calculated for all active suppliers and applies to all
procurement awards.

ESG INDEX (0-100 POINTS)

(E)NVIRONMENTAL
35% of the total KPI

(s)ociAL

35% of the total KPI
0-100 pts 0-100 pts 0-100 pts

(G)OVERNANCE
30% of the total KPI

Formula: Base: function of internal certification data.

Total = Max. 90 points.

Base + Additional Additional: these are positive or negative points
enerally obtained from external information.
Complement of up to a maximum of 100 points).

Results
Degree of maturity 0 to 50 70 to 100

INITIAL INTERMEDIATE ADVANCED
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The Group has a Supplier Audit Plan for
ESG matters, which, through an on-site
validation process, seeks to gather
evidence so that CaixaBank has the
information necessary to map the risks of
its main suppliers.

Suppliers are selected based on
previously analysed risk, with the aim of
obtaining a representative sample of all
categories. In the first half of 2026, 18
audits were conducted (30 in 2025). The
results of these audits are incorporated
into the ESG score as an adjustment
factor.

As a result of the audits, corrective actions
are defined. Specific improvement plans,
including  corrective  measures, are
currently being developed.

Subsequently, CaixaBank works  with
suppliers to monitor the implementation of
these measures in order to strengthen their
ESG performance.

The CaixaBank Group is committed to
promoting ethical, social and
environmental factors among its network
of suppliers and partners, and to
encouraging the hiring of suppliers who
apply best practices and good corporate
governance. It also implements
mechanisms for the continuous evaluation
of supplier performance, It also maintains
an active dialogue with suppliers through
various institutional channels such as the
Supplier Mailbox, the Supplier Portal, the
whistleblowing channel, ESG audits and
the annual supplier survey.

Through dialogue  with suppliers,
CaixaBank seeks to promote their progress
in the area of sustainability. For this reason,
it offers various programmes to help them
in the transition:

Consolidated Interim Management Report (January — June 2026)

=
N
Supplier Development
Plans

The Supplier Development Plan
aims to help suppliers to better
position themselves in terms of
sustainability. The Plan consists of
analysing its current situation and
proposing improvement plans to
achieve sustainability standards,
including environmental aspects,
aligned with those required by the
Group.

i

Training

CaixaBank develops ESG-specific
training programs for its suppliers.

|  Fourth edition of the
Sustainable Suppliers Training
Programme. A project driven by
the UN Global Compact,
together with the ICO
Foundation and ICEX Spain
Export and Investment, aimed
at training supply chains in
sustainability under the
frameworks of the Ten
Principles and the 2030 Agenda.
This edition concludes in
September 2026.

Training on how to calculate
the carbon footprint. Two
training sessions on carbon
footprint calculation were
delivered to suppliers with
annual invoicing exceeding
€500,000. A total of 58
companies took part.
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06 sustainable finance

Sustainabiity  §USTAINABLE BUSINESS
MOBILISATION OF SUSTAINABLE FINANCE

CaixaBank is firmly
committed to sustainability >€100,000M
through the design and 2025-2027 SP Objective
marketing of products that
integrate environmental,
social and governance €81,096M
criteria. By mobilising Mobilised since 2025
sustainable finance,
CaixaBank aims to help

€81,096M

: > €65,858M
build a greener economy sustainable financing
and support the economic
. M
and social development of > Sl
Sustainable
all peop/e. intermediation ACCUMULATED  TARGET

2025-2027 2027

The third strategic line of the 2025-2027
Strategic Plan aims to maintain
CaixaBank's differential positioning in ESG
matters. To achieve this, one of the key
initiatives is the promotion and provision
of sustainable solutions in terms of both
financing and investment. In this context,
CaixaBank has set itself the target of
mobilising more than €100,000 million' in
sustainable business over the 2025-2027
period.
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During the first half of 2026, CaixaBank received a number
of awards in recognition of its commitment to sustainable
finance at corporate level.

[}

CaixaBank is widely recognised for its global
leadership in sustainable finance

Consolidated Interim Management Report (January — June 2026)

@ European Bank w

for Reconstruction and Development

EBRD International Awards:

The EBRD, the European Bank for Reconstruction and Development, has
recognised CaixaBank for its commitment to sustainability in multilateral
financing, with the “Most Active Confirming Bank” award in the Green Trade
category and the “Green Deal of the Year” award in the Transport Sector
category, highlighting its leadership in sustainable finance initiatives.

ASOCIACION ESPATOLA DE LEASIN

Spanish Leasing and Renting Association:

CaixaBank has been recognised by the Spanish Leasing and Renting Association
with the “Best Structured Sustainable Transaction” award for the leasing
transaction entered into with Serveo's Bilbaobizi joint venture for the acquisition

of electric bicycles for Bilbao City Council, improving the city's sustainable urban
mobility service.

REFINITIV [< j

Refinitiv LSEG recognises CaixaBank in its league tables as:

Ist — Top-ranked bank in June 2026 in EMEA Sustainable Finance Loans — Top Tier.
6th — Sixth-ranked bank in June 2026 in Global Sustainable Finance Loans — Top Tier.
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06

Sustainability

information
o

CaixaBank has a Sustainable and Transition Finance
Eligibility Guide', which sets out the criteria used to
determine whether financing provided by CaixaBank
to individuals and businesses qualifies as sustainable,
as well as its contribution to the Sustainable
Development Goals (SDGs).

During the first half of 2026, CaixaBank endeavoured to ,
promote the financing of sustainable activities, granting a -4 &
total of €29,159 million. \ ‘» *

Category Segment Geography
€16,770M €2,638" €19,008"
€6,501 €7,284M €1,088"
€4,958" €19,237™ €9,063
€930M

Sustainability profile

Eligibility Guide For Sustainable and Transition Financing
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Sustainability
information

Green finance comprises the financing of investments in renewable energy, building
energy efficiency and clean mobility, as well as companies whose activities enable or
facilitate the development of these investments. These are projects and activities that
make a positive contribution to the environment by reducing CO, emissions or generating
clean energy. It also includes projects related to water, the circular economy, energy-
efficient equipment and other aspects. Green finance includes loans that comply with the
Green Loan Principles (GLP) issued by the Loan Market Association (LMA), known as ‘Green
Loans.’

Throughout 2026, CaixaBank has continued to promote green finance across different
areas of its business. At CIB, notable sustainable real estate financing transactions
include the €68 million financing for the L'Aljub shopping centre in Alicante and the
amendment of GMP Property Socimi's €645 million syndicated financing, in which
CaixaBank participated alongside a group of financial institutions.

The Bank has also participated in major transactions linked to the energy transition and
sustainable infrastructure, such as the €800 million revolving financing for Teollisuuden
Voima Oyj (TVO) for eligible energy generation activities, the financing of the Lion and
Osiek project in Poland, which combines a 165 MWp photovoltaic plant with a battery
storage system, and the €342 million refinancing of Metro 5 S.p.A, the concessionaire for
Line 5 of the Milan Metro, a key sustainable mobility infrastructure.

CaixaBank also took part in €1,033 million of financing for Engie to support renewable
energy and industrial projects through a Shopping Line structure, backed by export credit
agency cover and aligned with the financing of assets linked to the energy transition.

In transaction banking, notable transactions include the renewal of Acciona’s €100 million
Guarantee Facility for green drawdowns. CaixaBank continues to strengthen its support
for green finance through the renewal of the €100 million Guarantee Facility with the EIB,
aimed at boosting Navantia Seaenergies’ manufacturing capacity for offshore wind
energy components.

In Business Banking segment, notable transactions involving the financing of eligible
green assets include financing provided to Tamana Servicios Empresariales, as well as
transactions with Rentamar and Icyesa Cornella.

In the Retail Banking segment, this includes green and energy-efficient mortgages, as
well as financing for homeowners' associations to carry out energy efficiency
improvements. It also includes consumer finance, mainly related to (i) sustainable
mobility through the financing of vehicles with ECO and ZERO emissions labels; and (ii)
improving the energy efficiency of homes, primarily through the installation of solar
photovoltaic systems for self-consumption.

ey T i
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€16,770 M Financing by category

E Q/ = 41% (€6,840 M) Renewable energy’
- - 26% (€4,310 M) Energy efficiency
Q S & 13% (€2,254 M) Sustainable mobility
9% (€1,580 M) Enabling activities
11% (€1,786 M) Other
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Social finance refers to the financing of projects, activities and entities whose purpose is,
among other things, to help reduce inequalities, prevent financial exclusion and alleviate
poverty, generating well-being and positive impacts for individuals and society as a
whole. The criteria for classifying activities as social finance are set out in the Sustainable
and Transition Finance Eligibility Guide and are based on the categories and eligibility
criteria set out in CaixaBank's Sustainable Funding Framework, as well as additional
criteria aligned with current market best practices and standards, including the Loan
Market Association’s Social Loan Principles and ICMA's Social Bond Principles.

One of the main components of social finance is the activity of MicroBank, the Group's
social bank and a benchmark in financial inclusion through the provision of microloans
and financing for education, thereby helping to boost employability (7] see the “Social
inclusion and promotion of employability” section).

Also during the first half of the year, CaixaBank doubled down on its commitment to
social finance through CIB, consolidating its contribution to sustainable finance by
mobilising €2,447 million in Sustainable Trade Finance transactions with financial
institutions, including transactions with multilateral guarantees (Inter-American
Development Bank (IDB), International Finance Corporation (IFC), Asian Development
Bank (ADB) and European Bank for Reconstruction and Development (EBRD)), which are
recognised as social due to their direct contribution to SDG 8: Decent work and economic
growth.

A €200 million social loan has also been signed with the Community of Madrid to finance
services related to Madrid's public healthcare system. CaixaBank is strengthening its
commitment to social finance through CIB by promoting initiatives aimed at the public
sector and non-profit organisations.

In the Business Banking segment, social finance is primarily focused on financing social
housing, including financing for Empresa Municipal Almeria XXI and Residencial Sextans,
although notable transactions have also been carried out in the care, health and well-
being sector, including financing for Ogara and La Saleta Care.

|

€1,253M

Microcredits granted

€1,183 million granted in the finance
first half of 2025 €186 million euros granted in
the first half of 2025
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€97M

Affordable housing

v
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This includes financing aimed at supporting the energy transition, as well as financing
that promotes improvements in companies’ environmental, social and governance
(ESG) performance.

Energy transition finance refers to financing for activities and companies committed to
reducing greenhouse gas (GHG) emissions and includes:

| Financing for activities for which no viable low-carbon technologies currently exist, but
which contribute to the transition towards a climate-neutral economy through the
gradual reduction of greenhouse gas (GHG) emissions.

| Financing provided to companies through Sustainability-Linked Loans (SLLs), which
incorporate key performance indicators (KPIs) aimed at mitigating climate change,
such as reducing the intensity of greenhouse gas (GHG) emissions across the different
emissions scopes or increasing the proportion of energy generated from renewable
sources as a percentage of the company's total energy production.

Taken together, these forms of financing constitute a significant mechanism for
accelerating the transition towards business and production models consistent with
long-term climate objectives.

Moreover, financing that promotes improvements in companies’ sustainability profile is
aimed at businesses operating in sectors or production processes that are not
particularly greenhouse gas (GHG)-intensive and that seek to improve their
environmental, social and governance (ESG) performance. This sustainable financing is
structured as Sustainability-Linked Loans (SLLs), in which the KPIs are selected according
to the characteristics of the company's activities, business model and strategy. With this
type of financing, the KPIs defined are often linked to areas such as nature (e.g. reduction
of water Iossesg), the circular economy (such as the percentage of raw materials
recycled), governance (percentage of women in management positions) or social
aspects (such as hours of training per employee), thus ensuring that the commitments
made reflect the material priorities of the companies. Under the Sustainability-Linked
Loan (SLL) financing model, companies are incentivised to improve their sustainability
performance by linking the pricing of the financing to the achievement of the KPIs set out
in the loan agreement.

The improved financing terms available to companies that meet the agreed targets,
together with the penalties applied where they do not, are factors that contribute to
improving companies’ sustainability profile.

In most transactions, an external adviser assesses whether the selection of KPIs and the
setting of targets are aligned with the recommendations of the Loan Market Association'’s
(LMA) sustainability-Linked Loan Principles.

In the first half of 2026, CaixaBank continued to support the granting of loans linked to
sustainability variables with the aim of helping its customers through their transition
process and improve their ESG performance.

In this areq, CIB has led major transactions across different sectors and geographies. Key
transactions completed in 2026 include the €2,100 million syndicated financing for Pirelli,
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linked to greenhouse gas emissions
reduction  targets; the  sustainability
coordination of the €600 million syndicated
financing for Sacyr, incorporating
sustainability and safety commitments; the
€680 million corporate financing for Molins,
linked to ESG criteria; and a €620 million
revolving credit facility for Aedifica, a
Belgian real estate company specialising in
healthcare properties. These transactions
reflect  CaixaBank's ~commitment to
integrating ESG criteria into corporate
financing and its ability to support leading
companies across different sectors and
markets in achieving their sustainability
targets.

CaixaBank also offers a sustainable
confirming service designed to promote
sustainability across its customers’ supply
chains. Following its initial implementation
with Acciona, which enabled more than
4,500 suppliers to access more favourable
financing terms  based on  their
sustainability performance, the solution has
become established as a distinctive
offering through which the Bank supports its
customers in the sustainable
transformation of their value chains.

Business Banking, meanwhile, has
continued to lead financing linked to ESG
targets across a range of sectors, including
hospitality,  industry,  agri-food  and
healthcare. Notable transactions include
financing provided to Hijos de Riverq, linked
to mitigation and water footprint indicators,
as well as financing for Fiesta Hotels &
Resorts and Persan, both linked to climate
change mitigation indicators.

6%

Transition

78%
SLL Mitigation

-
16%
SLL
Sustainability
Profile

a®
\Wﬂ

€5,887M

Financing by category

130

Loan transactions granted

CaixaBank has a sustainable debt
issuance framework known as the
Sustainable Funding Framework!, under
which it issues financial instruments, such
as bonds, to finance the Bank's green,
social andfor sustainable financing
activities. To foster the origination of green
and social transactions by the business
teams, the Bank has an internal incentive
mechanism in  place to promote
sustainable financing. The application of
this incentive for green assets came into
force in the financial year 2022 and for
social assets in the financial year 2023.
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https://www.caixabank.com/deployedfiles/caixabank_com/Estaticos/PDFs/Accionistasinversores/CaixaBank_Sustainable_Funding_Framework_2025.pdf
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The mobilisation of sustainable finance, in €5’769M

addition to sustainable financing, includes Sustainable Intermediation - First half of 2026
sustainable intermediation, which consists

of CaixaBank's proportional participation in
the issuance and placement of
sustainable bonds on the market, the €'| 574M €3 920M €275M

increase in sustainable assets under 4 L

management by  CaixaBank  Asset Participation in the placement Increase in sustainable Marketing of sustainable
Management, VidaCaixa and third-party of sustainable bonds (excluding assets under management renting solutions
management  companies, and  the own issuonces)
marketing of sustainable renting solutions.

7K CaixaBank | 149




Consolidated Interim Management Report (January — June 2026)

Sustainabili ; ; 2
informctiot% CaixaBank has been a signatory to the GREEN BONDS
Green Bond Principles established by the

I H R CaixaBank
International Capital Market Association Volume stake Term Coupon ISIN Issuance role  Issuance date
(ICMA) since 2015.
& Telefonica €900 M 60 PNC 5.25 years 4.381% XS$3262496022 Joint Bookrunner  January 2026
Since then, the Bank has taken place in
bond placements the proceeds of which § Telefénica €850 M 57 PNC 8.25 years 4.881% XS3262496378 Joint Bookrunner January 2026
have been used to finance projects with a
positive  sustainability impact. Set out #Terna @ €850 M 65 PNC 6 years 3.875% XS3281650823 Joint Bookrunner  January 2026
below are the transactions that took place
during the first half of 2026. “Y Colonial SFL €500 M 100 5 years 3.875% XS3320133781 Joint Bookrunner March 2026
redeia @ €500 M 56 PNC 6 years 4.375% XS3348120653 Joint Bookrunner April 2026
e @ €500 M 36 6 years 3.500% XS3350935774 Joint Bookrunner May 2026
% gecina £500 M 71 5 years 3.250% FRO014018W12 Global Coordinator May 2026
! ﬁ @ €500 M 83 5 years 2.976% ES00001010T9 Joint Bookrunner May 2026
% @ €750 M 63 4 years 3.125% XS3406813124 Joint Bookrunner June 2026
Of a total of 18 €4 ercola (8] €750 M 64 4 years 3125% XS3418565829 Joint Bookrunner June 2026
amou nti na to (@ oerdrola @ €750 M 66 10 years 3.750% XS3418566124 Joint Bookrunner June 2026
s )
€], 574 M [ORLEN]| €750 M 125 7 years 3.750% XS3430816002 Joint Bookrunner June 2026
Amount of stake! @
SUSTAINABLE BONDS?
12 worth €845 M
G o CaixaBank
reen bonds Volume stake Term Coupon ISIN Issuance role Issuance date
RS cusko jaurLaRiTzA
£750 M 125 10 years 3.250% ES0000106775 Joint Bookrunner  January 2026
5 worth €666 M
i Sa €1,250 M 208 10 years 9 Joint Bookrunner February 2026
Sustainable bonds s b : y 3.450% ES0000090979 y
g €1,000 M 167 10 years 3.216% ES00001010S1 Joint Bookrunner February 2026
1worth €63 M —
. e . - €500 M 83 8 years 3.350% ES0000090987 Joint Bookrunner June 2026
Sustainability-linked bonds it
LB
(S S) Gobierno €500 M 83 10 years 3.500% ES0000093502 Joint Bookrunner June 2026
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SUSTAINABILITY-LINKED BONDS - SLB!

Volume CaixaBank stake Term Coupon ISIN Issuance role Issuance date

€750 M 63 10 years 3.875% XS3406814445 Joint Bookrunner June 2026

'.'

v

Marketing of sustainable renting solutions The CaixaBank Group acts as an intermediary
in the marketing of vehicle renting transactions through its agreement with Arval, a global
leader in vehicle renting and mobility services. This alliance aims to continue promoting
more sustainable, safe and efficient mobility models, helping individuals and companies
to access electrified vehicles through flexible contracts that include comprehensive
services such as maintenance, insurance and assistance.

€212M 8,287

Intermediated for vehicles with Vehicles with ZERO or ECO
ZERO or ECO environmental environmental labels inter-
labels in the first half of 2026 mediated in the first half of 2026

' Represents CaixaBank’s proportional participation in the underwriting and placement of sustainable bonds (green,
social or sustainability-linked) issued by clients. It excludes placements of the Group’s own issuances, as well as
mandates in which CaixaBank acts solely in a passive role or as co-lead manager.
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Responsible investment is laying the foundations for a more sustainable future. The
CaixaBank Group innovates, advises and promotes investment solutions so that its
customers and society can move forward on the path to sustainability.

In the first months of 2026, the Group continued to make progress in its commitment
to responsible investment management, by integrating environmental, social and
governance criteria into its processes. This approach has been developed in line with
European regulations on sustainable finance.

In addition, work has been done to ensure that the products and services offered
meet the needs of customers seeking solutions with a positive impact, while
guaranteeing transparency, quality and specialisation.

€5,769M

Contribution of responsible investment to
the sustainable finance mobilisation KPI in
the first half of 2026.

RECOGNISED FOR INVESTMENT
MANAGEMENT

oo FundsPeople Awards Spain 2026

In the fifth edition of the FundsPeople Awards Spain,
CaixaBank Asset Management received the award
for “Best Spanish Asset Manager in Fund Selection
2026", and VidaCaixa, for the third year running,
received the award for “Best Alternative Asset
Manager”.

W FUNDSPEOPLE
E S

soaiin AWARD!

2nd Sector Study on Reputation in Asset Management

(= T it
REPUTACIO

EN LA GESTION
DEACTIVOS Y
PATRIMONIOS

o CaixaBank Asset Management is the Spanish asset
manager with the best reputation according to the
/ FundsPeople and Merco ranking.

All CaixaBank Group entities adhering to the UN
Principles for Responsible Investment (PRI) have

PRI achieved the highest rating in the most representative
module: Policy Governance & Strategy. CaixaBank
A Asset Management obtained the highest rating by

earning 5 stars in 8 of the 10 modules assessed.

Consolidated Interim Management Report (January — June 2026)

The CaixaBank Group, which includes CaixaBank Asset
Management and VidaCaixa, is committed to integrating ESG
criteria into its investments, recognising that they not only
deliver financial returns for investors but also promote an
approach to management that is consistent with creating
value for society as a whole, while generating social and
environmental benefits.

PRODUCTS MARKETED UNDER THE SFDR

53%
Assets of products
classified under Art 6

6 @ - 47%
Assets of products
m classified under Art 8
- 1%

Assets of products
classified under Art 9

47% 100% €180,588M'

of assets have a of assets under
rating under Articles management with €169,328 M
8 and 9 of SFDR ESG considerations in 2025
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ESG risk management for the asset management business

Asset management activities can have unintended negative impacts on the environment
and society. To manage any potential adverse impacts arising from this activity, the
Group monitors indicators representing the main sustainability factors and has specific
ESG risk integration and stewardship policies in place. The Group also has an investment
model that incorporates ESG factors into the investment decision-making process, with
the aim of minimising negative impacts and promoting positive environmental and
social outcomes.

The Group has Sustainability Risk Integration Policies in place for VidaCaixa and
CaixaBank Asset Management, which set out the principles governing the integration of
ESG criteria into investment processes and decision-making for the provision of
investment services, as well as specific investment exclusions. These policies were
developed in accordance with the core principles of the Corporate Sustainability/ESG
Risk Management Policy, which sets out, for all Group companies, the principles,
guidelines and mechanisms that ensure the governance, management and oversight of
ESG risks associated with clients and investments made on the Group's own behalf or on
behalf of third parties.

7 VidaCaixa's Sustainability Risk Integration Policy

7 CaixaBank Asset Management's Sustainability Risk Integration Policy

7 Corporate policy on sustainability/ESG risk management

The Group has a Responsible Investment model that is aligned with internationally
recognised sustainability management strategies and best practices, as well as with the
Group's values, principles and policies. This model integrates ESG criteria into
management and is based on the following points:

Consolidated Interim Management Report (January — June 2026)

Responsible ESG analysis and
investment integration criteria
management in investments

&

Controversy
monitoring

B—A=

Engagement: Disclosure
dialogue and
voting
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/https:/www.vidacaixa.es/documents/18549598/31509765/Política+de+integración+de+riesgos+de+sostenibilidad+.pdf/bf1a74fd-fcf0-15c4-48eb-4ba7c74f5756?t=1753684836639
https://www.vidacaixa.es/documents/18549598/31509765/Sustainability+Risk+Integration+Policy.pdf/68aaf810-3654-7cf7-09bb-7814bc12004e?t=1753684837088
https://www.vidacaixa.es/documents/18549598/31509765/Sustainability+Risk+Integration+Policy.pdf/68aaf810-3654-7cf7-09bb-7814bc12004e?t=1753684837088
https://www.vidacaixa.es/documents/18549598/31509765/Sustainability+Risk+Integration+Policy.pdf/68aaf810-3654-7cf7-09bb-7814bc12004e?t=1753684837088
https://www.vidacaixa.es/documents/18549598/31509765/Sustainability+Risk+Integration+Policy.pdf/68aaf810-3654-7cf7-09bb-7814bc12004e?t=1753684837088
https://www.vidacaixa.es/documents/18549598/31509765/Sustainability+Risk+Integration+Policy.pdf/68aaf810-3654-7cf7-09bb-7814bc12004e?t=1753684837088
/https:/www.vidacaixa.es/documents/18549598/31509765/Política+de+integración+de+riesgos+de+sostenibilidad+.pdf/bf1a74fd-fcf0-15c4-48eb-4ba7c74f5756?t=1753684836639
https://www.caixabankassetmanagement.com/deployedfiles/fil_cabkam/Estaticos/Documentos/Politica_de_integracion_de_riesgos_de_sostenibilidad_CAS.pdf
https://www.caixabankassetmanagement.com/deployedfiles/fil_cabkam/Estaticos/Documentos/Politica_de_integracion_de_riesgos_de_sostenibilidad_CAS.pdf
https://www.caixabankassetmanagement.com/deployedfiles/fil_cabkam/Estaticos/Documentos/Politica_de_integracion_de_riesgos_de_sostenibilidad_CAS.pdf
https://www.caixabankassetmanagement.com/deployedfiles/fil_cabkam/Estaticos/Documentos/Politica_de_integracion_de_riesgos_de_sostenibilidad_CAS.pdf
https://www.caixabankassetmanagement.com/deployedfiles/fil_cabkam/Estaticos/Documentos/Politica_de_integracion_de_riesgos_de_sostenibilidad_CAS.pdf
https://www.caixabankassetmanagement.com/deployedfiles/fil_cabkam/Estaticos/Documentos/Politica_de_integracion_de_riesgos_de_sostenibilidad_CAS.pdf
https://www.caixabankassetmanagement.com/deployedfiles/fil_cabkam/Estaticos/Documentos/Politica_de_integracion_de_riesgos_de_sostenibilidad_CAS.pdf
/https:/www.vidacaixa.es/documents/18549598/31509765/Política+de+integración+de+riesgos+de+sostenibilidad+.pdf/bf1a74fd-fcf0-15c4-48eb-4ba7c74f5756?t=1753684836639
https://www.caixabank.com/deployedfiles/caixabank_com/Estaticos/PDFs/Sostenibilidad/Principios-Gestion-Riesgos-ASG.pdf
https://www.caixabank.com/deployedfiles/caixabank_com/Estaticos/PDFs/Sostenibilidad/Principios-Gestion-Riesgos-ASG.pdf
https://www.caixabank.com/deployedfiles/caixabank_com/Estaticos/PDFs/Sostenibilidad/Principios-Gestion-Riesgos-ASG.pdf
https://www.caixabank.com/deployedfiles/caixabank_com/Estaticos/PDFs/Sostenibilidad/Principios-Gestion-Riesgos-ASG.pdf
https://www.caixabank.com/deployedfiles/caixabank_com/Estaticos/PDFs/Sostenibilidad/Principios-Gestion-Riesgos-ASG.pdf
https://www.caixabank.com/deployedfiles/caixabank_com/Estaticos/PDFs/Sostenibilidad/Principios-Gestion-Riesgos-ASG.pdf
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2 VidaCaixa Engagement Policy 2

Involvement: dialogue and voting

Consolidated Interim Management Report (January — June 2026)

The Group believes that the transition to a more sustainable economy and the long-term profitability of investments can be achieved
both through investment decisions and through short- and long-term engagement with the companies it invests in, via constructive
dialogue and active voting. This commitment is reflected in the Engagement Policies, which set out the general principles, criteria and
procedures governing voting and engagement, with the aim of promoting improvements in the ESG management of the companies in
the investment portfolio. They pursue two objectives:

| Encourage asset managers to engage actively in the governance of investee companies.

| Improve the transparency of investment strategies, engagement policies and the process for exercising voting rights, especially when
voting advisors are used.

CaixaBank Asset Management Engagement Policy

7 VidaCaixa engagement plan 2

VidaCaixa and CaixaBank Asset Management have adopted Issuer Engagement Plans for 2025—-2027, which set out their engagement
objectives for the period, as detailed below:

Engagement plan of CaixaBank Asset Management

Climate
change and >
nature

PRIORITY AREA DESCRIPTION

Promote the decarbonisation of the economy
and the transition towards a sustainable
economic model in line with the objectives of the
Paris Agreement, by encouraging the definition
of emission reduction targets and coherent
action plans and contributing to preserving and
restoring nature.

ANNUAL DIALOGUE TARGET

Engage with companies or managers of actively managed
funds representing at least 50% (VidaCaixa) or 20%
(CaixaBank Asset Management) of the financed emissions
(Scopes 1and 2) in their portfolios.

Nature-related dialogues mainly through collaborative
dialogues, in addition to relying on direct dialogues or
outsourced services.

Human Rights

and violations

of the main >
international
standards

Ensure that companies respect human rights
and have appropriate measures in place to
prevent, mitigate and, as the case may be,
remedy negative impacts on people and
communities.

Sign 100% of the specialised supplier dialogue actions that
drive change or greater transparency in the companies in
the portfolio, such as, for example, in relation to respect for
Human Rights in the supply chain.

Good

governance >
and good social
practices

Ensure that companies demonstrate good
governance, i.e. that they are efficiently and
ethically managed, that they incorporate
sound management and supervisory structures
and effective control mechanisms, among
others, and that they consider good social and
labour practices.

Support shareholder proposals at the AGM that improve
transparency and/or performance. Exercise the right to vote
against when it is considered that there is insufficient
diversity on governance bodies or an inadequate
remuneration policy.

A minimum of five annual dialogues with companies
holding significant portfolio positions, where areas for
improvement have been identified.

D
&)
Collaborative dialogues

Such dialogues are conducted
together with other investors. They
are currently carried out as part of
initiatives such as:

| Climate Action 100+: on climate
change.

| Advance PRI: on human rights.
| Spring PRI: on biodiversity.

| Know the Chain: on occupational
risks along the value chain
(VidaCaixa).

| Votes Against Slavery: on modern
slavery (VidaCaixa).

@) Responsible investment
disclosures

On 30 June 2026, CaixaBank, CaixaBank
Asset Management and VidaCaixa
published their Principal Adverse Impacts
(PAI) Statement on investment decisions
relating to sustainability factors, in their
capacity as financial market participants.

7 CdixaBank PAI
2 CAM PAI

2 VidaCaixa PAI

The rest of the Group’s companies outside
Spain have also published their respective
declarations.

CaixaBank and BPI have also published
their declarations on advisory services.

2 CaixaBank Assessment
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https://www.vidacaixa.es/documents/18549598/19130013/Pol%C3%ADtica+de+Implicaci%C3%B3n+-+Mayo+2025+-+web.pdf/9f138c1a-0ac5-4716-97d3-5eaa1e9ed4d7?t=1747900105202
https://www.vidacaixa.es/documents/18549598/19130013/Pol%C3%ADtica+de+Implicaci%C3%B3n+-+Mayo+2025+-+web.pdf/9f138c1a-0ac5-4716-97d3-5eaa1e9ed4d7?t=1747900105202
https://www.caixabankassetmanagement.com/deployedfiles/fil_cabkam/Estaticos/Documentos/2026/Politica-de-implicacion-v2_CAS.pdf
https://www.vidacaixa.es/documents/18549598/31941086/Plan+implicaci%f3n+emisores+2025%132027_VidaCaixa_vf.pdf/ad62dac3-a6f0-dcba-b220-0ea7ef6d04a8?t=1747901807779
https://www.vidacaixa.es/documents/18549598/31941086/Plan+implicaci%f3n+emisores+2025%132027_VidaCaixa_vf.pdf/ad62dac3-a6f0-dcba-b220-0ea7ef6d04a8?t=1747901807779
https://www.caixabankassetmanagement.com/deployedfiles/fil_cabkam/Estaticos/Documentos/Plan_implicacion_emisores_2024_CABK_AM_vf.pdf
https://www.caixabank.com/deployedfiles/caixabank_com/Estaticos/PDFs/Sostenibilidad/Declaracion-Principales-Incidencias-Adversas-CaixaBank-Participante-2023-ES.pd
https://www.caixabank.com/deployedfiles/caixabank_com/Estaticos/PDFs/Sostenibilidad/Declaracion-Principales-Incidencias-Adversas-CaixaBank-Participante-2025-ES.pdf
https://www.caixabank.com/deployedfiles/caixabank_com/Estaticos/PDFs/Sostenibilidad/Declaracion-Principales-Incidencias-Adversas-CaixaBank-Participante-2025-ES.pdf
https://www.caixabank.com/deployedfiles/caixabank_com/Estaticos/PDFs/Sostenibilidad/Declaracion-Principales-Incidencias-Adversas-CaixaBank-Participante-2023-ES.pd
https://www.caixabankassetmanagement.com/deployedfiles/fil_cabkam/Estaticos/Documentos/2026/Declaracion-Principales-Incidencias-Adversas-2025_CAS-260506-v1.pdf
https://www.caixabankassetmanagement.com/deployedfiles/fil_cabkam/Estaticos/Documentos/2026/Declaracion-Principales-Incidencias-Adversas-2025_CAS-260506-v1.pdf
https://www.caixabank.com/deployedfiles/caixabank_com/Estaticos/PDFs/Sostenibilidad/Declaracion-Principales-Incidencias-Adversas-CaixaBank-Participante-2023-ES.pd
https://www.vidacaixa.es/documents/18549598/18789557/Declaraci%C3%B3n+PIAs+VidaCaixa+2026.pdf/520cc5cb-38bd-5116-26c9-8f95484f7e37?t=1782820988570
https://www.vidacaixa.es/documents/18549598/18789557/Declaraci%C3%B3n+PIAs+VidaCaixa+2026.pdf/520cc5cb-38bd-5116-26c9-8f95484f7e37?t=1782820988570
https://www.caixabank.com/deployedfiles/caixabank_com/Estaticos/PDFs/Sostenibilidad/Declaracion-Principales-Incidencias-Adversas-CaixaBank-Participante-2023-ES.pd
https://www.caixabank.com/deployedfiles/caixabank_com/Estaticos/PDFs/Sostenibilidad/Declaracion_PIAs_asesoramiento_ES.pdf
https://www.caixabank.com/deployedfiles/caixabank_com/Estaticos/PDFs/Sostenibilidad/Declaracion_PIAs_asesoramiento_ES.pdf
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MANAGED CUSTOMER FUNDS

€9,803M

In Spain' In Portugal?

€9,092M
As of December 2025

As of December 2025

DISTRIBUTION OF PRODUCTS UNDER THE SFDR

JUNE 2026

o,
Assets under management — 304 %
classified under Article 6 €17.306 M
Assets under management
classified under Article 8
€39,708 M
Assets under management %
classified under Article 9 - 0 °
€5 M
DECEMBER 2025
L)
Assets under management e 29.8 %
classified under Article 6 £15482 M
Assets under management
classified under Article 8
€36,545 M
Assets under management — 0%
classified under Article 9
€6 M

"Includes the life insurance and pension plan business of VidaCaixa, S.A.
2 Includes the life insurance and pension plan business of BPI Vida e Pensées, wholly owned by VidaCaixa, S.A.
3 percentage and amounts reported on Pension Plans, EPSV and Unit-linked (excluding insurance under SFDR).

Consolidated Interim Management Report (January — June 2026)

100%

of assets under management
incorporating ESG considerations

as at 30 June 2026

(according to UNPRI criteria)

£3,638 M
T~ o,
ml 3 = 56.9%
i €4,808 M
/N
- 0%
€0M
€3,373 M
T~ o,
ml 3 = 57.0%
i €4,464 M
/N
- 0%
€0M

€ VidaCaixa

Spain
€57,019M

69.6%

of assets are
classified as Articles
8 and 9 under the
SFDR (€39,713 M)

Spain
€52,033M

70.3%°

of assets are
classified as Articles
8 and 9 of the SFDR
(€36,551 M)

Portugal
€8,446M

56.9%

of assets are
classified as Articles
8 and 9 under the
SFDR (€4,808 M)

Portugal
€7,83/M

57.0%

of assets are
classified as Articles
8 and 9 of the
SFDR(€4,464 M)
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ASSETS UNDER MANAGEMENT

€8,207M

€3,545M

Consolidated Interim Management Report (January — June 2026)

< CaixaBank

100% K CaixaBan

In Spain' In Portugal? In Luxembourg?® of assets under management
incorporating ESG considerations
€7,767M €2,815M as at 30 June 2026 (according to

As of December 2025

As of December 2025

In Luxembourg 2025

UNPRI criteria)

DISTRIBUTION OF PRODUCTS UNDER THE SFDR

JUNE 2026 i
SJ2eln Portugal
Alsset_?.u‘r;derqu:a‘gtlem:nt = 65.6% ’e"01549M €4,574M
classified under Article £72,489 M €1.480 M
% %
() o
Assets under management T - 53.4% 34.4 67. 6
classified under Article 8 |-|/-|I|->lT$ o
€37,123 M €2,899 M of assets are ofassetsare
/N classified as Articles classified as Articles
Assets under management % o, 8 and 9 under the 8 and 9 under the
AT Uy [l 6 = 0.8% - 4.3% SFDR(€38,060 M) SFDR(€3,094 M)
€937 M €195 M
DECEMBER 2025 i
£j2elin Portugal
Alsset_?.u‘r;derqu:ctl‘gtlem:nt - 67.9% €]051210M €4,248M
classified under Article £71433 M €1297 M
% %
() ()
Assets under management T - 55.0% 3 2.] 6 9 . 5
classified under Article 8 mlT$ o
€32,786 M €2,760M of assets are of assetsare
/N classified as Articles classified as Articles
Assets under management % % 8 and 9 under the 8 and 9 under the
classified under Article 9 = 0.9% - 4.5% SFDR(€33,778 M) SFDR(€2,951 M)
€991 M €191 M

"Includes CaixaBank Asset Management SGIIC fund, discretionary portfolio management and SICAVs business.
2 Includes the securities and real estate fund business and discretionary management portfolios of BPI Gestéo de Ativos SGFIM, a wholly owned subsidiary of CaixaBank Asset Management.
3 Includes the funds and SICAV business of CaixaBank Asset Management Luxembourg, S.A.
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0 6 INDICES AND RATINGS

Sustainabilty KEY DEVELOPMENTS - FIRST HALF OF 2026
information

—ee MSCI
— S&P Global ESG RATINGS

[cce[ B [ 88 BB | A | An YN

CaixaBank has been awarded
an AAA rating by MSCI and
recognised as a Leader for its
strong sustainability

For the fifth year running,
CaixaBank has retained the
highest CDP Climate score of “A”
in recognition of its action on

Top-ranked financial institution
in Europe in the S&P Global Dow
Jones Best-in-Class Indices.
Included in the S&P Global

Sustainability Yearbook 2026 for
the thirteenth year running and
awarded the S&P Global ESG
Score 2025 Top 10% distinction in
recognition of its outstanding

management, particularly in the
areas of governance,
decarbonisation, environmental
risk management and human
capital management.

climate change, and for the
twelfth consecutive year has
maintained its Leadership status.
In CDP Water, the company
earned a “B” rating, above the

sustainability performance. sector average.
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CaixaBank

Worst — Scale — Best

Consolidated Interim Management Report (January — June 2026)

Highlights

' f}o ‘ Sustainable 2
¢ Fitch

88

S&P Global

ESG RATINGS (Leader)

ccc[ B [ 88 (88B| A | AA XYM

9.5
Negligible
SUSTAINALYTICS
B_
Corporate ESG Prime category

Performance

RATED BY

ISS ESG}>

ESG Entity Rating Score (solicited)

M‘i

O O
5 4 3 1
Sustainability score
O ® O
0 88 100
ESG rating .K
O O ®
CcccC B BB BBB A AA AAA
Lagging Average Leader
ESG rating risk TK
O ®
Severe High Moderate Low Negligible
+40 40-30 30-20 20-10 10-0
ESG rating -K
OO0 O0OO0OO0O0CeO OO OO0
D- b b+ C- C C+ B- B B+ A- A A+

ESG Entity Rating Score.
Firstincluded in 2023. Last updated in September 2025.

CaixaBank is the highest-scoring Spanish bank and the only Spanish
bank with a ‘solicited’ ESG rating from Sustainable Fitch.

Analyst: Sustainable Fitch.

DJBIC World. DJBIC Europe.

Included continuously since 2012. Last updated in May 2026.

88 points out of 100 in the Corporate Sustainability Assessment (CSA).
Ist financial institution in the DJBIC Europe and 11th in the DJBIC World.
Analyst: S&P.

CaixaBank is a constituent of the MSCI ESG Leaders Index.
First included in 2015. Last updated in October 2025.

Leader in the Financing Environmental Impact and Corporate
Governance categories, and rated above the industry average for
Human Capital Development and Access to Finance.

Analyst: MSCI ESG.

STOXX Global ESG.
Firstincluded in 2013. Last updated in September 2025.

ESG risk exposure: “Negligible”. CaixaBank’s ESG risk management is
rated as “Strong”.

Analyst: Sustainalytics.

ISS ESG Europe Governance QualityScore Index, Solactive ISS ESG Index
Series.

First included in 2013. Last methodological update in April 2026.
CaixaBank is rated PRIME, with a decile score of 1 (top tier).
Transparency level: Very high

Analyst: ISS ESG.
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CaixaBank Worst — Scale — Best Highlights
. FTSE4Good Index Series.
ESG rating
.)( First included in 2011. Last updated in June 2026.
4.9 .
O e Overall ESG rating above the sector average (4.9 vs 2.8 sector average).
FTSE4Good 1 2 3 4 49 5 Analyst: FTSE Russell.

Climate change rating

First included in 2012. Last updated in December 2025.

Included in the A List for the fifth year running, achieving the highest possible
rating of “A”.

A | Recognised as a Leader for corporate transparency and climate action for the
(Leadership) O ') twelfth year running.
D- D C- C B- B A- A | In 2025, CaixaBank participated for the first time in the Water Security
- - questionnaire, achieving a rating of B, above the sector average (C).
Reporting Awareness-  Management  Leadership
raising | Analyst: CDP.
E/S/G ESG score | Updated monthly, last updated in June 2026.
QUALITYSCORE 1/1/1 T’( | Highest score in all three dimensions of ISS ESG Quality Score: Environmental,
e ———— i i i i : i i i i . Social and Governance.
) _K | EcoVadis Sustainability Rating.
o e 83 ' | Firstincluded in 2026. Annual assessment.
ec_o«qshs (cold) @ - @) . )
sty g 0 83 100 |  Gold category, Top 5% (97th percentile).
APR 2026

Analyst: Ecovadis.

CaixaBank also collaborates with and

engages in active dialogue with the Bank's other
main stakeholders in ESG matters, such as the
main NGOs and other organisations, in order to find
out what issues they value most and what
perception they have of the Bank's management in
this regard.

OTHER ESG ANALYSTS AND RATINGS CURRENTLY
ASSESSING CAIXABANK:

EthiFinance
ESG ratings

esgbook

standard
ethics -
Sustainable category

CLARITY Al

S World @1

===—_ Benchmarking rate

= Alliance Listed on the IBEX
ESG

LSEG Bloomberg
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"] Key Group figures

Financial
reporting and
results

il > T8

RESULTS KEY RATIOS BALANCE SHEET AND ACTIVITY
January - June January - June € million 30.06.26 31.12.25 Chg.
€ million 2026 2025 Chg. % 2026 2025 Chg. Total assets 693,429 664,040 +4.4%
Net interest income 5,390 5,282 +2.0% Cost-to-Income ratio 39.6% 38.6% +1.0 bp Equity 38,696 38,526 +0.4%
Revenue from services 2,772 2,581 +7.4% Cost of risk (Iost 12 o o Customer funds 771,943 731,936 +5.5%
months) 0.24% 0.24%
Pre-impairment income 5,018 4,862 +3.2% Loans and advances to o
ROE 154%  157% -04bp customers, gross GUEZED  denEs GBI

Profit/(loss) attributable to 3203 2051 +8.5%

the Group ROTE 18.0% 185%  -0.5bp Business volume 170,778 1108118 +57%
ROA 0.9% 0.9%'
RORWA 2.4% 25%  -0lbp

&

RISK MANAGEMENT LIQUIDITY SOLVENCY
% 30.06.26 31.12.25 Chg. € million / % 30.06.26 31.12.25 Chg. € million / % 30.06.26 31.12.25 Chg.
Non-performing o o _ Total liquid assets 165,763 171,830 -€6,066 M CET1 12.5% 12.6% -0.1pp
loans (NPL) ratio 178% 207% -0.29 pp
Liquidity Coverage o . _ Tier 1 14.3% 145% -02pp
NPL coverage . 7% +40 Ratio (LCR) Ui AL e -
. b o .0 pp Total capital 16.8% 17.5% -0.7 pp
Net Stable Funding o o
Ratio (NSFR) Rgs 1Rk ~2pp MREL 278%  277%  +01pp
Loan to deposits 88.1% 86.9% 12 Risk weighted assets +€7,031
P pp (RWAs) 251,487 244,455 M
Leverage Ratio 5.6% 57% -02pp
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"] Earnings performance

Financial s e
reporting and The results for this first half of the year are presented below.
results

€ million First half 2026 First half 2025 Change (%) € million First half 2026 First half 2025 Change %
Net interest income 5,390 5,282 2.0 Net interest income 5,390 5,282 2.0
Dividend income 55 58 (5.5) Revenues from services ! 2,772 2,581 7.4
Share of profit/(loss) of entities

Wealth t .
accounted for using the equity 173 147 17.9 eqlth managemen 1091 973 121
method

Protection insurance 658 575 145
Net fee and commission income 2,075 1,948 6.5

Banking fees 1,023 1,034 ()
Trading income 110 136 (19.3)

Other income 2 176 177 (0.4)
Insurance service result 697 633 10.1

Gross income 8,338 8,040 3.7
Other operating income and expense (162) (185) (1.5)
ICorresponds to the sum of the headings "Net fee and commission income" and "Insurance service result” of the income

Gross income 8,338 8,040 37 statement under management criteria.

2 Corresponds to the sum of the headings "Dividend income’, “Share of p/‘ofit/(/oss) of entities accounted for using the
equity method”, “Trading income"and "Other operating income and expenses”in the income statement under

éggn;nriigrctxit;\é?i c()ar):penses, depreciation (3,320) (3179) 45 management criteria.
Pre-impairment income 5,018 4,862 3.2
Allowances for insolvency risk (480) (372) 28.8
Other charges to provisions (70) (105) (331)
Gains/(losses) on disposal of assets - 1)

and others

Profit/(loss) before tax 4,539 4,353 4.3
Income tax (1,332) (1,399) (4.8)
Profit/(loss) after tax 3,207 2,955 8.6
rttos) stionte o minrty : s e
Profit/(loss) attributable to the Group 3,203 2,951 8.5
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SEGMENTATION BY BUSINESS

Financial

reporting and The following presents the income statement by business segment and the breakdown of revenue by the nature of the business for each segment for the first half of the year.
results
Banking and Insurance of which: Insurance activity BPI Corporate Centre
€ million First half 2026 First half 2025 First half 2026 First half 2025 First half 2026 First half 2025 First half 2026 First half 2025
Net interest income 4,937 4,786 73 80 420 430 33 66
Income from equity investments 151 144 142 140 18 17 60 45
Net fee and commission income 1,912 1,798 78 73 163 150 (0)
Trading income 97 127 10 12 14 14 (2) (5)
Insurance service result 697 633 691 624
Other operating income and expenses (140) (158) 3 1 (21) 3) (2) (4)
Gross income 7,654 7,331 998 931 595 607 89 103
Administrative expenses, depreciation (3,015) (2,889) (84) (84) (269) (255) (36) (35)
and amortisation! 4 ¢
Pre-impairment income 4,639 4,441 914 847 326 353 52 68
Allowances for insolvency risk (450) (345) 0 0 (30) (28) 0
Other charges to provisions (70) (105) (0) (0)
Gains/(losses) on disposal of assets and e (24) . 0 0 0 ) @)
others
Profit/(loss) before tax 4,21 3,967 915 847 297 325 32 61
Income tax (1,255) (1,303) (224) (201) (78) (90) 2 (6)
Profit/(loss) after tax 2,956 2,665 691 646 218 235 33 55
Profit/(loss) attributable to minority ; 3
interests and others
Profit/(loss) attributable to the Group 2,952 2,662 691 646 218 235 33 55
| Banking and Insurance: includes the results of the Group’s banking, insurance, asset management, real estate and ALCO activities, among others, mainly in Spain. The insurance
business includes the results of the activity carried out mainly by VidaCaixa, with a highly specialised range of pension and insurance products, all of which are marketed to the
Group’s customer base.
| BPI: covers the income from the BPI's domestic banking business, essentially in Portugal.
| Corporate Centre: includes the results, net of financing costs, of the investees BFA, BCI, Coral Homes and Gramina Homes. At 30 June 20286, the significant influence over BCI has
been reassessed, resulting in a change in the accounting classification of the holding (from Investments in joint ventures and associates to Financial assets at fair value through
other comprehensive income). The reclassification had no significant impact on either the Group's profit or loss or its equity.
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,eporﬁ;gg”g,g EARNINGS PERFORMANCE

results
Attributable profit/(loss) for the first half of 2026 amounted to €3,203 million, compared
with €2,951 million in the first half of 2025 (+8.5%).

Net interest income amounted to €5,390 million (+2.0%). Higher lending and customer funds
volumes, the lower cost of deposits and institutional funding, and higher income from the
fixed-income portfolio more than offset the decline in lending yields.

Revenues from services were up +7.4%, driven by growth in revenues from wealth
management (+121%, due to higher assets under management) and revenues from
protection insurance (+14.5%, following strong commercial activity). Banking fees were
down (-11%).

Gross income rose +3.7%, while administrative expenses, depreciation and amortisation
increased by +4.5%.

Allowances for insolvency risk were up +28.8%, although the cost of risk remained stable at
24 basis points (last 12 months). Other charges to provisions decreased by -33.1%.

Gains/(losses) on disposal of assets and others were positive (€71 million), supported by
improved real estate results.

Income tax expense includes, among other items, the accrual of the Spanish tax on net
interest and fee and commission income (IMIC), amounting to ~€304 million in 2026 and
-€296 million in 2025. In 2026, it also includes income of +€270 million (+€151 million in 2025)
from the recognition of deferred tax assets previously not recognised on the balance sheet.

)
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NET INTEREST INCOME

o orFtiiRGncCri% First half 2026 First half 2025 Net interest income amounted to €5,390 million (+2.0%). This
P r%s Its growth was due to:
u . Average o Average o
€ million balance Ife Rate % balance I/E Rate %
X — | Lower customer deposit costs, due to lower interest rates
Financial institutions 55132 614 224 69,019 913 267 despite the increase in average volumes. This cost includes
Loans and advances (a) 364,624 6,219 344 340,624 6,571 389 the effect of the conversion into flootlng.ln'gerest by means
of interest-rate hedges established for a limited amount.
Debt securities 99,551 868 1.76 89,414 667 150
Other assets with returns 66,411 094 302 64,761 936 20 I nghc_ar income from the debt securities portfolio due to the
positive impact of interest rates and average volume.
Other assets 84,186 75 78,751 97
| Lower wholesale funding costs, reflecting lower interest-
Average total assets (b) 669,904 8,770 2.64 642,569 9,184 2.88

rate as a result of the repricing of issues converted to
Financial institutions 31,707 (352) 224 30,207 (418) 278 floating-rate following the decline in the interest-rate
curve, as well as lower average volume.

Customer funds (c) 435,701 (1132) 0.52 415,811 (1,531) 074

Wholesale marketable debt securities and other 43,910 (799) 367 45,670 (884) 390  These effects were partially offset by:

Subordinated liabilities 10,444 (140) 2.70 10,081 (153) 3.06 | Lower lending income, mainly due to a decline in the
Other funds with cost 87,838 (926) 213 81750 (863) 213 average interest-rate as a result of the negative impact of

market interest-rate  movements on the floating-rate
Other funds 60,304 (31 59,050 (55) portfolio and on new loan rates, partially offset by an
increase in average volume.

Average total funds (d) 669,904 (3,380) 1.02 642,569 (3,902) 1.22

Net interest income 5,390 5,282 | A lower contribution from net financial institutions, mainly
due to the impact of lower rates and volume.

Customer spread (a-c¢) 2.92 3.15

Balance sheet spread (b-d) 1.62 1.66

For proper interpretation, the following should be noted:

| The headings "other assets with returns” and "other funds with cost” mainly include the Group’s life insurance savings
business. Net interest income mainly includes the net return on assets under the insurance business maintained to
pay ordinary claims, as well as the Group's financial margin for short-term savings insurance products. It also
includes the income from financial assets under the insurance business, and an expense for interest that includes the
capitalisation of the new insurance liabilities. This at a very similar interest rate as the rate of return of asset
acquisition. The difference between these income and expenses is not significant.

| Financial institutions on the liabilities side includes repurchase transactions with the Public Treasury.
| The balances of all headings except “other assets” and “other liabilities” pertaining to balances with income/cost. "Other

assets” and "Other liabilities” include balance sheet items that have no impact on net interest income, as well as income and
costs that cannot be allocated to any other item.
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REVENUE FROM SERVICES

Financial  Revenues from services (wealth management, protection insurance and banking fees) | Revenues from life-savings insurance reached €289 million (+3.4%).
reportlnr%sijrlwtg amounted to €2,772 million (+7.4%).
| Life-savings insurance profit or loss, excluding Unit linked products, amounted to
& million First half 2026 First half 2025 €193 million (-1.6%).
Wealth management 1,091 973 | Prof.it or loss for Unit Linked products increased to €75 million (+13.1%), supported by
the increase in assets under management.
Protection insurance 658 575 . L X . . .
| Other income from Unit Linked income essentially relates to income from BPI Vida e
Banking fees 1023 1034 Pensdes Unit linked products.
Revenues from services ! 2,772 2,581 ) .
€ million First half 2026 First half 2025
Memorandum items: Assets under management 802 694
of which Net fee and commission income: (c) 2,075 1,948 Mutual funds, portfolios and SICAVs (c) 627 529
of which Insurance service result: (s) 697 633 Pension plans (c) 175 165
Life-savings insurance 289 279
Life-savings insurance result (s) 193 196
Unit linked results (s) 75 66
Other Unit Linked income 2 (c) 21 17
Income from asset management 1,091 973

| Revenues from wealth management amounted to €1,091 million (+12.1%).

| Fees and commissions from assets under management amounted to €802
million (+15.7%).

| Fees and commissions from investment funds amounted to €627 million
(+18.6%). The positive performance was driven by the increase in assets under
management, supported by both positive net subscriptions and market
appreciation.

| Fees form pension plans amounted to €175 million (+6.2%), supported by the
increase in assets under management.
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Financial € million First half 2026 First half 2025
reporting and

results Life-risk insurance (s) 429 371

Fees and commissions from insurance distribution (c) 229 204

Income from protection insurance 658 575

Revenues from protection insurance amounted to €658 million (+14.5%).

| Revenues from the life-risk insurance business amounted to €429 million (+15.8%),
driven by sustained portfolio growth.

| Insurance distribution fees reached €229 milion (+12.2%), supported by strong
commercial activity.

€ million First half 2026 First half 2025
Recurrent banking fees (c) 829 849
Wholesale banking fees (c) 193 184
Banking fees' 1,023 1,034

Banking fees amounted to €1,023 million (-1.1%).

| Recurring banking fees amounted to €829 million (-2.4%), affected, among other
factors, by lower fees associated with loyalty programmes, as well as higher fee
expenses for the structuring of risk transfer transactions.

| Wholesale banking fees amounted to €193 million (+4.8%).
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OTHER INCOME

Financial INCOME FROM EQUITY INVESTMENTS OTHER OPERATING INCOME AND EXPENSES
reporting and
results
& million First half 2026 First half 2025 & million First half 2026 First half 2025
Dividend income 55 58 Contributions and taxes (47) (27)

Share of profit/(loss) of entities accounted for

using the equity method 173 147 Other (115) (138)

Income from equity investments 229 206 OTHER OPERATING INCOME AND EXPENSES ! (162) (165)

' This heading includes, among other items, revenues from rentals and expenses related to the management of foreclosed

. _— properties, banking contributions, levies and taxes, as well as other revenues and charges from non-financial subsidiaries
Income from equity investments reached €229 million (+11.2%).

Other operating income and expenses amounted to -€162 million, compared with
TRADING INCOME -€165 million in the first half of 2025. Key items in the first half include:
€ million FlhCliehsid First half 2025 | The estimated Spanish real estate tax (1BI) charge of €21 million (-€18 million in 2025).
Trading income 110 136
| The Portuguese banking sector contribution of -€21 million (-€23 million in 2025).
Furthermore, following the favourable ruling by the Portuguese Constitutional Court,
Trading income amounted to €110 million in the first half of 2026, compared with €136 extraordinary income of +€222 million was recognised in the first half of 2025 in respect
million in the first half of 2025. of BPI's entitlement to recover the solidarity levy on the Portuguese banking sector.

| BPI's contribution to the Portuguese Resolution Fund amounted to -€8 million
(-€7 million in 2025).

2€4 million recognised before the ruling in 2025 and €18 million from prior years.
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ADMINISTRATIVE EXPENSES, DEPRECIATION AND AMORTISATION

Consolidated Interim Management Report (January — June 2026)

GAINS/(LOSSES) ON DISPOSAL OF ASSETS AND OTHER

€ million First half 2026 First half 2025 € million First half 2026 First half 2025

Personnel expenses (2,045) (1,975) Real estate results 109 9

General expenses (862) (816) Other (37) (40)

Depreciation and amortisation (413) (388) Gains/(losses) on disposal of assets and other ! 7 (3n

Administrative expenses, depreciation and i ) ) p ) P L

amortisation (q) (3,320) (3,]79) This heading essentially comprises the results arising from sales and write-downs of assets.

Gross income (b) 8,338 8,040 Good performance in real estate results, driven by gains on property disposals and the
recognition of provisions.

Cost-to-income ratio (12 months) (a/b) 39.6% 38.6%

Administrative expenses, depreciation and amortisation amounted to -€3,320 million
(+4.5%).

| Personnel expenses were up +3.5% due, among other factors, to the Collective
Bargaining Application Agreement reached in 2024 and the expansion of the
workforce, mainly with technical profiles, in line with the 2025-2027 Strategic Plan.

| General expenses increased by +5.7%, reflecting the impact of strategic initiatives.

| Depreciation and amortisation increased by +6.4% amid higher levels of investment,
as envisaged in the Strategic Plan.
This brought the cost-to-income ratio (12 months) to 39.6%.

ALLOWANCES FOR INSOLVENCY RISK AND OTHER CHARGES TO
PROVISIONS

€ million First half 2026 First half 2025
Allowances for insolvency risk (480) (372)
Other charges to provisions ! (70) (1085)
Allowances for insolvency risk and other charges

to provisions (550) (478)
Cost of risk (last 12 months) 0.24% 0.24%

! Other provisions mainly include provisions for contingencies and the impairment of other assets.

| Impairment losses on financial assets amounted to -€480 million (+28.8%). The cost

of risk (last 12 months) stood at 0.24%.

At 30 June 2026, the Group had a collective provisions fund of €271 million, covering
risks associated with expected credit losses.

Other provisions were down -33.1%.

INCOME TAX

€ million First half 2026 First half 2025

Income tax' (1,332) (1,399)

' This heading mainly includes the income tax expense and other applicable tax adjustments.

Includes the accrual of the Spanish tax on net interest and fee and commission income
(IMIC) amounting to -€304 million (-€296 million in the first half of 2025).

It also includes the recognition of deferred tax assets previously not recognised on the
balance sheet, amounting to +€270 million (+€151 million in the first half of 2025).
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Business performance

reporl?irrwwgngrl%l The performance of the business in the first half of the year is presented below. LOANS AND ADVANCES TO CUSTOMERS
results
Group Banking and Insurance BPI
Group Banking and BP| 4 Corporate Centre
Insurance € million 30.06.26 3112.25 30.06.26 3112.25 30.06.26 3112.25
€ million 30.06.26 311225 30.06.26 311225 30.06.26 311225 30.06.26  3112.25 Loans to individuals 195,686 186,505 176,221 167,923 19,465 18,582
Total assets 693429 664,040 646372 615618 44385 42709 2,372 5,713 Home purchases 145,527 141,566 127,529 124,404 17,998 1762
Total liabilities 654,733 625514 612703 584859 41623 40,237 407 417 Other purposes 50,159 44,940 48,692 43519 1,467 1421
Equity 12 38696 38526 33669 30,758 2,762 2,471 2265 5296 ,‘;fnvé?l;;h‘ Consumer 25102 23,858 23,822 22,619 1280 1239
Equit
a‘isi g¥1 od 2 100% 100% 87% 80% 7% 6% 6% 14% Loans to business 191,590 179,417 177,935 166,668 13,655 12,750
Loans and Public sector 18,957 18,411 17,089 16,535 1,868 1,876
advances to
406233 384,334 371244 351126 34,989 33,208
customers, b 4 b ’ 4 " Loans and advances
gross to customers, gross 406,233 384,334 371,244 351,126 34,989 33,208
On-balance of which: performing
sheet customer 549578 524626 516612 492274 32966 32353 loans, gross 308835 376182 364412 343481 34423 32701
funds
- Provisions for
Sgﬁj?ﬁji 1170778 1108718 1097,367 1037,389 73412 70,729 insolvency risk (6,055) (6:336) (5.601) (5904) (453) (431)
Loans and advances
to customers, net 400,179 377,998 365,643 345,221 34,536 32,777
7 See “Glossary - Financial Information — Reconciliation of business activity indicators with management criteria”. Contingent liabilities 34,081 33168 31,769 30,878 2313 2,290

71see “Reconciliation of activity indicators with management criteria” in “Glossary - Financial Information -
Reconciliation of activity indicators with management criteria”.

Loans and advances to customers, gross stood at €406,233 million (+5.7%). The positive
— T seasonal effect of the advance payment of pensioners’ June double payment, amounting
to approximately €4,100 million, is particularly noteworthy (excluding this effect, +4.6%).

By segment, the following developments are noteworthy:

| Lending for house purchases continued to grow (+2.8%), reflecting the strong
performance of mortgage lending.

| Lending for other purposes includes the aforementioned seasonality associated with
the double payment to pensioners. Meanwhile, consumer lending continued to grow,
supported by higher new lending volumes.

Y sap

| Loans to business totalled €191,590 million and remained one of the main drivers of
loan portfolio growth (+6.8%).

| Lending to the public sector continued to be shaped by specific transactions (+3.0%).
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CUSTOMER FUNDS

Financial  cystomer funds amounted to €771,943 Group Banking and Insurance BPI
reporting and il o
results  Million (+5.5%). .
€ million 30.06.26 3112.25 30.06.26 3112.25 30.06.26 3112.25
| On-balance-sheet funds stood at Customer deposits 451,365 431,983 418,485 399,731 32,880 32,252
€549,578 million (+4.8%), driven by -
?rowth in both demand deposits Demand deposits 385,010 365,999 367,724 349,085 17,286 16,914
+5.2%) and term deposits (+0.6%), as Term deposits ! 66,355 65,984 50,760 50,646 15,595 15,338
well as the strong performance of the
insurance business, which drove an Insurance contract liabilities 2 91,630 85,765 91,630 85,765
increase in insurance  contract t which: Unit Linked and other®
liabilities (+6.8%). of which: Unit Linked and other 30,662 26,990 30,662 26,990
Repurchase agreements and other 6,583 6,879 6,497 6,778 85 101
| Assets under management stood at
€216,741 million (+6.8%), driven by the  On-balance sheet funds 549,578 524,626 516,612 492,274 32,966 32,353
performance of mutual funds,
manaded accounts and  SICAVs ';’l'gt:\j’s" funds, managed accounts and 161,543 150,947 155,573 145,325 5,970 5,622
(+7.0%) and pension plans (+6.3%).
Pension plans 55,198 51,913 55,198 51913
| The change in other accounts is  pgsetsunder management 216,741 202,860 210,771 197,238 5,970 5,622
explained by the volatility of temporary
funds related to transfers and Other accounts 5,624 4,450 5,571 4,397 53 53
collections.
Total customer funds 4 771,943 731,936 732,954 693,908 38,989 38,028

71 See “Reconciliation of business activity indicators with management criteria” under “Glossary — Financial Information — Reconciliation of business activity indicators with
management criteria”.
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Risk management

Financial  Non-performing loans declined to
reportlnrgesijrlwg €7,839 million (-€785 million year to date), / \ / \
fo||owingthestrongorgqnicperformqnce NON-PERFORMING LOANS AND PROVISIONS AND COVERAGE
in asset quality and active management NPL RATIO! RATIO!
of non-performing loans, including
portfolio sales.
The NPL ratio stood at 1.78% (-29 bps . .
compared with 31 December 2025). 2,33% 2,07% 1.78% 77% 81%
o 70%
o0— —o _ o o,//o/o
Insolvency risk provisions stood at 9587
€6,335 million (-€300 million year to '
date), with the coverage ratio at 81%
(+4 pp compared with 31 December 2025). 7,839 6,744
6,335
30.06.25 31.12.25 30.06.26 30.06.25 3112.25 30.06.26

- AN /

NPL RATIO BY SEGMENT

Group Banking and Insurance BPI
€ million 30.06.26 31.12.25 30.06.26 31.12.25 30.06.26 31.12.25
Loans to individuals 1.8% 2.2% 1.8% 2.3% 1.4% 1.4%
Home purchases 1.5% 1.9% 15% 2.0% 1.0% 1.0%
Other 2 2.7% 3.3% 2.6% 3.2% 6.0% 5.9%
Loans to business 2.0% 2.2% 2.0% 2.3% 2.2% 2.0%
Public sector 0.1% 0.1% 0.1% 0.1% 0.0% 0.0%
NPL ratio (loans + contingent liabilities) ! 1.8% 21% 1.8% 21% 1.5% 1.5%
NPL coverage ratio' 81% 77% 81% 76% 81% 85%
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Liquidity and funding structure

Financial »
reportingand € million 30.06.26 31.12.25
results o
Total Liquid Assets 165,763 171,830
Liquidity Coverage Ratio (LCR) 184% 202%
Liquidity Coverage Ratio (last 12 months) 193% 200%
Net Stable Funding Ratio (NSFR) 143% 146%
Loan-to-deposits 88.1% 86.9%
Institutional funding 2 50,913 51,016

Information on the collateralisation of CaixaBank's mortgage covered bonds and the
Group's issuances is disclosed in Note 3.3 and Note 16.], respectively, to the Condensed
interim consolidated financial statements for the period.

Total liquid assets amounted to €165,763 million.

The Group's Liquidity Coverage Ratio (LCR) stood at 184%, reflecting a strong liquidity position
(12-month average LCR: 193%), well above the regulatory minimum of 100%.

The Net Stable Funding Ratio (NSFR) stood at 143%, above the regulatory minimum threshold.
A strong retail funding structure, with a loan-to-deposit ratio of 88.1%.

High stability of the deposit base, with retail deposits accounting for 76.2% 3. Meanwhile, 60.1%
of deposits are covered by deposit guarantee schemes. 4

Wholesale funding stood at €50,913 million, diversified by instrument, investor, currency
and maturity.

CaixaBank, S.A’'s available capacity to issue mortgage and public-sector covered bonds
amounted to €59,612 million.

71 see "Reconciliation of business activity indicators with management criteria” under "Glossary - Financial
Information - Reconciliation of business activity indicators with management criteria’.
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Capital management

Financial 30.06.26 31.12.25 The current 2025-2027 Strategic Plan sets an internal CETI ratio target range of 11.5% to
repOI‘tlnr%sijrlﬁtg Fy—— F——— 12.5%. The upper end of the target range establishes the threshold for potential additional
€ million / % Amount Ratio 9 ratiZ Amount Ratio 9 ratig capital distributions (subject to authorisation by the European Central Bank (ECB) and the
- mpr—— Board of Directors).
(oemy Ay e 31,529 12.5% 123% 30773 126% 12.3%
- . . . . At 30 June 2026, the regulatory CETI ratio stood at 12.3%, taking into account the dividend
Tier 1 36,052 14.3% 141% 35541  145% 14.2% forecast based on the payout ratio for regulatory purposes..
Tier 2 6,297 2.5% 2.5% 7,336 3.0% 3.0%
Total capital 42,349 16.8% 16.6% 42,877 17.5% 17.2% As regards regulatory buffers, the Gr_oup's do_mestic systemic ri_sk buffer remains at 0.50%
subordinated MREL T Y e 6055 24,89 4.4 for 2026. The estimated countercyclical capital buffer, taking into account the updated
ubordinate g i 2 558 8% A% buffer rates in certain countries where CaixaBank has credit exposures, stood at 0.57%,
Total MREL 69,819 27.8% 27.6% 67,803 27.7% 27.4% while the sectoral systemic risk buffer (SyRB) for retail exposures collateralised by
Leverage Ratio 5.6% 5.5% 5.7% 5.6% residential property in Portugal stood at 0.07%.
Risk weighted t. . . .
(Fleswxvslg e assets 251,487 244,455 Accordingly, the capital requirements are as follows:
The Common Equity Tier 1 (CET1) ratio stood at 12.5%. This figure reflects the one-off Total of which Pillar1  of which Pillar 2R of which buffers
impact of -20 basis points (bp) from the eighth share buyback programme (SBB VIII)
announced on 30 April 2026, worth €500 million. Excluding this extraordinary effect, the CET1 9.12% 4.50% 0.98% 3.63%
CETl ratio increased by 16 bps in the first half of the year, mainly driven by: Tier 1 10.95% 6.00% 1.31% 3.63%
Total capital 13.38% 8.00% 1.75% 3.63%

| Capital generation: +134 bp

Organic change in RWAs: +33 b
| 9 9 P Based on these requirements, at 30 June 2026 CaixaBank had a buffer of 339 bp (equivalent

| Dividend forecast (60% payout) and ATl coupon payment: -82 bp to €8,522 million) above the Group's MDA trigger.

Market development and other factors: -3 b . . . .

! P P The Group's level of capital adequacy confirms that the applicable requirements would
not lead to any automatic restrictions according to the capital adequacy regulations,

regarding the distribution of dividends, variable remuneration, and the interests of holders

+134 bp of Additional Tier 1 capital securities.
12.59% 12,38% - 12,54%
— -33bp et - . - .
-20 bp -82bp -3 bp As at 30 June, the applicable minimum MREL requirements are as follows:

Requirement in % RWAs . s
(including current CBR) Requirement in % LRE
Subordinated MREL 17.13% 6.04%
31/12/2025 SBB VIl 31/12/2025 Capital Organic RWA  Dividend + Market and  30/06/2026 Total MREL 24.90% 6.04%

post SBB VIl generation ATI1 coupon other

At 30 June 2026, CaixaBank had a buffer of 286 bp (equivolent to €7,189 million) above the

The Tier 1 ratio stands at 14.3%. )
MREL MDA trigger (M-MDA).

The Total Capital ratio stood at 16.8%.
The leverage ratio stood at 5.6%.

The subordinated MREL ratio reached 24.7%, while the total MREL ratio stood at 27.8%.
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Ratings

Financial
reporting and Issuer Rating
results .

senior Last review Mortgage Last review date

Agency Long-term Short-term Outlook preferred date covered of MCB
debt bonds (MCB)

Fitch Ratings A+ F1 Stable A+ 08.07.2026 - -
Moody’s A2 P-1 Stable A2 21.04.2026 Aaa 03.10.2025
Morningstar DBRS A (high) R-1 (middle) Stable A (high) 18.12.2025 AAA 09.01.2026
S&P Global A+ A-1 Stable A+ 19.03.2026 AAA 18.09.2025

The credit rating agencies took the following actions during 2026:
| S&P Global has confirmed all ratings, maintaining a stable outlook.

| Moody's upgraded the intrinsic strength to a3 from baal, raising the rating by one notch for senior non-preferred debt
(A3 from Baal), Tier 2 subordinated debt (Baal from Baa2) and Additional Tier 1 instruments (Baa3 from Bal).
Furthermore, it has affirmed the long-term issuer and senior preferred debt ratings at A2 with a stable outlook, after
including the impact of the introduction in Spain of the European framework regarding full deposit preference (FDP)
and the improvement in intrinsic strength.

| Fitch upgraded the long-term issuer rating to A from A- and maintained the Positive outlook in May following an
update to its methodology. In July, following a review of CaixaBank, the agency upgraded the bank’s intrinsic strength
to ‘a’ from ‘a-’, resulting in a one-notch upgrade in the issuer and senior preferred debt ratings to A+ from A, the senior
non-preferred debt rating to A from A- and the Tier 2 subordinated debt rating to BBB+ from BBB. The issuer rating
outlook is stable.

< CaixaBank [ 175




Consolidated Interim Management Report (January — June 2026)

"] Shareholder remuneration

Financial ; ; ; : ; '
reporting and On 9 April 2026, in accordance with the resolution approved by CaixaBank's General

results Shareholders’ Meeting on 27 March, the Bank paid its shareholders a final cash dividend
of €2,315 million' equivalent to 33.21 euro cents gross per share, charged to 2025 profit.
Following this payout, total shareholder remuneration for 2025 amounted to €3,494
million! (50 euro cents gross per share), equivalent to 59.3% of consolidated net profit, in
line with the 2025 dividend plan.

In addition, the seventh share buyback programme was completed in March 2026, with
48,590,729 treasury shares acquired for a total amount of €500 million. In line with the
Programme’s purpose, at its meeting on 29 April 2026 the Board of Directors approved the
corresponding reduction of CaixaBank, S.A's share capital through the cancellation of
those shares, each with a nominal value of €1. Moreover, on 29 April 2026, the Board of
Directors approved the eighth share buyback programme for a maximum amount of
€500 million, which commenced on 30 April 2026. At 30 June 2026, CaixaBank had
acquired 11,676,392 shares for €135,387,617, equivalent to 27.1% of the maximum monetary
amount. 2

Lastly, on 29 January 2026, the Board of Directors approved maintaining the same
dividend plan as in 2025 for 2026. This means that a cash distribution of between 50%
and 60% of consolidated net profit will be maintained, to be made in two payments:

| Aninterim dividend equivalent to 30%-40% of first-half net profit, payable in November
2026.

| A final dividend, subject to final approval by the General Shareholders’ Meeting,
payable in April 2027.

In accordance with this dividend plan, the amount to be distributed as an interim
dividend would be between €961 million and €1,281 million. The relevant Board of Directors
resolution and the final amount of the interim dividend will be determined in October

2026.
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Non-financial information

The definitions of the indicators and other terms related to non-financial information
presented in the consolidated half-yearly management report are provided below.

MARKET SHARES (%) T e

SPAIN PORTUGAL

Market share in loans to households
and businesses: considered the
outstanding balance of gross credit
granted to households and non-
financial companies resident in Spain.
Internal data is used for the numerator,
while official data published by the Bank
of Spain is used for the denominator.

Market share in household and
company deposits: the balance of
deposits held by households and non-
financial companies resident in Spain.
Internal  data are wused for the
numerator, while official data published
by the Bank of Spain are used for the
denominator.

Market share in corporate lending: the
outstanding balance of gross lending to
non-financial companies operating in
Spain is taken into account.

Market share in wealth management:
Market share of long-term savings:
includes assets under management in
mutual funds (including managed
portfolios), pension plans and savings
insurance. This does not include third-
party investment funds, only those
managed by  CaixaBank  Asset
Management. Source: Inverco, ICEA.

Market share in loans to households
and businesses: total loan book of the
resident and non-resident segments,
including  securitisations  (residential
and corporate). Source: Bank of
Portugol/Bonk Customer Portal.

Market share in household and
company deposits: demand deposits
and term deposits. Source: Data
compiled internally based on official
data (Bank of Portugal — Monetary and
Financial Statistics).

Market share in investment funds:
source: APFIPP (Portuguese Association
of Investment Funds, Pensions and
Assets) — Real Estate Investment Funds.

Market share in mortgages: total
resident mortgage credit including
securitised credit (estimated market).
Data compiled internally based on
official data from the Bank of Portugal’s
Monetary and Financial Statistics.

Market share in corporate lending:
includes loans to resident non-financial
corporations,  including securitised
loans. Excludes non-resident non-
financial companies.

Market share in insurance: data
prepared in-house based on official
data. Source: APS (Associagéo
Portuguesa de Seguradores).
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CHANNELS

Digital customers: retail customers who have logged into Now, imagin or other
CaixaBank apps (Pay, Sign) one or more times in the last six months.

Customers who log into digital channels daily: average daily number of retail
customers who log into digital channels, based on the last six months.

Top heavy users in Spain: customers who have been connected to digital channels for
more than 130 days over a period of six months.

Sales Digital sales to total sales (Spain): total sales of core retail products (mainly
including cards, consumer finance, mortgages, insurance, and investment and savings
products) to retail customers in Spain, carried out or completed through digital
channels (CaixaBank and imagin apps, the CaixaBank website and ATMs), as a
percentage of total core retail product sales.

Branches: total number of centres. Includes retail branches and other specialised
segments. It does not include tellers (displaced public service centres with no director,
dependent on another main branch). Branches and representative offices abroad and
virtual/digital centres are also excluded.

Percentage of citizens with a branch in their municipality: percentage of the
population of Spain living in a municipality with a CaixaBank branch (Retail branch or
dependent service point).

Accessible branch: a branch is considered accessible when its characteristics allow all
persons, regardless of their abilities, to access the centre, move around, orient
themselves, identify, understand and use the services and equipment available, and
communicate with the staff. All of this in compliance with current regulations.

Mobile branches: mobile branches (ofiméviles) that serve different towns and cities
via different daily routes and, depending on demand, visit the towns they serve once
or several times a month. In addition to preventing financial exclusion in rural areas,
this service preserves direct relationships with customers living in these environments
and maintains the bank’'s commitment to the agricultural and livestock sectors.

Total population of the localities where the mobile branch service is provided.
Population according to the INE (National Statistics Institute) of the places where
ofiméviles provide financial services.

Consolidated Interim Management Report (January — June 2026)

| Customer Experience Index (IE) Global: measures the overall customer experience of
CaixaBank on a scale of 0 to 100, in each of the businesses.

| Net Promoter Score (NPS): measures customer recommendation on a scale of 0 to 10. The
index is the result of the difference between the percentage (%) of Promoter customers
(ratings 9-10) and Detractor customers (ratings 0-6).

| Customer: any individual or legal entity with a global position equal to or greater than
€5 at the Entity that has made at least two non-automatic transactions in the last two
months.

| Loyal customers: individual customers in Spain with 3 or more product families.

CORPORATE GOVERNANCE

| Management free float (%): the number of shares available for the public, calculated
as the number of issued shares minus the shares held in the treasury, advisers, and
shareholders represented on the Board of Directors.

OWN WORKFORCE

| Employees: total number of company employees at the end of the financial year. This figure
includes employees registered with Social Security, meaning that it excludes interns,
temporary agency staff, and employees on leave of absence.

| Employees with disabilities (number): employees working in the Group with a recognised
degree of disability equal to or greater than 33%.

| Investment in training per employee (€): total investment in training for the financial year
divided by the average number of employees.

| Women in management positions from deputy manager of a large branch office upwards
(%): percentage of women in A or B branch deputy management positions, or higher, out of
the total number of employees in management positions. Data calculated for CaixaBank,
S.A.

I Number of professionals cettified in financial advice (MiFID II): number of employees who
passed the Financial Advice Information Course (CIAF). In addition, all other courses certified
by the CNMV for this purpose are valid for this certification calculation.

| Certified professionals (%): ratio between the number of certified employees and the total
number of employees who form part of the group considered key in Premier Banking and Private
Banking.
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| Engagement Study: quantitative analysis of employee engagement and experience
across various dimensions of the organisational environment related to motivation
and effectiveness, taking into account trends, market benchmarks and specific results
for different employee segments (organisational area, generation, gender, etc.).

| New hires: total new hires during the year (even if no longer remaining in the
company).

SUPPLIERS

| Active suppliers: an active supplier is considered to be: Suppliers that meet any of the
following criteria:

| They have an active contract in Ariba with an agreement date within the last three
years.

| They have invoiced during the current or previous year.

| They have participated in a procurement process within the last 12 months.

SUSTAINABILITY

| Assets under management: includes mutual funds, managed portfolios, SICAVs,
pension plans and certain unit-linked products.

| SFDR: acronym for Sustainable Finance Disclosure Regulation. EU Sustainable Finance
Disclosure Regulation (SFDR).

| Classification of assets under management under SFDR: Article 8: Those financial
products and services that promote environmental and/or social characteristics or a
combination of them. Article 9: Financial products and services that pursue a
sustainable investment objective. Article 6: Products and services that take into
consideration environmental, social and governance risks in investment decision-
making that are not taken into account in Articles 8 or 9 and also those that do not
integrate sustainability risks.

| Microcredits: unsecured loans of up to €25,000 aimed at people who, due to their
economic and social conditions, may have difficulty accessing traditional bank
financing. Its purpose is to promote economic activity, job creation, and personal and
family development.

| social housing: housing portfolio owned by the Group for which the tenant's vulnerable
circumstances are taken into account when determining the rental terms.

| Businesses established through support for entrepreneurs: a business is considered
to have been established where the financing application is submitted between six
months before and no more than two years after the start of trading.

Consolidated Interim Management Report (January — June 2026)

Number of jobs created through support for entrepreneurs: this figure represents the
number of jobs created by entrepreneurs who have received MicroBank financing in
the form of microcredits and loans ((unsecured loans aimed at customers who have
difficulty accessing traditional bank financing).

Mobilisation of sustainable finance: the cumulative amount of sustainable finance
mobilised over the 2025-2027 period is the result of the sum of (i) new sustainable
financing production for individuals and companies across the Retail, Business, CIB,
MicroBank, CPC and BPI businesses, with the amount considered for mobilisation
purposes being the risk limit formalised in sustainable financing transactions with
clients, including long-term financing, working capital and guarantees, and also taking
into account novations and the implicit or explicit renewal of sustainable financing;
and (i) sustainable intermediation in channelling third-party resources towards
sustainable investments, including: a) CaixaBank’s share of sustainable bonds placed
for clients; b) the net increase, excluding market effects, in assets under management
in CaixaBank Asset Management equity and corporate fixed-income products under
MIFID Ii; c) the gross increase, excluding market effects, in assets under management in
VidaCaixa sustainable products under the SFDR; d) the distribution of sustainable funds
managed by third-party asset managers under the SFDR; and e) the intermediation of
sustainable renting transactions. The criteria for consideration as sustainable financing
are set out in the CaixaBank Sustainable and Transition Financing Eligibility Guide,
developed with the support of Sustainalytics.
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8 Financial information

Glossary |, addition to the financial information prepared in accordance with

International Financial Reporting Standards (IFRS), this document
includes certain Alternative Performance Measures (APMs), as defined in
the guidelines on Alternative Performance Measures issued by the
European Securities and Markets Authority on 5 October 2015
(ESMA/2015/1415) (the “ESMA guidelines”). CaixaBank uses certain APMs,
which have not been audited, for a better understanding of the Group's
financial performance. These measures are considered additional
disclosures and in no case replace the financial information prepared
under IFRS. Furthermore, the way in which the Group defines and
calculates these measures may differ from similar measures calculated
by other companies and, therefore, they may not be comparable.

The ESMA Guidelines define APMs as a financial measure of past or future
financial performance, financial position or cash flows, other than a
financial measure defined or detailed in the applicable financial
reporting framework.

In accordance with the recommendations of these guidelines, details of
the APMs used are provided below, together with a reconciliation of
certain management indicators with those presented in the consolidated
financial statements. Figures are presented in millions of euros unless
otherwise stated.
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PROFITABILITY AND EFFICIENCY

Glossary
Metric widely used in the financial sector to track the income generated between the  Metric used to calculate the return of companies. It reflects the return on the bank's
average return on loans and the average cost of deposits of customers in a specific ~ shareholder equity.
period.
Calculation € million 1H26 1H25
Calculation € million 2Q26 2Q25 (a) Profit/(loss) attributable to the Group 12 M 6,143 6,063
(a) Annualised quarterly income from loans and 12673 12895 (o) Additional Tier 1 coupon 12 M (286) (264)
advances to customers ' '
(c)=a+b Adjusted profit/(loss) attributable to the Group 12M 5,857 5,799
(b) Net average balance of loans and advances to 369634 343540
customers ' ! ’ (d) Average shareholder equity 12 M 38,654 37,450
(c)=alb Average yield rate on loans (%) 3.43 3.75 (e) Average valuation adjustments 12 M (510) (e1)
Annualised quarterly cost of on-balance sheet _ Average shareholder equity + valuation adjustments
() retail customer funds 2l 2748 ((=d+e (12m) 38,144 36,839
Average balance of on-balance-sheet retail 9 9 % 2
(e) custormer funds 2o ! 43851 moms /1 ROE (%) 5:4% 15.7%
- Average cost of on-balance sheet retail customer
(H=dle funds (o) 0.54 0.66
c-f Customer spread (%) 2.89 3.09
Metric used to calculate the return of companies. It reflects the return on the bank's
shareholder equity, after deducting the intangible assets.
Calculation € million 1H26 1H25
Metric widely used in the financial sector to track the net income generated between  (9) Profit/(loss) attributable to the Group 12 M Bl 6,063
income and interest expenses in relation to the Group's total average funds and assets. () Additional Tier 1 coupon 12 M (286) (264)
(c)=a+b Adjusted profit/(loss) attributable to the Group 12M 5,857 5,799
Calculation € million 2Q26 2Q25 (d) Average shareholder equity 12 M 38,654 37,450
(0) Annualised quarterly interest income 17,929 17,981 (e) Average valuation adjustments 12 M (5]0) (611)
1
(b) Average total assets for the quarter 677,578 645,683 G Average intangible assets 12 M’ (5,586) (5,420)
= Ly
(c)=alb Average return rate on assets (%) 2k 278 (g)=d+e+f Average shareholder equity + valuation adjustments 32558 31418
- . . . 2 '’ r
(d) Annualised quarterly interest expenses 6,985 7,404 excluding intangible assets 12 M
o, o, o 3
(e) Average total funds for the quarter’ 677,578 645,683 clg ROTE (%) U5l 18:5%
(f)=d/e Average cost of fund rate (%) 1.03 115
c-f Balance sheet spread (%) 1.62 1.63
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E. ROA G. COST TO INCOME RATIO

Metric used to calculate the return, since it reflects the return obtained from the bank’s  Ratio widely used in the financial sector to compare the operational efficiency of
Glossary  total assets. companies by relating operating expenses incurred to generate income, measured by
gross income.

Calculation € million 1H26 1H25

(@) Profit/(loss) after tax and before non-controlling 6154 6073 Calculation € million 28 e
interests 12M ' ' (a) Administrative expenses, depreciation and 6,557 6.258

(b) Additional Tier 1 coupon 12 M (286) (284) amortisation 12M : :

(c)=a+b Adjusted net profit 12M 5,868 5,810 (&) Gross income 12M o568 o212

(d) Total average assets 12M 667,523 637,086 alb Cost-tonincome ratio (%) - —

c/d ROA (%) 0.9% 08%"  H.CORE INCOME

! Calculated as the average of the daily balances over the period under review. . . . . X
2 ROA of 0.9%, assuming linear accrual of the banking levy, fully recognised in the first quarter of 2024, to facilitate Metric used to determine the proportion of gross income attributable to the bank’s core

comparability with the linear accrual approach applied to the Net Interest and Fee and Commission Income Spanish business activities.
Tax (IMIC).
F. RORWA Calculation € million 1H26 1H25
Metric used to determine the return of companies in the financial sector. This metric is an (a) Net interest income 5,390 5,282
evolution of the ROA that associates the Group's return with the risk-weighted assets —
(RWAs), incorporating a correction factor to the return based on the risk level assumed by (b) Income from bancassurance equity investments 148 145
the bank. .
(c) Net fees and commissions 2,075 1,948
Calculation € million TH26 TH25 (d) Results of the insurance service 697 633
i inority i +b+c+d Corei
(@) E’]r;’\flll;/(loss) after tax and before minority interests 6154 6,073 a c ore income 8,310 8,009
(o) Additional Tier 1 coupon 12M (286) (264) ACTIVITY
c)=a+b Adjusted net profit 12M 5,868 5,810
© ! P A. BUSINESS VOLUME
d Risk-weighted assets (regulatory) 12M 245,344 235,773 . - . . .
& 9 (reg Y) Metric used to assess the Group's ability to attract funding and maintain a healthy loan
c/d RORWA (%) 2.4% 25% 2 portfolio. It also provides a business view and allows comparison between entities.

Calculated as the average of the quarterly balances over the period under review.
2RORWA of 2.4%, assuming linear accrual of the banking levy, fully recognised in the first quarter of 2024, to facilitate

comparability with the linear accrual approach applied to the Net Interest and Fee and Commission Income Spanish Calculation € million 30.06.26 31.12.25
e (a) Customer funds 771,943 731,936
(b) Performing loans, gross 398,835 376,182
a+b Business volume 1,170,778 1,108,118
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RISK MANAGEMENT

Glossary
Metric widely used in the financial sector that relates allowances for insolvency risk,  Metric that defines which part of the foreclosed real estate assets available for sale has
mainly associated with credit risk, with the total loan portfolio. been covered through write-offs at foreclosure and subsequently through accounting
provisions. It reflects the level of write-offs with respect to the exposure to this type of
asset.
Calculation € million 1H26 1H25
Calculation € million 30.06.26 31.12.25
(a) Allowances for insolvency risk 12 M 1,010 942
(a) Gross debt cancelled at the foreclosure 1,899 2,213
Average of gross loans + contingent
(b) |ic|bi|it?es 12?‘/' g 418,767 393,756 (b) Net book value of the foreclosed assets 922 1,079
a/b Cost of risk (%) 024% 0.24% c=a-b Total coverage of the foreclosed asset 977 1,134
Real estate available for sale coverage ratio with N N
cla write-downs (%) S1% 51%
Relevant metric in the banking sector that measures the quality of the Group's loan
portfolio by defining which part thereof is classified in accounting as non-performing. Metric that defines which part of the foreclosed real estate assets available for sale has
been covered through accounting provisions. It reflects the net accounting exposure to
Calculation € million 30.06.26 3112.25 this type of asset.
- i Calculation € million 30.06.26 31.12.25
(a) Non 'perforrpln'g'lf)ans to customers + 7,839 8,624
contingent liabilities . L.
(a) Accounting provisions of the foreclosed assets 567 631
. .
(b) L Lo customers + contingent 440,315 a7,500  (b) Net book value of the foreclosed assets 922 1079
al/b NPL ratio (%) 178% 2.07% (c)=a+b Gross book value of the foreclosed asset 1,489 1,709
alc I(?%]I estate available for sale accounting coverage 38% 37%

Metric that shows which part of non-performing loans have been covered by accounting

provisions.
Calculation € million 30.06.26 31.12.25
Provisions on loans and contingent
(a) liabilities 6.335 6,635
Non-performing loans and contingent
(b) liabilities ] 8,624
al/b Coverage ratio (%) 81% 77%
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LIQUIDITY

A. TOTAL LIQUID ASSETS

Metric that shows the Group's level of liquid assets, which are key to mitigate the liquidity
risk in the event of difficulties to meet a bank's obligations.
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STOCK MARKET RATIOS

A. EPS (EARNINGS PER SHARE)

Financial indicator that measures the earnings generated by a company in relation to the
number of shares outstanding.

Calculation € million 30.06.26 31.12.25
(a) High-quality liquid assets (HQLAs) ! 110.859 110,374
(b) Non-HQLA Eligible Assets Available 54,904 61,456
a+b Total Liquid Assets 165,763 171,830

1 High-Quiality Liquid Assets (HQLA) as defined in the European Commission Delegated Regulation of 10 October 2014.

B. LOAN TO DEPOSITS

Ratio that reflects the Group's retail funding structure. It shows the proportion of retail
lending being funded by customer deposits.

Calculation € million 30.06.26 31.12.25
(a) Loans and advances to customers, gross 406,233 384,334
(b) Provisions for insolvency risk 6,055 6,336
(c) Brokered loans 1,978 2,074
(d)=a-b-c Loans and advances to customers, net 398,200 375,924
(e) Customer deposits 451,365 431,983
0 pcrut rladed e Teprchoe
(g)=e+f Customer deposits and accruals 451,896 432,425
d/g Loan to Deposits (%) 88.1% 86.9%

~

Calculation € million 1H26 1H25

(a) Profit/(loss) attributable to the Group 12M 6,143 6,063
Average number of shares outstanding net of

(b) treasury shares ! 7,007 7148

alb EPS (Earnings per share) 2 0.88 0.85

(c) Additional Tier 1 coupon 12 M (286) (264)

(@+c) /b EPS (Earnings per share) adjusted for ATI e 08l

coupon ?

' The average number of shares outstanding is calculated as the average number of shares issued less the average
number of treasury shares (including the effect of share repurchases already executed under share buy-back
programmes). Average figures are calculated as the average of the month-end balances over the period under review.

2 EPS of 0.81 for the first half of 2025, assuming linear accrual of the banking levy, fully recognised in the first quarter of
2024, to facilitate comparability with the linear accrual approach applied to the Net Interest and Fee and Commission
Income Spanish Tax (IMIC). ATl coupon-adjusted EPS would be 0.78.

B. PER (PRICE-TO-EARNINGS RATIO)

Financial indicator used to value a company (valuation multiplier). It reflects the
comparison between the share price and earnings per share.

Calculation 1H26 1H25
(a) share price at the end of the period (€/share) 12.385 7.354
(b) Earnings per share (EPS) (€/share) 0.88 0.85
alb PER (Price-to-earnings ratio) 1413 8.67
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Financial metric widely commonly used in listed companies that reflects the annual
return on an investment in shares in the form of dividends by relating the dividends paid
and the price.

Calculation 1H26 1H25
(a) Dividends paid (in shares or cash) 0.5000 0.4352
(b) Share price at the end of the period 12.385 7.354
alb Dividend yield (%) 4.04% 5.92%

Ratio widely used across all sectors that reflects a company's book value of equity per
share and is commonly used as a valuation multiple.

| Tangible book value per share (TBVPS): Ratio widely used across all sectors that

reflects a company’s book value of equity per share after deducting intangible assets.

| P/BVPS: Ratio of the share price at the end of the period divided by book value per

share.

| P/TBVPS: Ratio of the share price at the end of the period divided by tangible book

value.
Calculation € million 30.06.26 31.12.25
(a) Equity 38,696 38,526
(o) Non-controlling interests (14) (16)
(c)=a+b Adjusted equity 38,683 38,509
(d) Shares outstanding, net of treasury shares ! 6,959 7,008
e=(c/d) Book value (€/share) 2 5.56 5.49
(f) Intangible assets (reduce adjusted equity) (5,667) (5,648)
g=(c+f)/d  Tangible book value (€/share) 2 474 4.69
(h) Share price at end of the period 12.385 10.445
h/e P/TBV (Share price divided by book value) 223 1.90
hlg P/TBV tangible (Share price divided by tangible book 25 093

value)

Consolidated Interim Management Report (January — June 2026)
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RECONCILIATION OF THE PUBLISHED STATEMENT OF PROFIT OR LOSS TO THE MANAGEMENT REPORTING FORMAT

Net fees and commission income. Includes the following headings:
| Fee and commissionincome.

| Fee and commission expenses.

Trading income. Includes the following line items:

| Gains/(losses) on derecognition of financial assets and liabilities not measured at fair
value through profit or loss, net.

| Gains/(losses) on financial assets not held for trading mandatorily measured at fair
value through profit or loss, net.

| Gains/(losses) on financial assets and liabilities held for trading, net.
| Gains/(losses) arising from hedge accounting, net.

| Exchange differences, net.

Insurance service result. Includes the following line items:
| Insurance revenue.
| Insurance service expenses.

| Net result from reinsurance contracts held.

Administrative expenses, depreciation and amortisation.
headings:

Includes the following
| Administrative expenses.
| Depreciation and amortisation.

Pre-impairmentincome. Includes the following headings:

| (+) Grossincome.

| (-) Administrative expenses and depreciation and amortisation.

Allowances for insolvency risk and other charges to provisions. Includes the following line
items:

Impairment/reversal of impairment on financial assets not measured at fair value
through profit or loss, and net gains or losses on modification.

Provisions or reversal of provisions.

Of which: Insolvency allowances.

Impairment/reversal of impairment on financial assets not measured at fair value
through profit or loss relating to loans and advances to customers under management
reporting criteria.

Provisions or reversal of provisions relating to provisions for contingent liabilities under
management reporting criteria.

Of which: Other provisions.

Impairment/reversal of impairment on financial assets not measured at fair value
through profit or loss, excluding the balance relating to loans and advances to
customers under management reporting criteria.

Provisions or reversal of provisions, excluding provisions relating to contingent liabilities
under management reporting criteria.

Gains/losses on derecognition of assets and other items. Includes the following line items:

Impairment/reversal of impairment on investments in joint ventures and associates.
Impairment/reversal of impairment on non-financial assets.

Gains/(losses) on derecognition of non-financial assets, net.

Negative goodwill recognised in profit or loss.

Gains/(losses) from non-current assets and disposal groups classified as held for sale
not qualifying as discontinued operations (net).

Profit or loss attributable to non-controlling interests and other items. Includes the
following headings:

Profit/ (loss) for the period attributable to minority interests (non-controlling interests).

Profit/ (loss) after tax from discontinued operations.

TK CaixaBank | 187



Glossary

Consolidated Interim Management Report (January — June 2026)

RECONCILIATION OF ACTIVITY INDICATORS UNDER MANAGEMENT REPORTING CRITERIA

LOANS AND ADVANCES TO CUSTOMERS, GROSS

€ million

CUSTOMER FUNDS

30.06.26 31.12.25 € million 30.06.26 31.12.25
Financial assets at amortised cost — Customers (Public Balance Financial liabilities at amortised cost — Customer deposits
Sheet) 397,429 375,328 (Public balance sheet) 47,057 397,499
Clearing houses and sureties provided in cash (2107) (1,995) Non-retail financial liabilities (registered under Financial (13.171) (10,148)
liabilities measured at amortised cost - Customer deposits). ' !
Other non-retail financial assets (337) (380)
Multi-issuer covered bonds and subordinated deposits (2,638) (4,043)
Fixed-income bonds treated as retail financing (Financial
assets at amortised cost - Debt securities in the public balance 5,116 4,967 Counterparties and Other (10,533) (8,105)
sheet)
Retail financial liabilities (registered under Financial liabilities 63 1433
Fixed-income securities treated as equivalent to retail financing 78 78 at amortised cost - Debt securities) '
(Reinsurance contract assets in the published balance sheet)
Retail issues and other 63 1,433
Provisions for insolvency risk 6,055 6,336
Insurance contract liabilities under management criteria 91,630 74,538
Loans and advances to customers, gross under management
criteria 406,233 384,334 Total on-balance sheet customer funds 549,578 463,323
Non-performing loans and advances to customers (7,398) (8,151) Assets under management 216,741 160,827
Performing loans and advances to customers 398,835 376,182 Other accounts! 5,624 6,179
Total customer funds 771,943 630,330
INSURANCE CONTRACT LIABILITIES
€ million 30.06.26 3112.25
Insurance contract liabilities (Public Balance Sheet) 85,380 79,892
WHOLESALE FUNDING FOR BANK LIQUIDITY PURPOSES
Financial component’s correction as a result of updating the
liabilities in accordance with IFRS 17 (excluding Unit Linked 616 730 € million 30.06.26 3112.25
contracts and other) o .
Financial liabilities at amortised cost — Debt securities issued
Financial liabilities designated at fair value through profit or loss Public Balance Sheet 51,377 56,755
(Public Balance Sheet) 4736 4273 (Publi )
Wholesale funding not considered for the purpose of managin
Other financial liabilities not considered as Insurance contract ( sa'e funding ! purp ging (3,102) (4,570)
L 18) (4) bank liquidity
liabilities
BPI Vida's financial liabilities registered under Financial 915 874 Securitisation Bonds (1303) (o18)
liabilities at amortised cost - Customer deposits Valuation adjustments (1,949) (2,576)
Insurance contract liabilities under management criteria 91,630 85,765 Retail (83) (1,433)
Issuances acquired by companies within the Group and other 213 356
Customer deposits for the purpose of managing bank liquidity ! 2,638 4,043
Institutional financing for the purpose of managing bank 50,013 56,227

liquidity
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RECONCILIATION BETWEEN THE ACCOUNTING VIEW OF INCOME AND THE VIEW OF INCOME BY NATURE AND SERVICE PROVIDED

Glossary  Below is the reconciliation of income between both visions.

INCOME ACCORDING TO ACCOUNTING HEADING INCOME BROKEN DOWN BY NATURE AND SERVICE

PROVIDED
In millions of euros 1H26 1H25

In millions of euros 1H26 1H25
Net interest income (a) 5,390 5,282

Net interest income (a) 5,390 5,282
Recurring banking fees (b) 829 849

Assets under management (e)+(f) 802 694
Wholesale banking fees (c) 193 184

Life-savings insurance (@)+()+) 289 279
Insurance distribution (d) 229 204

Revenues from wealth management (n 1,091 973
Mutual funds, managed accounts and (e) 627 529
SICAVs Life-risk insurance 0] 429 37
Pension plans (f 175 165 Fees and commissions from insurance

distribution (d) 229 204
Other income from Unit-Linked ! (9) 21 17

Revenues from protection insurance (s) 658 575
Net fee and commission income (h) 2,075 1,948

Recurring banking fees (b) 829 849
Life-risk insurance result 0] 429 37

Wholesale banking fees (c) 193 184
Life-savings insurance result 0) 193 196

Banking fees (t) 1,023 1,034
Profit or loss from Unit Linked (k) 75 66

Income from insurance investees 2 (m) 148 145
Insurance service result n 697 633

Other Income from investees (n) 80 60
Income from insurance investees 2 (m) 148 145

Trading income (p) 1o 136
Other income from investees (n) 80 60

Other operating income and expense () (162) (185)
Income from equity investments (o) 229 206

Other income 176 177
Trading income (p) 10 136

Gross income 8,338 8,040
Other operating income and expense (q) (162) (165)

Of which revenues from services (N+(s)+(t) 2,772 2,581
Gross income 8,338 8,040

Of which core income (a)+(r)+(s)+(t)+(m) 8,310 8,009
Of which revenues from services (h)+(1) 2,772 2,581
of which core income (a)+(h)+()+(m) 8,310 8,009
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Q Acronyms

Acronyms

Asociacién Espafiola de Normalizacién y Certificacion (Spanish

Consolidated Interim Management Report (January — June 2026)

AENOR Standardisation and Certification Association)
ALCO Assets and Liabilities Committee
APMs Alternative Performance Measures
RWAs Risk-Weighted Assets
ESG Environmental, Social and Governance
ECB European Central Bank
BCI Banco Comercial e de Investimentos (Mozambique)
EIB European Investment Bank
BFA Banco Fomento Angola
EPS Earnings per share Digital Operational Resilience Act (Regulation (EU) 2022/2554 of the European
DORA Parliament and of the Council of 14 December 2022 on digital operational
cDhO Chief Data Officer resilience for the financial sector and amending Regulations (EC) No 1060/20089,
(EU) No 648/2012, (EU) No 600/2014, (EU) No 909/2014 and (EU) 2016/1011
CEB Council of Europe Development Bank
EBA European Banking Authority
CEE Spanish acronym for Special Employment Centres (Centros Especiales de
Empleo) EFFAS European Federation of Financial Analysts Societies
CETI Common Equity Tier 1 EFR Spanish label for flexible and responsible company
CIB Corporate & Institutional Banking eNPs Employee Net Promoter Score (measure of employee satisfaction)
CISO Chief Information Security Officer ESMA European Securities and Markets Authority
CNMV Spanish acronym for Spanish securities market regulator (Comisién Nacional FROB Spanish acronym for Spanish Fund for Orderly Bank Restructuring
del Mercado de Valores)
GHG Greenhouse gasses
CRE Commercial Real Estate
GICD Spanish acronym for Information Governance and Data Quality
CsDDD Corporate Sustainability Due Diligence Directive
HQLA High-quality liquid assets
CSF Cyber Strategy Framework
HRBP Human Resources Business Partner
Corporate Sustainability Reporting Directive (Directive (EU) 2022/2464 of the
European Parliament and of the Council of 14 December 2022 amending Al Artificial Intelligence
CSRD Regulation (EU) No 537/2014, Directive 2009/109/EC, Directive 2006/43/EC and
Directive 2013/34/EU regarding sustainability reporting by companies, as ICO Spanish acronym for Spain’s Official Credit Institute (Instituto de Crédito Oficial)
currently drafted)
i . IDD Insurance Distribution Directive
DJsI Dow Jones Sustainability Index
L IE Spanish acronym for Customer Experience Index
DLT Distributed Ledger Technology
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International Financial Reporting Standards, as adopted by the EU pursuant to PSD3 / PSR Payment Services Directive 3 / Payment Services Regulation
IFRS Regulation (EC) No 1606/2002 on the application of international accounting
Acronyms standards, as currently in force RAF Risk Appetite Framework
IMIC Spanish acronym for tax on net interest income and fee and commission IRC Internal Rules of Conduct
income
. ROA Return on assets
IEA International Energy Agency
) . . ROE Return on equit
IGAE Spanish acronym for General Comptroller of the State Administration auity
) RORWA Return on risk-weighted assets
IT Information technology
) ROTE Return on tangible equit
AGM Annual General Meeting 9 auity
) RRE Residential Real Estate
KPI Key Performance Indicator
SACH Spanish acronym for Mortgage Customer Service Department
KYC Know Your Customer P 4 999 P
. . SBB Share Buyback
LCCI Spanish acronym for the Real Estate Credit Agreements Act Y
S ) SBTi Science Based Targets initiative
LCR Liquidity coverage ratio
) ) SCE European Cooperative Society (Societas Cooperativa Europaea
MiCA Markets in Crypto-Assets Regulation P P y ( P P )
- . N SGSST Spanish acronym for Occupational Health and Safety Management System
MiFID Markets in Financial Instruments Directive P 14 P y 9 Y
. ) o it IRS Internal Reporting System
MREL Minimum requirement for own funds and eligible liabilities under the BRRD P 9>y
. ; . - SICAV Variable capital investment compan
MSCI Morgan Stanley Capital International (stock market index provider) P pany
; L ICTs Information and communication technologies
NPS Net promoter score (customer satisfaction indicator) 9
UN Global . .
NSFR Net stable funding ratio Compact United Nations Global Compact
NZAOA Net Zero Asset Owner Alliance
-
SDGs Sustainable Development Goals
OIR Spanish acronym for filing of other material information
AML/CTF Anti-money laundering and counter terrorist financing
PER Price Earnings Ratio
PAI Statement on Principal Adverse Impacts of investment decisions on
sustainability factors
NECP National Energy and Climate Plan
PRL Spanish acronym for Occupational Risk Prevention
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O Group structure

Annexes

CaixaBank Group 47’580 >

GROUP ENTITIES

Business support

Business activity

CaixaBank,S.A. 37,785  cCredit institution spain

Consolidated Interim Management Report (January — June 2026)

551

CaixaBank Operational
Services (100%)

Administrative back-office
services

1,644

CaixaBank Tech (100%)

IT services provider

181

CaixaBank Facilities
Management (100%)

Management of
construction works,
maintenance, logistics
and procurement

778

CaixaBank Payments &
Consumer (100%)

Consumer finance and
payment services

341
BuildingCenter (100%)

Real estate asset holding
company

934
VidaCaixa (100%)

Life insurance and pension
fund management

286

CaixaBank Asset
Management (100%)

Collective investment
undertaking management

4,630
Banco BPI (100%)

Credit institution

86
Imaginersgen (100%)

Management of the Bank's
young customer segment

49
Nuevo MicroBank (100%)

Microcredit financing

43

CaixaBank Wealth
Management Luxembourg
(100%)

Luxembourg credit
institution

Swiss credit institution

12

CaixaBank Titulizacién
(100%)

Manager of securitisation
funds

24
OpenWealth (100%)

Independent wealth
advisory services
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ASSOCIATES AND JOINT VENTURES

Annexes . . ..
Business support Business activity
IT Now (49%) Comercia Global Payments Entidad de  Coral Homes (20%) SegurCaixa Adeslas (49.9%) Companhia de Seguros Allianz
) . Pago, S.L (20%) ) o Portugal (35%)
Technological and computer services Real estate services Non-life insurance
and projects Payment company Insurance
Servired (25%) Gramina Homes (20%) Banco comercial e de Investimentos
36%
Spanish payment methods company Real estate operation, management (36%)
and administration Credit institution in Mozambique

Global Payments Money To Pay, S.L
(49%)

Payment entity

Redsys Processing Services (25%)

Number of employees
Payment methods

Company subgroups

(%) shareholding percentage as at 30 June 2026
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